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Atlantic Records salutes the recording ind_aszry on their 1.00t ähniVersaty.-' 

j One hundred years is just the beginnffl. 
We are proud to have been a parteyf its history. 
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Clockwise from the bottom: Dizzy 
Gillespie; Wurlitzer 1500 that plays 
both 45s and 78s; Lauritz Me!choir 
and Nipper; Kingston Trio; tomor- 
row's turntable with a video disk; 
Sarah Vaughan; Peter Frampton; 
country immortals Hank Williams 
(right) and Frank Walker; spinning 
cylinders in the jukebox -like Multi - 

phone. 

Contents 
1877 8 
Edison's original machine "Mary Had A Little 
Lamb" Inside the Edison idea 

1880s 10 
Edison's waxworks Berliner designing The 
men behind Edison First gramophone 

1890s 12 
Soussa blasts recording Poulsen's tape ma- 
chine Hooked -Up Violin First Record shop 

1900s 14 
McCormack, Gluck, 24 great singers "Daddy 
Wouldn't Buy Me A Bow Wow" Where "Ava 
Maria" was recorded Cylinders at your door- 
step Double sided disks 

1910s 20 
Horns hide out Kaiser Wilhelm's waltz Rus- 
sia's great Chaliapin Boosting British troop 
morale First jazz band 

1920s 24 
"Hillbilly" birth The blues is born Country 
music's first women Electrical recording 
Rare Blind Lemon Jefferson photo Vitaphone 
and sound movies 

1930s 30 
Victor tries the LP El All four Lombardo brothers 

Jukebox boom Capehart "Steinway" 
Dorsey and Sinatra 
1940s 34 
Glenn Miller at war Record your own voice 
War of the record speeds Woody and Lead - 
belly Save shellac Music by telephone 
Stop all recording 
1950s 40 
Presley, Bill Haley American Band Stand 
Weavers revive folk Stereo for $16.95 "Don 
Carlo" in stereo Satchmo and Duke 

1960s 46 
Beatles invasion Stereo takes over Re- 
vere's tape machine Hendrix, Joplin Cas- 
sette birth Making 8 -tracks 
1970s 66 
Synthesizers Stevie Wonder Elcaset, ma- 
chine marvels Quad stereo Streisand 

Bionic Radio/Talent 2000 64 
Critical Acclaim 
Next Century 
Storing Future Gold 
Jumping Through the Charts 

76 
80 

108 
110 

Billboard 
EDITORIAL 
Publisher & Editor -in -Chief: Lee Zhito (L.A.) 
Editor Emeritus: Paul Ackerman (N.Y.) 
Managing Editor: Eliot Tiegel (L.A.) 

Billboard Publications, Inc., 9000 Sunset Blvd. 
Los Angeles, CA 90069 

(213) 273-7040 Cable: Billboy LA; 
LA Telex -698669; NY Telex -620523 

PUBLISHING 
Associate Publishers: Tom Noonan, Bill Wardlow 
Director of Sales: Tom Noonan 
Assistant Director of Sales: Ron Willman (N.Y.) 

©Copyright 1977 Billboard Publications, Inc. All rights 
reserved. This work may not be copied or reproduced in 

any form (including but not limited to microfiche or 
microfilm), stored in a retrieval system or transmitted, in 

any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior 
permission of the publisher. 

Subscription rates payable in advance. One year, $ 70 in 

U.S.A. (except Alaska, Hawaii, Puerto Rico, Canada). 
Other rates on request. Allow 3 to 6 weeks delivery first 
copy. Subscription correspondence: write Subscription 
Manager, Billboard, Box 2156, Radnor, Pa. 19089. 
Change of address should give old and new address. 
Published weekly. POSTMASTER send Form 3579 to 

Subscription Manager, Billboard, Box 2156, Radnor, Pa. 

19089. The company also publishers in NEW YORK: 
American Artist, Gift & Tableware Reporter, Industrial 
Design, Interiors, Residential Interiors, Merchandising, 
Photo Weekly, Watson-Guptill publications, Whitney 
Library of Design; LOS ANGELES: Billboard; 
NASHVILLE: Amusement Business; LONDON: The 

Artist, World Radio-TV Handbook, How to Listen to the 
World, Jazz Journal International; TOKYO: Music Labo. 
Postmaster, please send Form 3579 to Billboard 
Publications, Inc., B6x 2156, Radnor, Pa. 19089. Area 
Code 215, 687-8200. 



V RECORD \ G & D SCMAST 

SPE' S UN 

AH 

KENDUN RECORDERS 

K 
619 South Glenwood Place Burbank California 91506 

(213) 843-8096 * telex 69 11 38 

\G 



What would have been incredible a few years before, is now a 

gentle scene as society ladies and gentlemen waltz in 1911 on 
the banks of the Rhine as music flows from a Berliner Gramo- 
phone. Emile Berliner is seen below. The other two men in- 
volved in the genius of the phonograph are Charles Cros (top) 
who is still celebrated in France as the "inventor" and, of 
course, Thomas Edison (seen center) in early relaxation in 
Washington as he waited to show his invention to President 
Rutherford Hayes. 

BREAKING THE 
SOUND BARER 



Thomas 

Edison would hardly be surprised that today,100 years after his invention, 
we have quadraphonic stereo, or multi -track studios combining 32 and more 
channels into a single pair, or that the video disk with its enormous breadth of 
laser -beam signal area promises as many tracks of music as the user could envi- 
sion. 

Indeed, Edison got to his phonograph invention by way of developing a more 
efficient telegraph signal whereby four single signals could travel simultaneously over one wire- 
quadruplex telegraphy. 

Recorded sound, of course, had long been anticipated. As far back as the Egyptian dynasty of 
1490 the statue of Memnon at Thebes had hidden air chambers with the idea of recreating 
sound. Savinien Cyrano de Bergerac in 1649 suggested a "talking book." 

More to the present, numerous inventors' work foreshadowed the phonograph: Leon Scott's 
Phonautograph that recorded but did not play back; Alexander Bell and Elisha Gray working on 
the telephone; Charles Bourseul attempting to transmit speech through electric circuits in 1854. 
And yet, Edison's invention was not all this electrified-it was an acoustic device. 

At least two ideas conceptualized very near each other in time: Edison's of course, but more 
interesting perhaps, that of Charles Cros, still regarded in France as the inventor of the phono- 
graph. But Cros was considering a disk, and never got around to building a model. 

Actually, the disk rather than the cylinder was on the minds of many, including Edison, but 
certainly Chichester Bell and Charles Tainter, who ultimately improved on Edison's cylinder. 

As Roland Gelatt aptly points out, Bell and Tainter's patent issued May 4, 1885, specifies a 
disk, but they curiously went ahead with a cylinder. 

The disk's perfection, of course, was left to another famous iinventor, German immigrant to 
America Emile Berliner. Thus, Edison, Cros and Berliner are celebrated as having given critical 

impetus to recorded sound. And yet, many others, inventors, marketers and certainly perform- 
ers were equally important. Certainly Danish engineer Vladimir Poulsen's Telegraphone of 1899 
foreshadowed magnetic recording via tape. 

The point, obviously, is that the genius of many people touched and propelled the evolution of 
recorded sound and as this pictorial report unfolds mention is made of numerous contributions. 

Recorded sound's history is strewn with perk and those who circumvented, somehow, the fits 
and starts of the industry. Often, this was inadvertent. Consider that Jesse Lippincott's acquisi- 
tion of both the Edison and Bell and Tainter patent interests headed off a prolonged 1888 
struggle that advanced the recording business. For that matter, Bell and Tainter had taken the 
cylinder from the limbo created when Edison switched his interest 10 years before to developing 
the incandescent lamp. 

The inevitability of recorded sound seems to have demanded that at every juncture visionaries 
would come to the rescue. Often, forces outside the recording industry clique intervened as in 
the case of the Brunswick-Balke-Collender Co. and its 1920s Panatrvpe all -electric machine, 
which improved on the Orthophonic Victrola and the Columbia Viva -Tonal systems. 

The lowest ebb came in the '30s Depression when oddly enough the jukebox business kept 
things afloat and again, curiously, the jukebox -born Capehart home changer developed into 
what Oliver Read and Walter Welch call the "Steinway" of phonographs. Important artists had 
been discovered for more than two decades and once the recording business began rolling in the 
late '30s it never stopped; not even the tumultuous "war of the speeds" in the late '40s -early 
'50s could slow it down; for by then, the marketing of recorded sound and the tremendously 
innovative artists abounding in it propelled the inevitability to what is today a multi -billion indus- 
try. 

Come to think of it, Edison might well be surprised and delighted. 



1878 views of Edison's novelty 
sheet music covers. 

on Under side of mouthpiece showing vibrating disk and point. Also tinfoil before and after use and funnel 
for increasing sound. 

Edison's immediate remark upon discovering that his busi- 
ness correspondence device would indeed accurately play 
back "Mary had a little lamb," is reportedly: "I always was 
afraid of things that worked the first time." Elsewhere in the 
world, the Russo-Turkish war is raging, the U.S. is intervening 
in the Caribbean and Disraeli is establishing himself as Eng- 
land's prime minister. In popular music, Arthur Sullivan's "The 
Lost Chord," published by Boosey in England, quickly gains fame 
in the U.S. And so Edison's invention is quickly given attention, es- 

pecially since it is portable and can be demonstrated widely. How- 
ever, the novelty of it wears off just as quickly. The Edison Phonograph 
Works, after producing something like 500 of the devices, phases down 
and Edison himself is off in pursuit of the incandescent lamp. For the 
most part, therefore, the development of the phonograph is in limbo 
from the late'70s until around 1887. Yet, forces are at work, especially 
outside America. For one thing, the U.S. patent office in 1878 ruled that 
Edison's patent was disallowed because the earlier British patent he 

had obtained constituted prior publication. Just as curious, French Em- 

peror Napoleon Ill decides to award Graham Bell $20,000 for inventing 
the telephone, a stipend which allows Bell to finance in 1880 the labora- 
tory that carried on Edison's idea in the Bell and Tainter cylinder inven- 
tion. 
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This sketch o- Edison by James E. 

Kelly probably shows the inventor 
as he appeared tha- historic day in 
1877 when he first recorded the 
words of the familia- nursery rhyme 
"Mary Had A Little Lamb ..." on his 
tinfoil phonograph. 
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The 100th anniversary of the invention 
of the microphone (1877) by Emile Ber- 
liner. Photo shows original microphone 
of March 4, 1877. With mouthpiece 
added it was acquired by the Bell Sys- 
tem, saving the company from destruc- 
tion at the hands of the Western Union 
Telegraph Co. 

Edis.3n's original phonograph, patented in 1877, con- 
sisted of a piece òf tinfoil wrapped around a rotating cyl- 

inder. The vibration of his voice as he spoke into a 

recording horn (not 
shown) caused a stylus to 
cut grooves into the tin- 
foil. The first sound 
recording made was 
Edison reciting "Mary 
Had A Little Lamb." 

Edison demon- 
strates his tinfoil 
phonograph in 
Washington in April 
1878 (right), for 
his host, Uriah 
Painter, left, and 
mechanical drafts- 
man Charles Bat- 
chelor, one of his 
chief aids who de- 
signed phonets. 
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Emile Berliner's historic invention the "Gramophone," 
patented in 1887. The hand -cranked machine was the 
first to use disks-also Berliner's invention-instead 
of cylinders. Its success led to the foundation of 
the Deutsche Grammophon Gesellschaft, 
oldest established record manufac- 
turing company in the world, in 
1898. 

Edison recording on his wax 
cylinder phonograph-June 
16, 1888-the improved model 
on which he and his staff had 
just worked 72 hours straight 

Edison and his assistants in the Menlo Park, N.J. laboratory, where much of the early work on the 
phonograph was done, in February 1880. He did little work on his invention between 1877 and 
1887, devoting most of his time to working on a cheap and efficient electric light and power sys- 
tem, and by 1886 had moved into an expanded lab at West Orange, N.J. 

Once his invention, the grarncphone 
record, was firmly established through- 

out the world Emile Berliner's genius 
turned to other fields, including avia- 
tion and pasteurization of m Ik. But he 

never lost interest in the gramo- 
phone and he is seen 'ere at 

work on his reccrds in 
later life. 

A young America is witness to its second presidential assassination, 
James A. Garfield, March 4, 1881. Only six more states need to be ad- 
mitted to the union to total 48. And in recorded sound there is an on- 
slaught of activity. Bell and Tainter have a wax -coated cardboard cylin- 
der. Edison counters with one of solid wax that can be shaved to 
accommodate repeated recordings (the first in -home recordings). 
Meanwhile, Berliner invents the lateral -cut, flat -disk gramophone, filing 
for patent Sept. 1, 1887, 10 years after Edison's initial filing. Edison, 
meanwhile, is developing a motor -driven Class M cylinder machine. Jo- 
seph Hofmann and Hans von Bulow are recording the first celebrity 
series at Edison's East Orange, N.J. lab. Suddenly, the sluggish phono- 
graph business is teeming. Nevertheless, there are setbacks. Edison 
tries to demonstrate an improved model to bankers from the J. & W. 

Seligman Co. and the contraption fails. The bankers never return. Even 

Lippincott, visionary though he was, fails to see the phonograph's en- 
tertainment potential, finding it merely a business machine. However, 
Lippincott's distributors start to offer the phonograph for coin -operated 
entertainment and the idea takes hold. Edison de- 
plores this. All the while experiments are going 
on to impove the cylinder and George Har- 
rington tries celluloid mixed with molasses 
and beeswax; even glue mixed with molasses 
and wax. And in Germany, a toy manufac- 
turer brings out the first commercial 
gramophones and recordings. 



Can you find the 6 Mercury albums 
hidden in this picture? 

CLUES: 1."Legs Diamond", Mercury SRM-1-1136, 8 -Track MC8-1-1136, Musicassette MCR4-1-1136; 
2."The Coon Elder Band Featuring Brenda Patterson", Mercury SRM-1-1140, 8 -Track MC8-1-1140, Musicassette MCR4-1-1140; 

3. J.T.S. Band, "Flyin'", Mercury SRM-1-1152, 8 -Track MC8-1-1152, Musicassette MCR4-1-1152; 
4. Moxy, "Ridin'High", Mercury SRM-1-1161, 8 -Track MC8-1-1161, Musicassette MCR4-1-1161; 

5. 10cc, "Deceptive Bends", Mercury SRM-1-3702, 8 -Track MC8-1-3702, Musicassette MCR4-1-3702; 
6. Max Webster, "High Class in Borrowed Shoes", Mercury SRM-1-1160, 8 -Track MC8-1-1160, Musicassette MCR4-1-1160. 
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product of phonogram, inc., distributed by phonodisc, inc. 
polygram companies 

Write or call your local Phonodisc distributor sales office for displays and other promotional items. 



The beginning of record retailing. This shop of Berliner's 
was opened in the late 1890s. Valdemar Paulsen of Den- 
mark built this first magnetic wire recorder capable of repro- 
ducing sound in 1898, called a 

"Telegraphon," and was used for 
coded messages since sound quality 
was poor. The discovery of the 
biased method of magnetic 
recording in the mid -twenties re- 
vived interest in the possibilities 
of this technique for audio record- 
ing. 

Here's an afternoon's delight-papa, mama and 
six daughters using earplugs to sample a recording 
from one of the early cylinder players. 

In terms of the phonograph, it is the "nervous nineties" because so 

much is happening. This is all the more surprising in that the wax cylin- 
der has extreme handicaps; a limited tonal range, only two minutes du- 
ration, but more crucially, it could not be duplicated and each cylinder is 

a separate operation. Thus a typical recording session has 10 horns 
lined up so 10 cylinders can be made at one sitting. Nevertheless, 
Gianni Bettini is busily recording many performers, Nellie Melba, 
Frances Sayville, Sigrid Arnoldsen. Dynamic individuals such as El- 

dridge Johnson will soon enter the business. In the world at large, 
America is finally a superpower after winning the Spanish-American 
war. In Alaska there is the Klondike gold rush. There is much happening 
in disk recording as well. Dan Quinn, Johnny Meyers, George Gaskin, 
Len Spencer, Billy Golden-all are making disks. Caruso is making 
disk recordings, so too Sigrid Arnoldson, Adelina Patti and Mattie Beal - 

listini. Shellac is substituted for hard rubber. The Columbia catalog 
swells to 23 pages. Monologist Russell Hunting's recordings are all the 
rage. What of Edison? By 1894, he is capitulating; finally he agrees to 
promote the phonograph as an entertainment device. There is more 
trouble. Edison ends up plunging the North American Phonograph Co. 

into bankruptcy. But Thomas Macdonald, a Connecticut Scotsman, en- 
visions the potential and brings out the $75 Gramophone Grand with a 

clockwork motor. Mass entertainment is on its way. 

An ironical photo (right) of the Sousa Marine band record- 
ing around 1891. The irony is that Sousa fought vigor- 
ously against the recording process. Note the 10 record- 
ing horns because recordings were made one at a time 

Birthplace of the Deutsche Grammo- 
phon Gesellschaft-a corner of a tele- 
phone factory in Knie Stasse, Hanover. 
This picture was taken in 1898, the 
year the DGG was established by busi- 
nessman Joseph Berliner (right) and 
his brother, the inventor Emile Berliner. 

Stroh -vio- 
lin, an acoust-`,\ 

ically amplified instru - 
ment, designed especially for 

cylinder recordings because cylinder 
records could not capture string sounds faithfully. Brass 
and woodwinds were often substituted. 



Five monitors. One sound. Five JBL studio monitors. 
You could record with any one, play back on any other, 

and take your pick among the rest for mixing or mastering. 
The only differences are acoustic output, size and cost. 
No matter what size your studio is, ryou can cross refer- 

ence with any other studio using AL's. 
But reading isn't knowing for sure. Come listen to 

one. or two. Or five. 
JBL Studio Monitors from $324 to $1722. 

James B. Lansing Sound, Inc., 8500 Balboa Blvd., Northridge, Calif. 31329, JBL 



It is said the Edison 
Company produced 
the best phono- 
graphs in the vari- 
ous price cate- 
gories. Pictured is 
the Edison Triumph 

model A, with a triple 
spring motor set in a 

"New Style" oak case and it comes from 
the 1900-1906 period. An attachment en- 
abled it to play both two and four -minute 

cylinders. The horn is black japaned with 
a brass bell. 

This Odeon Disc Machine 
dates back to 1904. This 
particular model with a 

nickel horn (6' x 10 
inches) fitted by a metal el- - 
bow to the soundbox had a 

short catalog run because two years 
later this German -based company 
was producing models with tone - 
arms. However it had an 81/2 -inch 
turntable and the motor was set in a 

handsome oak case. 

Also around 1900, vocalist Jacques Urlus makes a recording at Edison's 
Fifth Ave. studio in NYC. 

It is the decade when the disk finally challenges the cylinder. And with 
good reason. A five -inch wax cylinder costs $5; the same money buys 10 
7 -inch disks. Money talks. This is the decade of Taft "Dollar Diplo- 
macy," a slogan that will topple President Theodore Roosevelt in 1909. 
In the phonograph business innovations are coming swiftly. The cylin- 
der, however, is a strong contender. It has swept across the country and 
into Europe. The disk is still unproven, though dramatically superior in 

many ways. There is much attention in Europe. Victor starts importing 
opera disks and recording in Europe as well. Odeon develops the first 
double -sided disk. In London, Neophone comes out with the first "long 
play" disk. Edison feels challenged. He develops the Amberol cylinder 
with 200 grooves per inch for a four -minute recording. There is contin- 
ued confusion. In Europe, the Deuzphone machine will play both cylin- 
ders and disks. Now Columbia develops the double -sided disk. How- 
ever, the Edison $20 standard model in 1897 keeps the cylinder vs. disk 
race a hot one. Edison engineers are learning how to use five wax mas- 
ter cylinders to produce 25 duplicates before the wax wears out. By now, 
Gianni Bettini with his invention of the Micro -Phonograph and am- 
bitious plans has long sold out to Edison. Columbia with its Gramo- 
phone Grand (41 -inch cylinder) $150 model competes with Edison's 
Concert Phonograph at $125. Meanwhile, the disk people are not 
asleep. A smart merchandiser named Frank Seaman had been heading 
the Berliner Gramophone Co. fortunes but troubles befell that partner- 
ship and involved court contests ensue. Johnson's Victor Talking Ma- 

chine Co. is flourishing and all Europe is involved in the recording busi- 
ness. 

Still life with horns. Picture shows the loft at 21 City Road in then -unfashionable Isling- 
ton, London, where the Gramophone Company Ltd. in 1904 set up new quarters. This 
was the scene prior to one of the company's first and most successful recordings-Dame 
Nellie Melba's rendering of "Ave Maria." A contemporary journalist wrote at the time: 
"One wonders who will be listening to this music 100 years hence, to the charm of this 
song even as we are now listening. Melba's life story will seem to them an ancient tale." 
The London -based publishing company Francis, Day and Hunter aliso celebrates its 100th 
anniversary this year. Picture shows the trade counter of the company in a 1904 setting 
and the man in the black top hat (center) is composer Joseph Tabrar, writer of many hit 
songs of the day, including "Daddy Wouldn't Buy Me A Bow Wow." A typical sheet -music 
cover from the year 1900. From the Francis Day and Hunter catalog, it is inscribed "This 
song may be sung in public without fee or license-no restrictions." 
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Recording greats (from left) Caruso, Schumann-Heink, Clement, Galli- 
Curci, Calve, Dalmores, Tetrazzini, Martinelli, Destinn, Alda, Homer, 
Witherspoon, Eames, Sembrich, Whitehall, Bori, McCormack, De Luca, 
Gluck, Farrar, Ruffo, Scotti, Journet and Melba. 



International MUSEXPO salutes the 
100th Anniversary 
of recorded sound 

Ihe 3rd Annual International Record 
3( Music Industry Market r_ 
)oral Hotel -Miami Beach 
)ctober 28 - November 1, 1977 ;23 

13 Li 

This year it's Miami! Come cover the whole world of 
music in 4 days at the largest international marketplace 
for music ever held in the U.S.A. 

Who will exhibit and attend? Record and music industry 
executives and professionals from all over the world- 
record companies, publishers, independant producers, 
radio/TV programming directors, artists, managers and 
agents, promoters, distributors, bankers, and investors, 
equipment makers-and many more. You can't afford not 
to exhibit. 

Why should you participate? Because you'll have a 
unique opportunity to meet with other industry execu- 
tives-and sell, license, buy, trade, negotiate, discover 
music properties, promote your company, products, 
artists internationally. And increase your sales and 
profits. 

How do you register or reserve your booth/stand? Use 
the handy Application Form. But act now. Available 
space is limited and is being assigned on a first -come 
first -served basis. 

or 
Contact Roddy Shashoua, President, during IMIC at the 
Okura Hotel.(May 15--18) 
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IMPORTANT: 10% INCREASE IN PARTICIPATION 
COST AFTER MAY 30, 1977 

Register now . 

IM Iffl IBM »I IMO MI Mal Ma I» Ma Mil 

OFFICE/BOOTHS RENTAL 

One office/booth $1,400 

Two adjoining Office Booths $2,500 

Three Office/Booths $3,600 

Four Office/Booths $4,500 

Five Office/Booths $5,400 

Each additional Office/Booth $ 800 
Each office/booth is fully furnished and equipped with 
record and/or tape playback equipment, and telephone. Office/booth 
rental cost includes Company Registration Fee of $400. 

B. OPEN BOOTHS RENTAL 

1 A 10' x 10' $1,250 

I B E 15' x 10' $1,800 

C 20' x 10' $2,400 

1 E 30' x 10' $3,500 

I G 40' x 10' $4,400 

I 50' x 10' $5,300 

E Each additional 5' x 10' module. $ 400 

1 
Each booth is fully furnished. Booth rental cost includes Company 
Registration Fee of $400. 

1 

1 

1 

1 Name 

1 

1 

1 

1 

1 

1 

1 

1 

1 

C. PARTICIPATING WITHOUT AN OFFICE OR BOOTH 

Registration Fee per Company $ 400 

TOTAL 
Title 

Company 

Street address 

City State or Country Zip 

INTERNATIONAL MUSEXPO '77 
720 Fifth Avenue Tel: (212) 4899245 
New York, N.Y. 10019 Telex: 234107 
U.S.A. Cable: Ventintal, New York 

NM _ _ _ _ _ I _ _ 113111 _ _ _ _ _ _ _ _ _ _ _ _ _ MI 



Beginnings of the Victor Talking Machine Company, 1900. Eldridge R. Johnson took 
over the Berliner operation and renamed it the Consolidated Talking Machine Co. His 
"Improved Gram -O -Phone" 7 inch -records shown in these catalogs appear to be from 

Berliner masters. Columbia (below) had experimented 
earlier with two-sided disks and began marketing 
them exclusively by the time this ad appeared 
in the Saturday Evening Post Oct. 21, 

1908. 
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Photo of original "Nipper' painting as used by Emile Berliner, inven- 
tor of the disk Fhonograoh, for the famous "His Masters Voice" 
trademark. Beriner saw a lithograp - of the painting in a store win- 
dow, recognized its adve-tising pobntial and registered it as his 
trademark at his earliest opportunity. 
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The Edison Gem, an 
early economy model 
designed for home 
use. 

-6-Xi EDISON PHONOGRAPH 
the choice of both Candidates 

{ 

Ou can buy of any dealer in Edison Records, records made 

1 by the Republican and Democratic candidates for President. 

For the first time in the history of politics, two candidates 

'',r the highest office in the gift of the American people 
.yr m:,dr Records for Phonographic use. 

Recording presidential voices may have' 
begun with Rutherford B. Hayes, but 

the 1908 campaign marked the first 
occasion for the phonograph's use 

as a polemical weapon. Advertise- 
ment from Saturday Evening 

Post, Sept. 26, 1908. 

By 1909 
Edison 
Standard phono- 
graphs such as 
these could play both 
the 4 min. "new" records 
and the 2 min. "old" 
ones. The cover pro- 
tected the mecha- 
nism when not in 
use. The going price 
for this machine 
was $30 including 
the flared horn. 

Circa 1906, Edison with another improved version of his wax cylinder phonograph. Below, 1906-07 
In the days of "house calls" August Strum sole black wax "records" (cylinders) and phonographs after 
working hours. His assistant drives the wagon for what in effect was perhaps history's first "one -stop." 



RKO RADIO salutes the 
first century 

of recorded sound. 
WRKO/WROR Boston 

WFYR Chicago 
WAXY Ft. Lauderdale/Miami 
KHJ/KEARTH Los Angeles 

WHBQ Memphis 
WOR/ 99X New York 
KFRC San Francisco 
WGMS/AM-FM Washington, D.C. 

Represented Nationally by RKO Radio Representatives 



ATTENTION RADIO PROGRAMMERS... 
AND EVERYONE INTERESTED 

UI MUSIC PAST AND PRESENT! 
BILLBOARD'S PROGRAMMING AIDS PACKAGES, compiled from 
Billboard's Charts, have been prepared for radio programmers, record 
buffs, oldies collectors ... they are essential for anyone involved in pop, 
country, soul, easy listening - all areas of music! 

WHAT'S AVAILABLE? 

NUMBER ONE RECORDS (any package listed with the number "1"): 
A listing of every record that reached the Number One position on 
Billboard's charts for the period covered, week -by -week. Lists issue date, 
title, artist, label - in order of issue date. 

TOP TEN RECORDS (any package listed with the number "2"): 
A listing of every record that reached any of the Top Ten positions on 
Billboard's charts for the period covered. Records are listed in 
alphabetical order by title within each year. Where duplicate versions of 
the same tune (cover records) occur, they are listed alphabetically by 
artist's last name. In cases where a record reached Top Ten in one year 
and was also in the Top Ten the following or a later year, it is listed in 
both years. Records marked with a "#1" indicate that the record reached 
the Number One position in the year in which it is so marked. Lists 
title, artist, label. 

TOP RECORDS OF THE YEAR (any package listed with the number "3"): 
A listing of the best records of each year, based on a recap of the weekly 
charts for each year covered. Lists title, artist, label. 

POP SINGLES 
A-1 Number One Pop Singles, 1941 through Present 
A-2 Top Ten Pop Singles, 1947 through Present 
A-3 Top Pop Singles of the Year, 1946 through Present 

POP ALBUMS 
B-1 Number One Pop Albums, 1947 to Present 
B-2 Top Ten Pop Albums, August 1948 to Present 
B-3 Top Pop Albums of the Year, 1956 to Present 

COUNTRY SINGLES 
C-1 Number One Country Singles, 1948 to Present 
C-2 Top Ten Country Singles, 1948 to Present 
C-3 Top Country Singles of the Year, 1946 to Present 

COUNTRY ALBUMS 
D-1 Number One Country Albums, 1964 to Present 
D-2 Top Ten Country Albums, 1964 to Present 
D-3 Top Country Albums of the Year, 1965 to Present 

SOUL (RHYTHM & BLUES) SINGLES 
E-1 Number One Soul Singles, 1948 to Present 
E-2 Top Ten Soul Singles, 1948 to Present 
E-3 Top Soul Singles of the Year, 1946 to Present 

SOUL (RHYTHM & BLUES) ALBUMS 
F-1 Number One Soul Albums, 1965 to Present 
F-2 Top Ten Soul Albums, 1965 to Present 
F-3 Top Soul Albums of the Year, 1966 to Present 

$40.00 
40.00 
40.00 

40.00 
40.00 
20.00 

40.00 
40.00 
40.00 

15.00 
15.00 
15.00 

40.00 
40.00 
40.00 

r 

EASY LISTENING SINGLES 
G-1 Number One Easy Listening Singles, 1961 to Present 
G-2 Top Ten Easy Listening Singles, 1961 to Present 
G-3 Easy Listening Singles of the Year, 1966 to Present 

CL SSICAL ALBUMS 
H-1 Number One Classical Albums, 1969 to Present 
H-2 Top Ten Classical Albums, 1969 to Present 
H-3 Top Classical Albums of the Year, 1969 to Present 

JAZZ ALBUMS 
I-1 Number One Jazz Albums, 1969 to Present 
I-2 Top Ten Jazz Albums, 1969 to Present 
I-3 Top Jazz Albums of the Year, 1969 to Present 

GOSPEL ALBUMS (SOUL GOSPEL) 
K-1 Number One Gospel Albums, 1974 to Present 
K-2 Top Gospel Albums, 1974 to Present 
K-3 Top Gospel Albums of the Year, 1974 to Present 

GREATEST HITS 
J Top 1000 Greatest Hits of All Time, 1956-1975 
J-1 1976 Supplment to Top 1000 Greatest Hits 

20.00 
20.00 
20.00 

10.00 
10.00 
10.00 

10.00 
10.00 
10.00 

2.00/yr. 
2.00/yr. 
2.00/yr. 

50.00 
7.50 

NOTE: Individual years of the Number One, Top Ten, or Top -of -the -Year listings may be 
purchased separately at $2.00 each . 

Photo -copies of individual weekly charts are available as follows: 
1 to 4 pages: $1.50 per page, 5 or more pages: $1:00 per page 

Billboard Chart Research 
9000 Sunset Blvd. 
Los Angeles, Ca 90069 

Please send me the following Programming Aids Packages 
(please list by code number) 

I am enclosing a check or money order in the amount of $ 

(sorry there is no billing available for this service). 

Name 

Company 

Address 

15.00 City 
15.00 State 
15.00 

L 
Zip 

i 



aleniino,inc. 
CELEBRATES 100 YEARS OF 

RECORDED SOUND WITH 45 
YEARS OF PRODUCTION 

MUSIC AND SOUND EFFECTS 
Since 1932, beginning with Sound Effects and then 
Production Music Thomas J. Valentino Inc., has provided 
Broadcasters, Producers and Industry, with the complete 
audio service known worldwide ... THE MAJOR PRODUCTION 
MUSIC AND SOUND EFFECTS LIBRARIES. 

The Valentinos can supply sounds of Grunting Gorillas 
or an A -Bomb ... From a Cat's Meow to A Lion's Roar .. . 

From a Pistol Shot to A World War. 

The MAJOR PRODUCTION MUSIC LIBRARY and MAJOR 
SOUND EFFECTS LIBRARY is represented in London, Hong 

ong, Mexico City, Spain, Amsterdam, Sydney and Tokyo. 

ornas j alentino,inc. 
151 West 46th St., New York, N.Y. 10036. (212) 246-4675 

Billboard T-Shirts 
ARE HERE! 
... ana only Billboard has them. 

Get it on, and we do mean "get it on," with these 
brand new, full -color T-Shirts. Show them you're 
No. 1 (it says so on the back) and become part 
of the No. 1 music trade magazine in the world .. . 

Billboard. 

Only $3.95 plus 50e postage and handling for each 
shirt. (Calif. residents please add 6% sales tax.) 

Check appropriate box for size and indicate number of 
T-Shirts ordered in each size. 

small med. Ig x-Ig. 

Total amount enclosed $ 

Name 

Address 

City State Zip 

Mail to: Billboard T-Shirts 
9000 Sunset Blvd. 
Los Angeles, Calif. 90069 

Please allow 4 weeks for delivery T-1 

ó 



After 1906 no more outside horn phonographs 
were made by E dridge Johnson, the producer 

of the "Victor" line. This inte-nal horn 
console phonograph included ample 

record storage spaca in the base cab- 
inets and a little styling H ith fluted 

corners. 

Edison 
with U.S. 
Ambassador 
Choates, 1915, 
right, listening to new 
Diamond Disc phonograph, 
with wax disk masters seen in cans on shelf behind 
the inventor. 

Edison and his second wife, Mina, c rca 1916, with the Army & 

Navy Model Phonograph in special packing case that anyone 
could ship to servicemen overseas or $80. With them are the 
"Blue Devils," forerunners of the cra Green Berets special unit. 

Although the Columbia Phonograph Co. has been slugging it out with 

Edison with repertoire and improved technology moves, the decline of 

the cylinder is imminent and by 1910 the company announces it will go 

completely to disk. Edison makes one last attempt with his Blue Ambe- 

rol cylinder that plays "3,000 times without wear." Even when Edison 

debuts his disk player in 1913, he is determined to supply the demand 

for cylinders that exist, especially in the South. He does, until the very 

end when he leaves the business in 1929. It can be noted that the cylin- 

der continues to flourish in Europe through Pathe Freres. But even in 

Europe the disk takes hold with such notable entries as the Neophone 

with innovations that included 20 -inch diameter disks which play from 

eight to 10 minutes per (single) side. Pathe Freres finally switches its 

emphasis to disks and ingeniously supplies adaptors so that the Pathe 

Freres up and down groove records could be played on the Gramophone 

back and forth lateral machines. The Pathephone sells for from $8 to 

$200 depending on models. However, the Germans have already made 

inroads. The Odeon four double -sided Tchaikovsky album paves the 

way for extended works. Meanwhile, World War I is stirring and America 

will be joined by Russia, France, England and also Japan and Italy; but 
for now American record companies are dance crazy. More and more 

phonograph brands appear. Aeolien's Granduola. Then Bruswick- 

Balke-Collender in 1916. From 1912 when only Victor, Columbia and 

Edison were active, there are 46 manufacturers in 1916. Nor is progress 

limited to machinery. In 1917, Victor discovers jazz, only it is called 

"jass" and a whole new period is unfolding. 

Paderewski making his first gramophone records 
at his home, in Switzerland in the year 1911. 

»Der kaiserliche Phonograph« 
(holländische Karikatur) 

`And now the sword must decide!" A Dutch carica 
tarist depicts Kaiser Wilhelm recording a speech or 
an early cylinder machine in 1914. The "Kaiser 

waltze" became a best seller during this period. Withir 
weeks of the declaration of war in August 1914, a major 

part of the Gramophone Company Ltd.'s recording plant at 

Hayes, Middlesax, U.K., was largely turned over to making arms 

and ammunition. 



Pierre Cossette 
Productions 

proudly presents 
a really 

Spectacular 
"THE 100TH ANNIVERSARY 

OF RECORDED MUSIC" 
2 Hours, Live on NBC-TV 

December I977 



The Pathe Actuelle 
Classique show here 
was the most elegant 
machine of its era 
made in France. 
Pathe also pioneered 
in vertical cut rec- 
ords in Europe and 
used a wide diamond 
stylus on 14 inch 
diameter records to 
get greater playing 
time. 

Morale -boosters during 
the Great War of 1914- 
1918. Picture shows 
(front, left to right) top 
vaudeville performers Al- 
fred Lester, Violet Lor- 
raine and George Robey 
("The Prime Minister Of 
Mirth") recording a com- 
edy number for British 
troops during a session in 

the studios of the Gramo- 
phone Company Ltd. in 
London. During the war, 
the company's plant at 
Hayes, Middlesex, pro- 
duced military hardware 
as well as recorded prod- 
uct. 
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Not even an euphenism for black music is this series of "coon" 
music. Later, of course, terms such as "race" and "sepia" were 
used. 

EW WORKS. e.. 

Pre -revolutionary Russia proved to be 

one of the biggest export markets for the 
British -based Gramophone Company 
Ltd., the firm which was the forerunner 
of today's EMI organization. One of the 
Russian subsidiary's artists was Leo Tol- 
stoy who read some of his prose for the 
gramophone in four languages. A key 
figure in Russia was Frederick Tyler who 
combined the duties there of shop- 
keeper, mechanic, impresario and pro- 
ducer-as well as being British Consul 

there. Picture shows the imposing 
Gramophone Company premises in 

St. Petersburg. 

MOPHONE AN 

y. 

Brunswick-Balke-Collender of Du- 
buque, Iowa, entered the mush- 
rooming phonograph business in 

1916 and started producing rec- 
ords three years later. Their period 
cabinet with a flat top was all the 
rage in the early 20's. By 1925 
Brunswick and General Electric 
teamed up to produce the first all - 

electric phonograph. On right, a 

recording session: Russia's great- 
est operatic singer Fyodor Chalia- 
pin (1913). 

A 1915 Victor, Model 4. 

Founding of an empire. By 1907, 
the Gramophone Company 
Ltd.'s plant in Germany could no 
longer handle the fast-growing 
demand for recordings so the 
U.K. company built a factory at 
Hayes, Middlesex, a few miles 
fron London. The new plant was 
formally opened by famed singer 
Dame Nellie Melba and the first 
sod on the site was turned by 
tenor Edward Lloyd, one of the 
company's leading artists. 

The Original Dixieland "Jass" Band. Victor released the first jazz record March 

5, 1917, after Columbia failed to see the group's potential. 
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Trailblazer blues singer Mamie Smith 
(below). Her Okeh sales of 75,000 
copies a month after recording 
"Crazy Blues," the first blues record, 
encouraged more recording activity 
in "race" records, as they were 
called. 

They told Ralph Peer they were just a bunch of "Virginia hillbillies," and the 
name caught on as a descriptive term for a whole music genre-"hillbilly" mu- 
sic. The Al Hopkins group (from left) Hopkins, Joe Hopkins, Elvia Alderman, 
John Rector, Uncle Am Stuart, Fiddlin' John Carson. 

An historic movie (right) in terms of Al Jolson's surging popularity and 
the technology it represented in using the Vitaphone sound recording 
disk. Russian born Asa Yoelson bridged the blackface minstrel to vaude- 
ville to '20s jazz age eras through his influence (he died Oct. 23, 1950) 
remained heavily identified with the century's second decade. President 
Warren G. Harding confidently (above) confronts the horn, early 1920s. 

The "roaring twenties" but you have to make your own bathtub gin 

because on Oct. 28, 1920 the Volstead Act declares that anything with a 

half an ounce of alchohol is prohibited; President Wilson vetoes the bill 
but in vain. Caruso is making his last recordings but Toscanini is mak- 
ing his first. Serious intellectuals are adding their voices and Columbia's 
edited "Eroica" is called a ripoff. There is trouble on the horizon. It is 

the age of short skirts; women need to reach the brakes on the horse - 
less carriages, and radio is becoming popular-two threats, cars and ra- 

dios. Columbia, dating back to 1889, goes into receivership. Radio, 

being electrical, casts a long shadow. Thus, Lionel Guest's and H. O. 

Merriman's experiment in electrical recording in a London garage takes 
on importance. The year 1925 is pivotal. Both Columbia, revitalized by 

connections with its European counterpart, and Victor decide to go elec- 

trical. It is hush, hush. The fear is that news might leak and ruin any 

chances of selling off the old acoustic recordings before new electrical 
ones are available. Developments are afoot in other areas; Victor has 

acquired the exponential -horn speaker from Bell. Then Brunswick 
springs its Panatrope surprise. The hardware people are having a '20s 
ball but much is happening in software too. The blues is discovered with 

Mamie then Bessie Smith. Recording companies go into the hinterlands 
advertising for talent. Ralph Peer discovers the Carter Family and Jim- 
mie Rodgers in Bristol, Tenn. Vernon Dalhart tries a "hillbilly" tune, 
"The Prisoner's Song" and nationalizes country music. Foreshadowing 
another phase of the recorded sound business the movie "Jazz Singer" 
with sound from the Vitaphone disk heralds in another era. 

Cowboy music 
grew out of the all 
too brief cattle 
drive era. Generally 

regarded as the first 
cowboy singer to 

record is Carl T. Sprague 
whose "When The Work's 
All Done This Fall," nar- 
rowly missing being a mil- 
lion seller. 



$areasgha Bungarne 
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Eva Davis and Samantha Eungarner 
agave, the first women to make 
coun:ry music records. Sheet music 
cover for one of Bert Wiliams' last 
recordings in 1921, right. 

The Burnswick Panatrope "all electric" phonograph was a startling in- 
novation in the mid '20s when the big changeover from acoustical to 
electrical recording was facilitated by new phonographs. Dealers were 
told in the ad copy accampanying this picture that full color consumer 
magazine advertisements would help boost the introduction of the unit. 
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The "talkies" 
led to Rudolph Va- 

lentino's career downfall 
but even today it's reported 

young girls bring flowers to his grave 
site. The '/a -inch thickness of Edison's 
records, by now called Diamond Discs, 
made album production a question- 
able proposition. Instead he introduced 
a long -play record in 1926 which played 
at normal speed but used extra-fine 
grooving. He was able to squeeze 20 
minutes on one side of a 12 inch 
record, but the sound quality was poor 
and the project was quickly abandoned. 
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Lampshade phonograph combines two of Edison's most notable in- 

ventions, the lamp bulb and the phonograph. As a relic recalling the 
lacey fringes of the '20s and '30s, it also used electric current to 

drive the disk motor as evidenced by the wound -up line cord hang- 
ing from the unit. 

* * * * * * * 
# * * * * * * 

t * * * *.* * 

First country million - 

seller? Often claimed in 

this category is Vernon 
Dalhart's "The Prisoner's 
Song/The Wreck Of The 
Old 97." The former 
light -opera singer 
(right) is credited 
with nationalizing 
country music 
with the record- 
ing in 1924. A 
group of Polish 
mountaineers 
led by fiddler 
Karol Stoch (2d 
from left) who 
recorded for Vic- 
tor and Colum- 
bia from 1927- 
28. The Fisk 
singers date to 
1871 and performed race spirituals 
royalty in Europe. 

Edison with Anna Case, 1925, Metropolitan Opera 
soprano and Walter Miller, head of the recording 
dept. of T.A. Edison Inc. Edison and his wife in 

Washington, Oct. 28, 1928, receiving a Congres- 
sional Medal for his many inventions. 

Breakthrough of electrical recording process 
with musicians approximating concert posi- 
tions (above) while movie great Charlie Chap- 

lin (right) guest conducts in an acoustic 
session of the period. 

before 

RACE RECORDS 

Okeh catalog cover, 1926. One 
of the first country artists to 
drink himself to death, Charlie 
Poole (above), with his North 
Carolina Ramblers, early coun- 
try string band group. 

Scene commemorating the historic Bristol, Tenn. recording in 

1927 (from left) Ralph Peer, Maybelle Carter, Jimmie Rod- 

gers,. Sara Carter and A.P. Carter. Known as the "Empress of 
the Blues," Bessie Smith (right), truely opened up 
blues recordings. Her "Down Hearted Blues" sold 
780,000 copies in less than six months, leading to a 

1923 contract negotiated Frank Walker's 
department at Columbia that called for 
12 records in a year at $125 a usable side 
with a $1,500 guarantee and renewal 
option for 12 more at $150. 

Always something new 
on Brunswick Records 
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Some have said that 
Ethel Waters (right) 
may have been more 
influential than Bes- 
sie Smith or even 
Louis Armstrong. 
She started record- 
ing in the '20s or the 
black owned Swan la- 

bel but her fame spread quickly (the Cot- 
ton Club in Harlem, "Africana" on Broad- 
way in 1927, appearances in films and 
finally as Beulah on tv). 



This is the man who 
gave birth to recorded sound. 

O "HIS MASTER'S VOICE" 

This is the company that 
brought it to millions. 

We are happy to be a part of the 100th anniversary 
of recorded sound and proud to celebrate 
our 75th anniversary of sound recording... 

together. 

RC,. Records 
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The Orthophonic Victrola of 1928 with an 
acoustic system designed by Bell Labs the 
rruatch the newly introduced electrical 
recordings. Below, the Light Crust Dough 
Boys, an amalgamation of many music 
styles, country, jazz, blues and Mexican, 
who were among the leaders of western 
siring. 

Kapp's Imperial Talking Machine Shop, 2308 
W. Madison, Chicago, opened in June, 1921. 
Texas fiddler, Eck Robertson, considered the 
first folk music performer to be recorded with 
his "Sally Goodin`K" and "ArkansasaTraveler" 
by Victor in 1922. 

Biggest male 
blues star. of the 
decade (top). 
Blind Lemon Jef- 
ferson of Dallas, 
whose 1928 birth- 
day was the occa- 
sion for a special 
Paramount souvenir la- 

bel. The photo is the only 
one of Jefferson to have 
survived. The Rev. J.O. Hanes 
was the only white country performer to receive his own picture 
label in the 1920s. This rare item was released in 1927. The 
Coue record, released with a special label as Columbia A-3841. 

Progenator of the 
LP, the Warner 
Brothers Vita - 
phone disc re- 
corder of 1929. 
"Fidelin' Sam," 
one of the -many 
champion fiddlers 
record companies 
rushed to release 
in the '20s shown 
with his ac- 
companist. 

Henry Whitter (standing), one of the 
earliest country performers to 
record. 

TED I.EwiS 
Fxclusioe ('olarrebia Record' Artist. 

SOI. Or RECOND, OF TED LEWIS ,Ko w aa.o 

Columb:. PhonographCompau,, Uc, NSw YorQ- .;: -=4-=:..h 

Ted Lewis recorded for Co- 
lumbia from 1919 to 1934. In 
1928 his records began ap- 
pearing on a special silver 
picture label. The souvenir 
sleeve is from around the same 
time. Often called "Mother of 
the blues," Ma Rainey (above) 
she entertained widely 
throughout the South prin- 
cipally, traveling first with her 
husband, Will, as Rainey and 
Rainey, "The Assassinators of 
the Blues." Among today's 
blues fans, Ma Rainey may be 

rivalled only by Bessie Smith. 
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New! SR101 Series 2 Plus: 
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Plus foldbock. Plus stereo. 
We call it the SR connection. It's a 
simple 11 -pin jack that allows you 
to link the new Shure SR101 Series 
2 Console to one or more SR110 
Monitor Mixers. Yet, simple as it 
sounds, this connection creates a 
whole new dimension of sound 
system flexibility. 
Each added SR110 Monitor Mixer 
(supplied with 11 -pin plug) provides 
an additional separate mix for 
monitoring, foldback, multi -channel 
tape recording, or broadcasting. 
For example, two SR110 Monitor 
Mixers could provide stereo 

recording outputs, while the SR101 
provides a monophonic "house" 
mix, plus headphone "cue" or "solo" 
capabilities. Up to six more SR110's 
could be added for foldback mixes. 
Ask your Shure dealer about the new 
SR101 Series 2. He's got all the right 
connections. 

Shure Brothers Inc. 
222 Hartrey Ave., Evanston, IL 60204 
In Canada: 
A. C. Simmonds & Sons Limited 

TECHNICORNER 

SR101 Series 2 Audio Console provides 
eight balanced low -impedance 
microphone inputs, each with 
equalization, input pad, reverb, 
linear -motion feedback -type faders, 
and output assign controls. Balanced 
line -level output, VU meter, tone 
oscillator and more. 
SR110 Monitor Mixer is an eight -input line 
level mixer designed for use with the 
SR101 Series 2 when separate stage 
monitor or other mixes are required. 
Connects to post -fader and post - 
equalized channel outputs of SR101 
Series 2. Balanced line level output. 

rol SHURE 
MANUFACTURERS OF HIGH FIDELITY COMPONENTS., MICROPHONES, SOUND SYSTEMS AND RELATED CIRCUITRY. 
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Younger brother of Bing, Bob Crosby looks sharp and he worked hard to make his Dixieland style 
orchestra popular. Legendary songwriter duo Oscar Hammerstein and Richard Rodgers (right). 
Crooner Rudy Vallee did a lot to keep Victor afloat during the worst days of the depression. Some 

of his music could also be heard on his own label which pressed one-sided records on coated 
cardboard that sold for 15c. This 1931 item (large circle) featured Vallee's picture on the back. 

Changer mechanism from a Capehart phonograph that could mix 10 -inch and 12 -inch disks and 
flop them over as well. Phonographs such as these helped the record business out of the Depres- 

sion doldrums. Lower circle: Victor's special 12 -inch Paul Whiteman disk of 1932 with art laminated. 

Country comedy, vaudeville, 
religious songs and fancy 
banjo playing shot Uncle 
Dave Macon (right) to 
"Grand Ole Opry" 
prominence. 

Tommy Dorsey and Frank Si- 

natra (1939) one of several vo - 
Icalists Dors y helped launch. 
Tommy an brother Jimmy, 
from the Pe sylvania coal -min- 
ing area, fir played as Dorsey's 

Wild Canaries then Scranton Sirens until the Dorsey band 
was formed in 1934. Tommy left the band a year later but 
the brothers were rejoined in 1953. 

Franklin Delano Roosevelt is promising to pull America out of the dis- 

astrous Depression, an economic calamity which is threatening the 
recording business with extinction. From 100 million units annually 
a decade ago, prospects are for no more than 10 million record- 
ings. However, there is a bright note. With millions unemployed 
and soup lines stretching for blocks, the jukebox is catching hold. 
Huge companies are in the making: Gramophone Co. and Co- 

lumbia Graphophone merge to form EMI: Jack and Dave Kapp 
pump new life into U.S. recording business as Decca is born. 
There is heavy foreign influence. For the first time, reviews 
appear mentioning labels such as Fonotopia, English Na- 

tional Gramophone Society and Odeon. RCA tries a 331/2 

r.p.m. that fizzles. The piezo-electric pickup cartridge ap- 

pears. In Germany, I. G. Farben develops coated tape. 
Both Sears and Montgomery Ward have labels. "High fi- 

delity" is a new term. Needles are improving (such items 
as cactus, thorn, fiber give way to the Walco sapphire). 
Unlike in America, gramophone societies are sprouting 
up in several countries, often sponsoring recordings. But 
RCA's Thomas Joyce does form a society and 150,000 
players are distributed in the first year. The Depression 
doldrums are waning. CBS purchases control of American 
Record Co. and the Columbia label is revitalized. The Capehart 

changer is the "Steinway of phonographs." Acts that had 

been held back from recording are now busy. More and 
more technology-the first experimental FM stations are 

broadcasting. The dawn, however, of another threat to 
recording is at hand-U.S. exhibition of television at 
the New York World's Fair. 

l 

Often overlooked for his skill as a pianist and singer be- 

cause of his popular songwriting (examples "Ain't Mis- 
behavin' " and "Honey- 

suckle Rose"), Fats 
Waller (below) and 

his group, His 
Rhythm, 
formed in 
1934. The "I 
Can't Get 
Started" 
trumpet great 
Bunny Berigan 

(third circle) got 
his start in the 

early '30s with sev- 
eral bands, Hal Kemp, 

Dorsey Brothers, Rudy 
Vallee then Benny Good- 
man and finally Tommy 
Dorsey in 1937 where 
his take-off solo is so 
memorable in "Marie." 
The Allen Brothers 
country duo (below) 
once threatened to sue 
Columbia because one 

of its recordings 
was listed 

"race." 

Victor (left) tried another long playing 
record in 1931, but met with little better 

success than Edison had. Patsy Montana (real 
Ruby Blevins), pioneering woman singer in coun- 

try music (above), whose "I Want To Be A Cowboy's 
Sweetheart," is often claimed as the first million seller by 
a female country performer. A professional bandleader as 

of 1930, Ozzie Nelson and Harriet (Hilliard before their 
marriage in '35) developed a patter duet style in the pe- 

riod. Later the parents of pop star Rick Nelson became tv 
performers. The Andrews 

Sisters' "Bei Mir Bist 
du Schoen" was 

hummed and sung 
by an entire nation. 
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History continues to be recorded at 
The Burbank Studios... 

Half way back in the First Hundred Years of Recorded 
Sound, stages at what is now The Burbank Studios were 
recording some of the very first sounds of "the talkies." 
Then, like today, was a challenging, creative time as the 
tools of advancing technology became accessible to 
creative genius. 

Today, those same sound stages continue to bring their 
special magic together with contemporary technologyand 
creativity. Now, however, The Burbank Studios records 
sounds not only for "the talkies," but also television 
and record recording. 

And today's sounds are among the most exciting sounds 
we've ever heard recorded. 

In recent years there's been an unparalleled Renaissance N 
TsuranIruuia 

Record 
Recording 

in sound expression - and we at TBS feel our Sound 
Complex/Environment is a fertile ground in which that 
Renaissance can grow and flourish. 

What we would like you to keep in mind is this: If you 
are recording sounds for records today, it is likely you are 
now or soon will be recording sounds in film and video tape. 

In any case, in whatever medium, you should know 
about TBS. 

Our facilities, people and professional attitudes exist in 
support of your creative purpose - and the sound you want 
is the sound you get. 

Cordially, we invite you to inspect our recording 
facilities. We think you'll like what you see - and hear. 

Then, let's make some sound history together. 

Mobile 
Recording 

Studios 

Production 
Sound 

Recording 

Post - 
Production 
Sound 

Music 
Scoring 

For further information, please contact the appropriate Sound Section. 
The Burbank Studios, 4000 Warner Boulevard, Burbank, California 91522 (213) 843-6000 

ON10tj?K56 THE EARLIEST RECORDS IN EXISTENCE ANYWHERE 
GEORGE GARABEDIAN PRODUCTIONS 
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Original 

THOMAS 
A. 

EDISON 

Rout s 

A G Garahedlann 
trreAzI #722- Original Thomas A. Edison #723 - Original Thomas A. Edison #725- An Edison Memorabilia #727 - An Edison Memorabilia Historical Recording of Historical Recordings of of Musical Performances. of Musical Performances Giovanni Martinelli The First Recorded Sounds Vol. 1-Classical gems from the Vol. 2-Ragtime To Dance Music 

Edison Cylinder & Discs of The 20's, 
THESE EDISON SOUNDS ARE LICENSED BY THE EDISON INSTITUTE & AVAILABLE EXCLUSIVELY ON MARK 56 RECORDS. HEAR ON #723 THE EARLIEST RECORD IN EXISTENCE ANYWHERE.! 
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Original 

THOMAS 

EDISON Mu 
GangSa1YY 

ALSO ON MARK 56 

Original 

THOIAA6 

EDISON 
Nlstalcal 
Recording! 
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Original 
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AMU 
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TI ONE "GOLD E DAYS 
® IP RADIO" 

FHE MOST COMPLETE CATALOG of "ORIGINAL RADIO BROADCASTS" on RECORDS 
571 W.C. Fields 
583 Fibber McGee & Molly 
588 Superman 
589 Dick Tracy 
590 The Lone Ranger 
591 The Shadow 
592 Sgt. Preston/Yukon 
593 Little Orphan Annie 
594 Captain Midnight 
596 Tom Mix 
602 Buck Rogers 
603 Jack Armstrong 
604 Jungle Jim 
605 Lum & Abner 
607 The Green Hornet 
608 The Shadow, Vol. 2 
609 Flash Gordon 

610 Sierra Madre, Bogart 695 Have & Have Not, Bogart 
611 Bela Lugosi 696 This Is Your FBI 
613 Rudy Vallee 697 Mystery Theatre 
614 Burns & Allen 698 Soap Operas, Vol. 2 
615 Ed Bergen/McCarthy 699 Red Skelton 
619 Nick Carter 701 Ken Murray's Blackouts 
620 The Great Gildersleeve 702 Mary Pickford 
621 Ed Wynn-Fire Chief 703 Sky King 
622 Lassie 706 Harry S. Truman 
623 Mandrake The Magician 707 The Enforcer, Bogart 
623 Blondie 708 Francis X. Bushman 
626 Don Winslow The Navy 709 The Mills Brothers 
627 Charlie Chan 710 Helen O'Connell 
686 Hop Harrigan 715 Popeye 
691 Last Houdini Seance G 716 V.J. Day -World War II Ends 
692 The Aldrich Family 717 Capt. Midnight, Vol. 2 
693 Death Valley Days 719 Frankenstein 

720 Dracula-Orson Welles 634 Campbell Playhouse 
723 The First Recorded Sounds 638 Sam Spade - 1888-1929 639 Betty Boop 
726 Edward G. Robinson 640 Bill Stern, Sports Newsreel 
731 Gangbusters 642 Straight Arrow 
732 Vic & Sade 643 Mae West 
733 Maggie/Diggs 644 Tarzan 
735 Burns & Allen 1937 647 Soap Operas 
744 A Farewell To Arms 651 Cracker Jack, Sousa Marches 
629 Red Ryder 652 Helen Hayes Theatre 
630 Terry and The Pirates 653 Little Rascals 
631 Cas Alley, Moon Mullins 654 Sreetcar Desire - Brando 
632 Judy Garland 655 Chandu The Magician 

656 Hindenberg 
659 Will Rogers (One LP, Spec. Pr.) 
660 Archie 
662 The Whistler 
663 Joe Palooka 
668 African Queen, Bogart 
669 The Fat Man 
671 Goodwill Hour, Anthony 
672 Box 13, Alan Ladd 
673 Major Bowes Orig. Am. Hr. 
674 Ripley's Believe It Or Not 
676 Hopalong Cassidy 
682 Sad Sack 

LAUREL & HARDY Another Fine Mess Way Out West 

ORIGINAL MOVIE SOUND TRACKS 
In Trouble Again No "u" Turn 

Sons Of The West Laurel & Hardy 

WRITE FOR 

A FREE 

CATALOG 

MARK 56 
P.O. BOX 4035 
GLENDALE 

CALIFORNIA 
91203 
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Jukebox 
music kept 
'30s people 
happy with 

low cost fun. 

One of several big band era lead- 
ers who changed styles, Artie 
Shaw first tried a more subtle 
string quartet based orchestra un- 
til switching to more standard per- 
sonnel with arrangements by 
Jerry Gray and became famous for 
swing band show tune styling. 

Western swing band legends are represented here (from left) Leon McAuliffe, 
Everett Story (trumpet), Charles Laughton (trumpet), Joe Ferguson (trum- 
pet), Zeb McNally (saxophone), Jesse Ashlock (violin), Bob Wills (violin), 
Gene Autry, Sleepy Johnson, Tommy Duncan, Eldon Shamblin (guitar), O.W. 
Mayo and Al Stricklin (piano) in Texarkana in the late '30s. One of the most 
famous early partnerships in blues, Leroy Carr and 
Scrapper Blackwell (above right), who was 
part Cherokee and named Francis Hillman 
Blackwell. Hooked on food and maybe 
the most profane of all late '20s and '30s 
female singers, Mildred Bailey (left). 
Musicians loved her. Two of her 

proteges were Alton 
"Al" Rinker, her 
brother, and as Dave 
Dexter puts it, "a 
heavy drinking, 
hell -raising girl - 

chaser named Bing 
Crosby." She talked 
Paul Whiteman into 
hiring both. For all 
immense talent, she 
never attained the stat- 
ure of her '30s contem- 
poraries, Ruth Etting, 
Frances Langford, Jane 
Froman, Ethel Merman, 
Ethel Shutta, or Kate 
Smith, who outweighed 

her by "plenty" Dave Dexter says, 
if Bailey's poor luck is to be blamed 
on her obesity. Opposite left: Some 
could say she brought the "field 
holler" to show business so pow- 
erful was Sophie Tucker's voice. 

Pioneers of the smooth 
and mellow quartet 

vocalizing, the Ink 
Spots (above). 

MUSIC CORPORATION 
UF AMERICA 

Guy Lombardo (at piano) with his three brothers (from left) Lebert, Carmen and Victor. 

Warner Brothers 
recording room, 1931, 
with. early Western 
Electric film and disk 
recording machines. 

Triple threat, singer, songwriter 
and mandolin player, Bill Monroe 
(lower right) with brother, 
Charlie. Directly above, Big Bill 
Broonzy, who sang for blacks in 
the '30s and for whites in the 
'50s. The original Mills Brothers 
(tall picture). Tampa Red (above) 
who epitomized bottleneck blues 

guitar. Here its shirtsleeves 
recording, Cab Calloway 
looks nothing like 
the strutting 
white tails 
he wore 

on stage. 



For the last quarter century we distributed 

GOLDEN RECORDS. 

952 LP 
A Child's Introduction to 
The Orchestra 
Suggested retail $2.98 

1955 LP 74 
Hans Christian Andersen's 
Fairy Tales 
Suggested retail $2.98 

FOR 

YOUNG PEOPLE 

1960 LP 89 
Alfred Hitchcock presents 
Ghost Stories for Young 
People 
Suggested retail $2.98 

965 LP 149 
Puff the Magic Dragon and 
Other Songs 
Suggested retail $2.98 
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1970 LP 153 
The Wizard of Oz as told by 
Art Carney 
Suggested retail $2.98 

1975 
First ABC Record 
Suggested retail $2.98 

All the above LP's...plus 176 other favorites 
are still in our catalog now on 

WONDERLAND 

LP 196 

RECORDS. 
Exciting new Wonderland releases include: 

DEBBIE WEElllf 
SIH4S SOMp3 EROn THE GtS T V AqM 

CAPTA11t KAAGAROO 

WLP 307 
Debbie Weems sings songs 
from the CBS -TV Show 
Captain Kangaroo 
Suggested retail $2.98 

LP 288 
H. G. Wells' The Time 
Machine 
Suggested retail $2.98 

WLP 308 
Bionic Woman 
Suggested retail $2.98 

ee/kEi T or too oro 

WLP 301 
Theme from Star Trek and 
Planet of the Apes 
Suggested retail $2.98 

WLP 309 
Baretta 
Suggested retail $2.98 

LP 256 
Sesame Street 
Suggested retail $2.98 

WLP 310 
Emergency 
Suggested retail $2.98 

'WLP 306 
T. V. Themes 
Suggested retail $2.98 

Pioneers in "Read and Hear" 
books and records 

Suggested retail $1.49 

WONDERLAND 
RECORDS. 250 WEST 57 STREET, NEW YORK, N.Y. 10019 (212) 765-3350 

LP 281 
Alley Cat and Chicken Fat 
Suggested retail $2.98 

TT -101 Take Two Records 
The Story of Howdy Doody 
Suggested retail $4.98 

Woody Guthrie 

LP 268 
Woody Guthrie's Song Book 
Looks Good To See You 
Suggested retail $2.98 

KS -1001 Kid Stuff Records 
Bob McCallister's Oh Gee! 
It's Great To Be A Kid 
Suggested retail $4.98 
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Jazz musicologists such as Gunthe- Schulle- 
have speculated that Charlie Parker s (out ine 
right) skill at splitting the four beats of a ba- 
into eight could be a ' reincarnation of subcon- 
scious impulses" nherited from a men -al un- 
derground river from Africa. He's blowing on a 

date with Lionel Hampton (immediate right). 

PLEASE. 

We know that there are hundreds 
of thousands of old records in and 
around the country which have long 
outlived their usefulness. 
These records, if salvaged, can be 
reborn. 
They can be ground up, mixed with 
a small percentage of virgin ingre- 
dient, and then find their way back 
to the public again via the dealer's 
shop, giving new pleasure and new 

., _ d -ne em <.. 

"Business As Usual" reads the sign in :he window of Francis, Day, Hunter after World 
War II London bombing (shown from left in 1940, John Abott, Harold Wolfenden, Ray 

Thackeray and Eddie Day). Doris Day-very early on (right). 
Not long after she started singing with the Bob Crosby band and broadcasting twice 
nightly from Chicago's famous Blacktliawk Restaurant and not, of course, under her 
real Cincinnati -born family name of Kappelhoff. 

"Songs For John Doe" is a new Almanac Singers' pro -isolationist 
album and it sets a mood as the whole world seems to be exploding into 
a holocaust. But June 1941, Germany invades Russia and the Almanac 
Album is pulled off the shelf and a pro -war album is rushed out. It is to 
be a decade of crisis, but nothing seems capable of slowing down the 
recording business, not even a ban on recording promulgated by ag- 
gressive musician union leader James Petrillo Aug. 1, 1942. Inciden- 
tally, since the harmonica is not considered an instrument, recordings 
using it can go on. Everywhere are e>hortations to conserve shellac. 
Something mysterious. How can the Germans broadcast full symphony 
orchestra music at 3 a.m.? It is too reel to be recorded. But it is. The 
occupation of Radio Luxembourg final y uncovers an advanced model 
of the Magnetophone and parts smuggled back to America set forward 
the then stagnant progress of tape recording. The disk will be chal- 
lenged again as it never has been. High Fidelity is everywhere (English 
Decca releases a series called FFRR). Scmething new, it's stereo. Emory 
Cook has this idea of two bands on a disk and two tonearms. All around 
the airwaves are filling up; there are 943 AM stations, 46 FMs and nine 
tv outlets. In 1948, another Petrillo ban, but it is mild. Rumors are 
flying. What is RCA up to? Suddenly, the recording business has a brand 
new configuration, the 45 r.p.m. and the "war of the speeds" ensues 
as Columbia continues to champion the 331/3 r.p.m., even 7 -inch diam- 
eter sizes. Three -speed phonographs are being compared as land- 
marks matching the earlier Neophorme, World Gramophone, Edison 
Diamond Disc, Columbia Concert Grand and others. 

OLD RECORDS 
The aire 
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the Fortes, in war fa_torbs 
us ('Mic While You Work' and otter 

B.B .C. programmes), in ...be home, 
In.fatt, everywhere that music can 
be enjoyed, instead of coLecting 
dust and cluttering odd orners 
and. cuptoards. 
Please take all those old records 
you don't want to your local 
gramophone dealer and so make it 
possible :o maintain the su?ply of, 
ne ,n 

Exhortations to the British people no: to waste various mate- 
rials, nor to hoard others, were comm3npiace d. ring the Second 
World War of 1939-45. The gramophone record itself was an im- 
portant commodity-with the failure of supplies of shellac from 
abroad, the only way :o manufacture new renards was out of old 
ones. 



- 

, Mus 
ti 

CQnA MAC 

Sf10F 

w 

e.] 2-3 

You sit in a bar beside a wall -mounted 
speaker unit and dial for a tune, that's 
the idea behind this Jennings Tele- 
phone Music idea (the girl here could 
serve 15 -different call -in bars or res- 
taurants). 

Decca founder Dave Kapp (second 
from right) and veteran Decca talent 
finder Joe "Decca Joe" Perry (left) 
with Bing Crosby and Xavier Cugat 
(right). 

Utah portable wire recorder, a record- 
ing format quickly eclipsed by the on- 
rushing advent of tape. 

Musician's union leader James Petrillo pleads his case 
in Washington in 1942 in a dramatic period of the U.S. 
recording industry. He called a ban on all recording 
Aug. 1, 1942 that lasted until Nov. 11, 1944. and dur- 
ing which even the President was persuaded not to in- 
terfere. There was another shorter ban in 1948. Out- 
lined is Louis Prima, showman trumpeter from New 
Orleans. Columbia LP discussion in 1948 after the firm 
successfully developed the new disk size (RCA had previ- 
ously tried to launch one 331/2 in the early '30s). From left: 
Fritz Reiner, conductor; Edward Wallerstein, Columbia 
president (with 10 -inch); Goddard Lieberson; George 
Szell, conductor (with 12 -inch version). 

Rangertone audio tape 
recorder was one of 
the first American - 
made tape recorders 
that matched the per- 
formance of the Ger- 
man Magnetophon. 
Sold to radio broadcast 
studios in the late'40s 

and early '50s, it served 
to start the switchover from elec- 

trical transcription disks to magnetic tape in 
this country. Progenitor of American tape recorders, 

the German Magnetophon. Three were brought back from 
World War Il by John Herbert Orr and John Mullen to serve as 
basis for Ampex and Rangertone (Lt. Col. Richard Ranger re- 
searched the project from Germany) machines (1/4 -inch tape at 
30 i.p.s. with no hubs on the reels and maximum 22 -minute 
playing time). 

single. dish self-service merchandiser, At sight, the mean important than ercrsat acting as e>nsuitant to a tustomer who has browsed till he's ready to buy. 

Typical displays in stores of the '40s (right), 
wartime entertainers are pictured here in a 

Billboard roundup from Kay Kyser (cap and 
gown) to Eddie Cantor and Dinah Shore 
(bottom right) and Spike Jones (top). The V - 
Disc featured two songs on one side of a 78, 
and was produced for service personnel 
around the world. 

MUSIC IN THE DRIVE TO 



Founders of Capitol Records in Hollywood 
in 1942, left to right, Johnny Mercer, 
Glenn E. Wallichs and B. G. "Buddy" 
DeSylva. 

The "Band of Renown," famous on Bob 
Hope '40s broadcast (Les Brown is third 
from left and Hope is seated). Brown's 
first recording contract came in '36 when 
he fronted the Duke Blue Devils at 
Budd Lake, N.J. 

Most famous World War ll band, the Glenn Miller" 
service unit, which broadcast a weekly program,., 
"We Sustain The Wings," first in America and 
then England, where Miller and a jálot'were Jost 

forever on a foggy 1944 night. Millar worked for 
Ben f allack, Red Nichols, the Dorsey Brothers, 
Ray Noble and Paul Ash and formed his first band 
in 1937 bu; assembled an entirely flaw one a year 
later to gain world acclaim. 

ß/ 

n the Magnavox of your choice, 

.. a.1r1 r ritrr/ nnfri/ fur<rrri frfirrsr7 

Living room elegance, the Magnavox Belve- 
dere, combines Chippendale styling, worldwide 
short wave, FM and an automatic changer. 
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ihr. Rauland Corporation SIM .Asmìt-age Ave,, Chicago, IH,. 

Pioneering intluence for blacks in classical music, 
contralto singer Marian Anderson (right). Al- 
ready recipient of numerous awards, the Bok in 
1940, the Spingarn Medal a year prior, her per- 
formances in segregated venues led to lessening 
racial restrictions, most noticeably at Constitu- 
tion Hall in Washington. Diminutive by today's 
recent Grateful Dead standards (above) was a 

sound reinforement advertisement in the '40s. 

AS EASY AS 

TALKING ON THE 

TELEPHONE... 

VOICE-O-GRÂP 

IZEDDISTRIBUTORS 
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While home record- 
ing devices such as 
hose sold by Wil- 

cox -Gay enjoyed 
'40s popularity, 
there were coin - 
operated ones 
too. Above is In- 
ternational Mu- 
toscope's. Girl 
singers in the 

'40s were called 
canaries, chirpers, 
hrushes or orioles 
and reflected an al- 
most virginal purity 

forgotten in today's 
rock -era liberated 

society. This is Dinah 
hore-then, when moms 

pop stores had stand - 

orders for all her rec- 
ords and those of coíteem- 
orar s' such 'as' a en 
?'Donnell, Marg 

Martha 



On the 100th anniversary of 
recorded sound our only regret is 

that we missed the first 85 years. 

A&M Records 



Popularly known as the Louisiana Governor, 
Jimmie Davis (right) was another pioneer, 
first in blues, later in country music, espe- 
cially in sacred recordings. Innovator in bring- 
ing classical music to the masses, Arthur Fied- 
ler (circle) fought until he could present open 
air classical concerts in the '2Os when only 
band music was presented that way and was 
an instant success. Operatic trained Vaughn 
Monroe, who styled his rich baritone voice for 
the swing band market instead with Dick Maltby (right). 

Two native southerners who helped bring musical culture to 
northern audiences in the '40s, Woody Guthrie (left) and Hud- 
die Ledbetter (popularly known as Leadbelly). Guthrie, of 
course, is known as father of the folk revival and was a mem- 
ber of the Almanac Singers in the early '40s who held the first 
hootenanys in a New York loft. Decca founder Dave Kapp 
(right) ponders the music as Judy Garland (next to him) and 
the Merry Macs perform in a session. 

Already synonymous with excellence in classical music con- 
ducting in the '40s, Arturo Toscanini is circled here by an 

apparent adoring orchestra (then in his 70s and still touring 
South America where he won world acclaim at age 19 substi- 
tuting, without notice, to conduct "Aida" in Rio de Janeiro). 
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Stars of "Oklahoma," one 
of biggest Broadway album 
sellers. "Girl Crazy" in 
1930 shot her into musical 
comedy prominence, but 
what would have been Ethel 
Merman's (below) popu- 
larity had she elected to 

tour? She remained on 
Broadway often in long 
runs (1950 "Call Me Ma- 
dame" 644 runs; 1959 
"Gypsy" 702; 1946 "Annie 
Get Your Gun" 1,147). 
Here she is recording "An- 
nie" for RCA. 

At one point Woody 
Herman's (right) or- 
chestra was one of 
the most popular in 
the world. Those 
'4Os hits-"Laura," 
"Apple Honey," "Caldonia," "Northwest Pas- 
sage" and many more were with personnel such 
as Ray Wetzel, Pete Candoli, Neil Hefti, Sonny 
Berman (trumpets); Bill Harris (trombone); Sam 
Marowitz, John LaPorta, Flip Phillips, Sam Ru- 
binwitch (saxes); Davey Tough, Don Lamond 
(drums); Ralph Burns and Tony Ales (piano); Billy 
Bauer (guitar); Chubby Jackson and Joe Mondra- 
gon (basses). As Columbia fought for the LP (top 
of page) RCA fought just as vigorously for the 45 
(the popular player is seen below). 

Popularly used photograph of Dr. Pe- 

ter C. Goldmark Columbia used to 
dramatize size of handful of LPs in 
1948 with equivalent stack of 78s. 
Russian born, once song plugger and 
Chinatown singing waiter, vaudeville 
performer in 1910, Broadway star, 
World War I army sargent, theater 
builder and on and on-an immortal in 

popular music: Irving Berlin (seen 
here in a movie role). 

Renowned 
as the "King 

of Swing," 
Benny Goodman 

(left) was at age 12 a fea- 
tured clarinetist soloist 
with Ben Pollack. 



Philadelphia is 
no longer a 

one studio town. 
Now there's 

Alpha International Recording Studios, Inc. 
Whenyou come to Philadelphia, we'll give you The Sound 

Alpha International Recording Studios is among the largest and most sophisti- 
cated on the East Coast. The studio complex, which was planned and engineered 
to achieve the right sound, is divided into two studios. Studio A boasts a spa- 
ciously sized room, approximately one thousand Iwo hundred and fifty square 
fact. It consists of spring -suspended ceilings, floating floors, acoustical baffled 
walls and isolation booths. The east wall is covered with one inch solid oak, con- 
structed with four accordion baffled screens, covered with carpet, that can be 

moved for the desired effect. Studio B is approximately seven hundred square 
feet, including the control room. It has the same floating floors and suspended 
ceilings. Both studios are equipped with 24 track machines by 3M. The console 
in Studio A is the largest state-of-the-art 40/32 available today and the console 
in Studio B is a Spectrasonic. The noise reduction system is DBX. Chief engineer is 
Boris Midney, who formerly owned and operated Midney International Recording 
Studios in Princeton, New Jersey. 

For further information please contact Peter S. Pelullo, President 
Alpha International Recording Studios, Inc. 2001 West Moyamensing Avenue 
Philadelphia, Pennsylvania 19145 215-271-7333 



Gooey, lava -like raw record ma- 
terial flows from a Banburg 
mixer at Columbia's Bridgeport 
plant in the early '50s. In the late 
'40s you could still make it per- 
forming for radio stations as did 
Rosemary and Betty Clooney, 
seen here with Tony Pastor. 
Rosemary went on to record 
huge hits such as ''Come On -a 

My House" and "This Old 
House." Opposite top: Louis Jor- 
don, who often dominated the 
soul charts; Dick Clark, whose 
"American Bandstand" led the 
rock'n'roll vanguard. 

America is at war again, this time in Korea. As for the music business, 
there is a generally bland scene and the situation is ripe for the Weavers 
to discover that ancient folk songs together with slick Gordon Jenkins 
arrangements will top the charts. In February 1950, RCA releases its l 

first LP; a year later, Columbia releases its first 45. There is more folk 
music as the Kingston Trio scores with songs such as 'Tom Dooley," 
borrowed from the Appalachian mountains. Groups such as the Crew 

Cuts have a sound called rock 'n' roll. But more than this. Bill Haley is 

discovering that he is one of the few whites in what is still a predomi- 
nantly black r&b scene; but then "Blackboard Jungle" sets a new teen- 
age consciousness. Meanwhile in Memphis, Sam Phillips is looking at a 

young singer with Bo Diddley hip moves and suddenly the world is 

aware of Elvis Presley. At the same time, merchandising moves are at 

hand; U.S. companies cut the price of LPs. Columbia starts a record 

club, much to the dismay of many retailers. There are more and more 

home tape recorders. Then another blockbuster-Columbia bows the 
stereo disk. Elsewhere in the world, the awesome hydrogen bomb is 

detonated in the Marshall Islands, far more fearsome than the atomic 
ones which flattened Hiroshima Aug. 6, 1945 and Nagasaki three days 

later-man now has the power to destroy his entire planet. More to 

home, the Supreme Court rules that schools cannot be segregated, a 

point the recording business has long resolved, but a point that will give 

rise to a whole new spirit of black music consciousness in the decade 
ahead. 

Rock's first inter- 
national hit is the way 
some describe Bill Ha- 
ley's "Rock Around The 
Clock," the Jimmy De - 

Knight's 1954 song that 
F 

turkeyed for a whole 
year until it was fea- 
tured as the genesis of 
youthful rebellion in the 
film "Blackboard 
Jungle." Though not in- 
tended for what it ulti- 
mately represented, the 
song epitomized what 
others were moving 
toward. 

Better See Motorola 

AGAFN-Mdtarota Leads the Way 'with 

flUS443211 

for LESS THAN $144: 

REYOLUtIONARY 

Motorola 
Hiidelity 
System 

Pun Hì -Fi wi,hín ihc Rea<F of I!! 

Last vestige of 78s are seen 
in this children's RCA ad in 
the '50s. Perhaps one of the 
hardest working performers 
in soul, James Brown (be- 
low), though it's said every 
grimace and sweatdrop is 

carefully choreographed in 
advance. Kay Starr (second 
from left, opposite page), who 
in one memorable session was 
backed by Hawkins, Benny 
Carter, Bill Coleman, John 
Kirby, Oscar Moore. Buster 
Bailey, Max Roach and Nat 
Cole-"If I Could be You With 
One Hour Tonigtt" and 
"Stormy Weather" were two 
of the tunes. Yet another of 
the vocal stars who excited 
tremendous crowds of ador- 
ing youngsters in the '50s, 
Johnny Ray (left, opposite 
page). 

fiI reach of Mi!-says the Motorola ad 

a $100 s stem. 



Which of the dozens of '50s 
hits they turned out are Tony 
Bennett, Mitch Miller and 
Percy Faith (from left) listen- 
ing to? "Rags To Riches," 
"Stranger In Paradise," "Be- 
cause Of You," "Cold, Cold 
Heart" all were monsters. 
One of many artists toppled 
by the rock'n'roll boom, Ben- 
nett came back in the early 
'60s with his famous "I Left 
My Heart In San Francisco. 
William Christopher Handy 
(below), often described as 
"father of the blues." At his 
peak, Eddie Fisher's (right be- 
low), "Coke Time" show ap- 
peared on 707 tv and radio 
stations, perhaps an all-time 
'50s high for that kind of ex- 
posure for an entertainer. 

Hank Snow (left), whose contract RCA extended reportedly 
so that it will involve a total of 50 years with the label. Frankie 
Laine (below Snow) adopted an individual style and became 
after "That's My Desire" in 1946 one of the most successful 
pop artists. Roy Eldridge (left, below), regarded along with 
Louis Armstrong, Jabbo Smith and Dizzy Gillespie and one of 
the fastest trumpets in jazz, and Billy Eckstine, who also 
played trumpet when he fronted a '44 big band. Stan Kenton 
(right below) whose showmanship and excellent musicians 
still found people unable to relate to his music at first. 

Early tv talk 
show host and 

prolific song writer, Steve Allen constantly boosted the ca- 
reers of countless recording artists (for example the "Jazz 
Scene, U.S.A." coproduced with Jimmie Baker brought jazz 
to 14 countries in the early '60s). Peggy Lee and Benny 
Goodman, who discovered her in a small Chicago club in '41 
and helped shape her into her first big hit a year later, "Why 
Don't You Do Right?" Vocalist experts such as Henry Pleas - 
ants suggest that her tremendous interpretive scope derives 
from realizing a relatively limited range and making the most 
of it. 

Como and Cole. Aside from both 
being immensely popular baritone 
pop singers, they have career 

highlights in common too. Both 
signed important recording con- 
tracts in 1943; Como with RCA 
where a year later he was the first 
popular singer to have a pair of 
million sellers at the same time; 
Cole with Capitol, where his "All 
For You" sold 100,000. The 
same mothers who expressed 
shock when Elvis Presley went 
into those Bo Diddley hip moves 
in the early '50s are today 
queuing up for his perform- 
ances and complaining they are 
all too infrequent. To say that he 
revolutionized a musical gener- 
ation is to say too little, because 
as a white man with the music 
and moves of the black per- 
former, he took r&b to still an- 
other level of acceptance, to say 
nothing of opening up the whole 

rock field to a flood of innovation 
that has really never ceased. 
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Though never a giant record 
seller, Sammy Davis Jr.'s 
(right) multi -talents have 
made him one 
of the great- 
est musical 
ambassa- 
dors. As far 
as the U.K. in- 
dustry was con- 
cerned, stereophonic 
techniques hit the 
highest points of so- 
phistication in the 
recording of opera. 
When Carlo Maria 
Giulini conducted 
Verdi's "Don Carlo" for 
EMI at Welthamstow Town Hall, 
in East London, microphones 
were ranged in front of a sing- 
ers' area divided into numbered 
squares. In this way, the singers 
could move about as they did 
on the operatic stages_ 

Perhaps the leading exponent of calypso, Harry Belafonte. His 

unusual styling (open hands for gesturing and use of an accom- 
panist) saw him soar meteorically from the Village Vanguard in 

1951 to international 
fame (25,000 saw his 
June 28, 1956, Lewi- 
sohn Stadium con- 
cert in New York). 

Just as the folk revival 
uncovered many root 
figures the blues part of 
the revivall led to a late 
recognition for Blind 
Gary Davis, born in 
1896, making his 
earliest records in 1935 
(mainly religious with 
Blind Boy Fuller) and fi- 
nally "discovered" play- 
ing on trains and street 
corners in Harlem in the 
'50s. Below: Don and 
Phil Everly who shaped 
so much of early rock. 

The pop arranging genius of Gordon Jen- 
kins and material such as Leadbelly's 
1933 "Goodnight Irene" propelled the 
Weavers into too -early perhaps folk re- 

vival prominence; yet their chart suc- 
cesses (Woody Guthrie's "So Long It's 
Been Good To Know You" and "On Top 
Of Old Smokey") paved the way for the 
entire folk music revival that started in 

the mid '50s. Lost sometimes in the 
powerful drive of his full band, is Count 
Basie's (circled below) immense two- 
handed intensity on such cuts as "Toby" 

and "Prince Of Wales." 

Ella Fitzgerald (right) 
and Billie Holiday, of 

whom someone once 
wrote, "She died of 
everything." Ella, 
already a star at 16 
with Chick Webb 
and along with El- 

lington and Arm- 
strong is a worldwide 
music ambassador. 

It is the proud claim of the Goe- 
maere brothers of Inelco that 
they were the only foreign li- 

censees ever visited by David 
Sarnoff, RCA founder (left chat- 
ting with Pierre -Jean Goe- 
maere). For his constant series 
of one-nighters in the '50s Fats 
Domino took along a rumored 
200 pair of shoes and 30 suits. 
He epitomizes '50s r&b nostalgia 
but his roots go to New Orleans 
blues (he was born there in 
1928). Eulogized by the Beatles 
"Lady Madonna," Fats later re- 
corded this tribute to himself on 
a late '60s LP. 

Famous pop greats Steve Law- 
rence and Eydie Gorme in a 

happy moment at the Grammy 
awards (at right manager Kenny 
Greenglass). 

A pioneering influence for female opportunity 
in country music, Kitty Wells° "It Wasn't God 

That Made Honky-Tonk Angels" evoked lyrical 
reflections of moral themes that bothered post - 
War America. Wells' (real name Muriel Deason) 
sorrowfully soft style differed greatly from con- 
temporaries 
such as Molly 
O'Day and Wilma 
Lee Cooper or 
those who pre- 

ceeded her 
such as 

Louise Massey and 
Patsy Montana 

Wells became 
"Queen of Country 

Music." 





Often mystifying experts trying to 
understand his popularlity, Law- 
rence Welk's band was the first 
ever signed for a full -hour - 
every -week network 
stint (doubts when he 
was booked as a summer 
1955 replacement 
quickly faded when his 
Nielsen shot from 7.1-32.5 in 

a year). At 74 (his first band was 
formed in '27), he is still on tv. 
New speed of the '50s, 162/3 

r.p.m. was included in this Zenith. 
Gene Austin's "My Blue Heaven" 
was an all-time '20s bestseller. He is 

shown here in 1950 with Steve 
Sholes (right) RCA's great talent 
discoverer. 

Rock is not alone in sparking 
riots. One f the more memo- 
rable publ outbursts came in 
1910 wh Igor Stravinsky's 
"Rites Of S ing," now regarded 
as a maste ece, was performed 
in Péris. H is seen with Mezzo 

sopran Jennie Tourel. 

Efforts by the jukebox industry to fulfill the public's hunger 
for LPs developed a new configuration, the jukebox 33'/2 LP. 

Classical greats Jascha Heifetz, Arbur Rubinstein, producer 
Richard Mohr and Gregor Piatgorsky (from left). Perhaps the 
greatest Chopin interpretor, Rubirstein once amazed His 

Master's Voice 1930s studio technicians in 

London when he recorded the 57 Chopin 
mazurkas in one sitting. Rubinstein may 

have produced more records than any pi- 

anist in history. Child prodigy 
Heifetz, born 1901 in Russia, 

won immediate world acclaim 
following his New York Car- 
negie Hall U.S. cebut Oct. 27, 

1917 (at age 17). 

ONLY 
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Clara 
were als) 

Already a celebrity at 25 
in the '20s and destined 
to be perhaps America's 
greatest ambassador of 
music, Louis "Satchmo" 
Armstrong (left) and 
Duke Ellington, also world 

renowned. Until his death 
on July 6, 1971, "Rev. 

Satchelmouth," as Crosby 
once called him had 

perhaps the most dis- 
tinctive singing voice 

of any renowned 
singer (attributed to by 

his work in the '20s with 
blues singers Bessie Smith, 
Ma Rainey, Chippie Hill, 

Smith). Ellington's immense talents 
molded in the '20s. 

Strike up a band. From left: Art Mooney, Jerry Colona, 
Frankie Carle, Tony Pastor, Jimmy Lytel, Skitch Hen- 

derson, Ray Anthony, Percy Faith and Johnny Des- 

mond. The Decca Franklin Deluxe, an early (1958) full 
stereo model with external speaker. Included a four 
speed changer and 20-20,000 c.o.s. 20 watt high fidel- 
ity amplifier. 
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Perhaps few singers have embraced so many musi- 

cal styles as Ray Charles from early Nat 
Cole to urban blues 
then Hank 
Williams. 

i 
Stereo's final takeover-an ad announcing 

stereo at mono prices. Roy Acuff 
(left) cuts up with country come- 

dienne Minnie Pearl (above). A 

country pioneer (Acuff 
joined the Grand Ole 

Opry in '39), he and 
Fred Rose recognized 

Nashville's potential 
and formed the great 

Acuff -Rose publish- 
ing empire. Left: 

They project a surfing sunny 
California lifestyle in the 
early '60s that ultimately 
grew more inward with "Pet 
Sounds" as the Beach Boys 
composer -producer Brian 
Wilson stopped touring and 

entered a phase of introspec- 
tion. Few other groups match 
their long span of holding to- 
gether. Busy RCA 8 -track fac- 
tory, long before the advent of 
tape pirates who skimmed off mil- 
lions before laws shut them down. 

In quick succession, the world is stunned by three assas- 

sinations, John F. Kennedy, Nov. 22, 1963 in Dallas; black 
leader Martin Luther King Jr. in Memphis, April 4, 1968, and 
two months later in Los Angeles JFK's brother Bobby Ken- 
nedy. The violent '60s remain violent. At the same time, the 
recording industry is having upheavals. Four young men who 
have taken over Liverpool's music scene arrive and a new 
phrase is born, Beatlemania. Whereas there have been folk re- 

vivals, there is now a blues revival because it's recognized that 
the Beatles borrow unabashingly from early American blacks. 
Other British acts arrive; but American acts are suddenly un- 
leashed to do more creative music. Meanwhile another challenge to 
the disk looms as George Eash and Earl Muntz show off a 4 -track car 
stereo machine in Detroit. Philips is introducing the cassette. Then 
a consortium of RCA, Motorola and Ford push for the 8 -track and 
car stereo is off and rolling. There are more merchandising moves. 
The rackjobbing concept is catching on, full service from a single 
supplier which even takes invëhtory. The U.S. excise tax on record- 

ings is rescinded. The industry moves toward an all -stereo market, 
as FM stereo broadcasting, approved earlier in 1961, grows steadily 
and jukeboxes push the stereo idea. A maturation of music finds the 
Beatles into "Sgt. Pepper" and there are terms such as counterculture 
and flower children from Haight Asbury and MOR music is a tough way 

to go. The Woodstock generation is born, amid a fantastic technology 
that is breeding "Switched -On Bach" with music synthesizers. 

One of the few rock instrumental groups, the Ventures popu- 

larized the electrified guitar and remain immense successes 

in Japan even today. Herb Alpert receives the first gold car- 

tridge award from tape pioneer Larry Finley (left below) who 

was head of ITCC at the time. 

Emerging with folk -protest 
songs and paying hom- 

age to Woody Guth- 
rie, Bob Dylan 

(circle) went 
onto become the leading spokesman for a musical 

generation, and something of a poet -laureate. 
Today, still touring, his name is almost sy- 
nonymous with early rock'n'roll. Few bands 

have not had a Chuck Berry (below) 
tone in their repertoires at one time or 
another. A pop MOR smoothness 
characterized Dionne Warwick's 

60s stylings of Burt Bacharach hits. 
A folk pioneer in the sense of 
becoming the first instrumen- 
tal virtuoso of the urban folk 
revival; Pete Seeger's (right 
below) personal banjo style 
and other musical accom- 
plishments rank him as a 
catalyst of the modern folk pe- 
riod. 

Peter Yarrow, Paul Stookey, Mary Ellin Travers, otherwise Pe- 
ter, Paul & Mary. At the time of their big build-up at The Bitter 
End, only the Kingston Trio was making it in folk. Even the Bit- 
ter End was eclipsed by Gerdes' Folk City and the Folklore 
Centre of Izzy Young's. But manager Albert Grossman proved 
he was right-the trio happened with hit after hit; the folk re- 
vival was in full sway. 
Few groups could hit the charts or draw a crowd in the early 
'60s with the ease of the Righteous Brothers, also significant 

for a "blue eyed" soul appeal. 



Like rock & roll, INSTA custom T-shirts are here to stay! 

They promote like crazy and sell like crazy at retail. 
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Born of gospel, Aretha Franklin, whose Detroit pastor 
father's in dozen's of LP sermons, must surely attest 
to her upbringing. But it wasn't all a voice some say 
spans four octaves (others rate it nearly three). 
Shrewd production by Atlantic's Tom Dowd and Jerry 
Wexler (seen here) and Arif Mardin arranging turned 
her around after she left Columbia for Atlantic in 
1966. 

Tape was ne%itable and this first widely rec- 
ognized system by Rever -Wcilensak 3M divi- 
sion got a of of support. 2efo-e Ernest Evans 
knew it the adults were irio the Twist End the 
name Mrs. Dick Clark gyve the 19-yaar-old 
(Chubby Checker, circled) was to be known 
worldwide. 

Roy Orbison was touring ii 1956 with Elvis Pres- 
ley when Fres'ey hadn't crossed over pop and 
seems to have been an integral part of th e rock'n' 
roll explosion yet going his owl way always with 
the respect of many fellow artists. Brook Benton's 
(above) individual styling found his topping 
charts in the early '60s witi songs such as 
"Kiddo." ''It's Just A NlattEr Of Time" and 
"Thank Yogi Pretty Baby. ' 

v 

Diana Ross, (center), who has over- 
shadowed the Supremes she grew up 
witi musically, with Berry Gordy, Mo- 
town founder in 1967. 

Trend bucker Johnny Mathis, came out of San 
Francisco's Black Hawk with a mello ballad style 
when everything else in music seemed to be 

rock'n'roll. Early plugging 
by Helen Noga, Black Hawk 
co-owner, and Columbia 

°' ), following Mathis' 
signing by George 
Avakian, paved 
the way for 
Mathis (in 
sunglasses at 
a Chicago g 
store promo 
tion). 

Tape's inevitable development in- 
cludec this early RCA cartridge system. 
R ght: Her funeral received worldwide 
coverage and it seems that all through 
her Icng life Mahalia Jackson over- 
shadowed almost every figure in black 
gospe if not all gospel aid religious 
music. Henry Pleasants notes that 
nearly as many people at -ended Rob- 
erta Martin's Mount Pisgah Baptist 
Cnurch funeral also in Chicago, yet 
Martir like so many were obscured by 
Mahaia's popularity. A^ left: His 
idols were Little Richard and Sam 
Cooke and the late Otis Redding's (he 
died a: age 26 in 1967) "Slake" at the 
1967 Monterey Pop Festival was keyed 
tc that inspiration. Redd ng inspired 
dozens of artists. 

Motown already had a super group in 1960 
in the Four Tops when Berry Gordy signed 
Mel Franklin, Otis Williams, Eddie Kendricks, 
Paul Williams and David Ruffin as the Temp- 
tations (Ruffin left to be replaced by Dennis 

Edwards) and the hits even- 
tually started happening. 



LONDON'S NEW 
SHOW -SPOT THAT 

V EXEC 
0 BE 

The most exciting venue for the really news - 
making event is London's Wembley Conference 
Centre. Just opened, the Centre has already proved 
its versatility by staging the British Academy bf Film 
and Televisicn Arts annual dinner and the BAFTA 
Award presentations by Pr ncess Anne. This month 
the Centre has been the scene of Europe's famous 
Eurovision Song Contest with its massive TV 
audience in excess of 500 million. The premiere of 
new film by the Bolshoi Ballet, appearances by top 
international Symphony Orchestras and also that 
arch-underrriner of musical pretension, Victor Borge, 
show further the versatility of the building. 

e When you book the Centre you can get very 
ing. much more than its superb auditorium, which seats 

MIR 

spectacular annual awards presentation. 

you can mount a spectacular stage show in the main auditorium, and 
sing the Centre's Thames Suite. 

Wembley Conference Centre, London: the new highly praised 
mixed -media venue which rapidly became familiar to over 
500 million television viewers following this month's Eurovision 
Song Contest. 

up to 2,300 with its thrust stage on lifts, and a 

proscenium stage as big as Covent Garden's. 
You can also run concurrent events in two adjacent 
theatres, hold a supporting exhibition and put on a 

commemorative banquet. There are built-in 
theatrical lighting facilities (including a memory - 
bank lighting board) plus excellent projection and 
recording facilities. It gives a new dimension to 
London venues - no other building offers such 
versatility. And no visit to London is complete if you 
haven't had a look at the Centre's potential. 

The Centre is owned by Wembley Stadium Ltd, 
already a famous name for sport and entertain- 
ment of all kinds. For example a recent memorable 
concert was held in the 100,000 capacity stadium 
with Elton John and the Beach Boys. Concerts in the 
adjacent indoor arena of the Empire Pool (8,000 
capacity) have included the annual Country & 
Western Festival, Eagles, and Wings - many of which 
are sold out almost immediately. 

So when you are looking at London in your tour 
schedule, or planning a one-off prestige event, think 
about Wembley: it could do a lot for you. As one 
senior executive of a television company said 
recently of the Centre: "This building makes you 
proud of being British". We can say no more! 

Fill in the coupon below and we will send 
you complete details of the Centre's facilities 
(next best thing to a trip to see the Centre for 
yourself). 

Please return to: 
John Lord, Wembley Conference Centre, 
Wembley HA9 ODW, London, England. 

Name 

Organisation 

Address 

Country 

Telephone number L 



At the 2nd Annual awards dinner of the Songwriters Hall of Fame, the following 
are pictured.. Mitchell Parish, Abe Olman, Hal David, Harold Adamson, Sammy 
Fain, Sheldon Harnick, Stanley Adams, Burton Lane, Paul Francis Webster, 
Sammy Cahn, Carl Sigman, Fred Coots, Ned Washington, Joe Meyer, E.Y. Har- 

burg, Harold Arlen, Irving Caesar, Johnny Mercer, Jule Styne, Dorothy Fields, 

Andy Razat. Country in the mid -'60s received an infusion of traditionalism with 
Buck Owens' (below) "Together Again." 

Almost too good as a 

singer in the early folk 
revival days of nasal 
naturalness, Joan Baez 
(seen left) became one 
of the genre's chief fe- 
male exponents. A 

modest enough sys- 
tem, FA i.p.s. and very 
compact. But would it 
catch on? Well, of 
course history has 
proved the Philips cas- 
sette invention (below) 
has indeed caught on. 

Probabily no one imagined the impact the band from Liverpool would have on 

the contours of rock'n'roll music, but after John Lennon, Paul McCartney, 

George Harrison and Ringo Starr went their respective ways, it was clear that 
the legacy of the Beatles was a body of music that transcended musical 

boundaries and reached listeners everywhere. 

One of the pop leading producers, 
Phil Spector, with the Ronettes. 
Cream, an early supergroup, and 
precursor to the whole genre of 
power rock, featured (left to right) 
Ginger Baker, Jack Bruce and Eric 
Clapton. B.B. King (lower right), 
"The King of the Blues," brought 
blues to the Las Vegas stage with 
songs such as "The Thrill Is Gone." A 
career of early '60s smashes and LPs 
such as "Dancing At The Hop" found 
Bobby Vinton (circled below shown in 

a recording session) changing his career direction from teenage idol to single performer and 

in more recent years even to recognition of his Pennsylvania Polish heritage with a big 

hit record sung in Polish. 

It was the rock'n'roll caravans that 
brought the '60s sound to the masses 
with shows such as Dick Clark's "Cara- 
van of Stars" that often closed with 
romantic idols such as Bobby Vee (be- 
low Cream) here or Fabian, Gene Pit- 
ney and Paul Anka. 

Yet another example of 
recordings extending the im- 
pact of an artist is Jim Reeves 

(immediately above), whose records 
continued to sell heavily, especially in Eu- 

rope, ten years after his death in a plane crash. 
He was another pioneer in taking country into a 

smoother MOR direction. Rick Neilson (immediate left, re- 

member Ozzie & Harriet?) had a string of hits in the sixties, and 

is currently making a comeback. 
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Millions have read, 
seen or heard 

about it... 

and now 
Casablanca 

has it 
on record... 



It began with Peter Benchley's number one bestselling, criti- 
cally acclaimed novel captivating over 25 million readers... 
With a six month -plus run on the hard cover best seller list, 

and a phenomenal stream of excerpts appearing in a wide 
range of magazines; it set the stage for an initial paperback 
printing of 1.5 million! 

It continued with a tidal wave of Hollywood excitement... 
Nearly 15 million visited the location shooting of the film via 
ABC TV's "The American Sportsman" Millions more watched 
and listened to TV talk show coverage on "The Tonight 
Show;' "Mery Griffin;' "Mike Douglas;' "Dinah Shore;' 
and more! 
"The Deep" covered as hard news from the pages of Time 
and Newsweek to Cosmopolitan and Playboy. Not to mention 
the interest with full color layouts, reaching over 128 million 
more readers generated on its own terms. The action is 

tied -in with products advertised by such manufacturers as 
Revlon cosmetics and Nikon cameras... to the tune of 
$1.1 million,"The Deep" pitch pushes further on ABC TV 
with a month of national buys culminating with July 4th 
fireworks ...with billboards and local radio buys and one of 
the biggest, most exciting radio station promotions totally 
submerging the top 50 markets in "Deep' mania! 



Music From The Original Motion Pictma Snunbli ac, 

Composed and Conducted 6y 

JOHN BARRY 
including 

THE DEEP" 

ER 

1, over 200 million 
ave read, seen or heard 
)eep" more than fifteen 

Dn eyes are flooded 
sage, now 
urfaces with the 

Presentation 

"DISCO CALYPSO" 
Sung by 

BECKETT 





Rehearsed and yet spontaneous, the 
Four Tops f,ed soul of the '60s to Eu- 
rope and proved b young performers 
that :0 years of pounding doors (as 
they did 1954-1964 until Motown 
took t hem on) pats off sometimes-if 
you're as -alenteci as Levi Stubbs Jr., 
Rena do Benson Abdul Fakir and 
Lawrence Payton One of the biggest 
selling artists it Decca U.K. history 
has been Wantov3ni, who started his 

"shirrnering strings" 
sound and career in 1941. 
Dacca chairman Sir Edward 
Lewis attended a Manto - 
rani concert at London's 
Festival Hall and presented 
the orchestra leader with a 

golden baton to mark 25 
.ears with the company. 

Anotier business is 
born, car stereo. This is 

an ear y J. Herbert Orr 
system ($119.95 

plus $7.50 for in- 
stallation). 

They cried that folk singer 
Bob Dylan had "sold out" 
when he went electric in 

1965 and merged with the 
boys from Big Pink-"Mu- 
sic From Big Pink" being 
the landmark LP of what is 

now called the Band (Rick 
Danko, bass), Levon Helm 
(drums), Garth Hudson (or- 
gan) and Robbie Robertson 
(guitar). When Richard and 
Karen Carpenter's Spec- 
trum group stopped the 
Whiskey -A -Go -Go dancers 
who wanted to listen in the 
late '60s, the two re- 
grouped and A&M's Herb 
Alpert saw promise that 
was fulfilled almost immedi- 
ately with "Ticket To Ride." 
The hits just kept on coming. 

She rocked the rock world 
with her Southern Comfort 
whiskey voice and wild stage 
presence at the Monterey 
Pop Festival in 1967, a year 
after San Francisco had dis- 
covered her fronting before 
Big Brother & the Holding 
Co. She came out of Texas 
country and blues singing, 
this girl who would set new 
trends for female vocalists. 
Albert Grossman took one 
look and signed the Holding 
Co. and Janis Joplin, who 
later split with the group and 
whose death made her a 

rock martyr. 

A teenage idol 
with songs 

such as "Splish Splash," 
Bobby Darin has been 
claimed to be the youngest 
performer ever to have his 
own tv network special. 
Now he is remembered 
more for "Mack The Knife" 
and has had enormous 
nightclub popularity. He's 
here talking with great pop 
music producer Bob Crewe 
(left). 



Bionic RadioA.HA 
and the Videodisk ari 

AtWFUT, Johnny Holliday punched into the computer to 
find out if he was rolling his basics. He was down 
3.078% in targeted demographic songs for the 18- 
20 -year -old crowd, but slightly ahead in songs 
aimed at the 22 -24 -year -old woman. So he triggered 

all available songs onto the visual screen in front of him and 
finally selected that new VD by the youngest, cutest Osmond. 

Wasn't it amazing that an Osmond was always coming 
along after all these years? Not only had their children become 
musicians, but their grandchildren and now here was a great 
grandchild up there on the screen with a Fender trimatic 
pushbutton guitar in his hands. 

Johnny Holliday cued the VD and over a musical jingle 
yelled: "Radiovision station W -Future!" then rolled the Os- 

mond and while it was playing in ultra four -channel acoustic - 
vision to thousands upon thousands of home walls this Satur- 
day afternoon of July 2128, leaned back and addressed an 
aircheck that he was sending to a radiovision station in a 

larger market. You always had to keep trying to move up to a 

bigger station. And a record -video promotion person with a 

cute smile and long blonde hair had offered to lay in a good 
word for him in Boston. 

Then he asked the computer for the current weather, an- 
nounced that as the Osmond ended, trigged a spot on a new 
toothpaste that ultra absolutely guaranteed to improve your 
sex life, back -tagged a spot (the words for him to read flashed 
on his information screen) about the latest Mini -Ford and its 
electronic drive powered by living cells. 

As he punched back to the computer for quarterhour main- 
tenance, the computer was programmed to play two oldies 
back-to-back over the 13:00-17:02 part of the clock, he stood 
up as the deejay for the next shift entered the control booth. 

"How'dya do?" 
"Never noticed," Holliday said, realizing that his remark 

was slightly egotistical. 
"I'll check for you," said Danny Dark. He trigged the com- 

puter. "You had a 4.9 share, ARB," he read from the screen. 
"Not bad." 

"Maybe good enough to get me that job in Boston," said 
Holliday, brandishing his new aircheck as he walked out. 

Holliday was a student of radiovision and even radio and 

television before that, but mostly a student of ancient radio. 
He'd stayed in school an extra year and taken a master's de- 
gree in audio-visual communications. 

To tell the truth, he was a nut about old records and had a 

collection that dated back to Gene Austin's "My Blue 
Heaven." He didn't collect the VD as much, but his record col- 
lection was almost as extensive as those of Robert Altschuler, 
Marty Cerf, Steve Resnick, Barry Hansen and Bob Kirsh of the 
1960s and 1970s. 

Thank god Emile Berliner had come along! That cylinder 
thing Thomas Edison had invented was okay, to a point, but it 
took the disk to really make radio begin to happen. Berliner, a 

German who moved to the United States in 1870, invented 
the microphone in 1876; that was one of the first steps that 
led to the disk jockey. Then, in 1887, Berliner invented the 
disk record, giving him something to play. Berliner also in- 
vented the gramophone to play the record and a method of 
mass production of records via metal stampers. He went on to 
found one of the first record companies in the world- 
Deutsche Grammophon Gessellschaft mbH (Polydor), but 
getting the disk record to become the practical reality wasn't 
easy. Though Berliner's disk was saluted in 1890 as better 
than Edison's cylinder phonograph (New York World News- 
paper, Feb. 5), it wasn't until 1902 that the great Enrico Ca- 
ruso agreed to make disk records, thus paving the way for 
other name artists to also make disk records. 

As Holliday had 
studied in col- 
lege, however, 
the old 78 

r.p.m. disk 
wasn't easy for 
disk jockeys to handle, 
nor was it practical from a 

business standpoint to manufac- 
ture, distribute and sell. True, the 78 
record had done well for radio and the disk 
jockey. Before television came along, though, to 
kill old-fashioned radio, the primary way of selling records 
was in-store play. A record seller would invite people in to hear 
the newest product and they would sit around and listen and 
buy what they liked. There were only a few "hits" by this 
method. Gene Austin, Enrico Caruso, Vernon Dalhart. 

The thing that really began to shape the future of radio, the 
disk jockey and mass record sales began to happen about the 
turn of 1950. Holliday had read about it in old copies of Bill- 
board that he'd studied for his master's degree thesis. The 
Jan. 7, 1950, Billboard reported that NBC had slated the "Fib- 
ber McGee and Molly" show as the first top radio show to take 
tv tests. "If successful, an early entry into video is foreseen for 
the veteran comedy show." 

And you could see the other handwriting on the wall of the 
(Continued on page RS -71) 

Early Los Angeles deejays (top) with Dave Dexter, now Bill- 
board copy editor who worked at KFWB in 1946. Others (from 
left) Al Jarvis (KFWB), Ira Cook (KMPC), Gene Norman 
(KLAC) and Peter Potter (KFWB). Circled left is Martin Block, 
host of the hit -making "Make Believe Ballroom" on WNEW, 
New York in 1941. Al Jazzbo Collins (below left) and George 
Shearing talk jazz. Alan Courtney, early WOV, New York dee - 
jay (below left) is flanked by Jimmie Lunceford and Billy Eck- 
stine (right). Courtney competed strongly with Block. 

Eddy Arnold (left above) in a familiar role of ambassador 
for country music on the Johnny Carson show. In Arnold's 
early years, his "Born To Lose" epitomized the anguish and 
confusion of rural whites transplanted to wartime cities but he 
shed his "Tennessee Plowboy" image and helped broaden the 
appeal of the Nashville sound. At left, Alan Freed, pioneer 
rock'n'roll promoter of the '50s. 

tItheWc11iag to the 
future's M8jOP Venues 

y the year 2000, electronic technology will have com- 
bined with live musical performance to produce ef- 
fects unsurpassed in excitement and power. The hard- 
ware for these developments is already largely 
available and the first indications of its use can be 

seen in the live entertainment industry today. 

It can be taken for granted that most homes will have wall - 
sized color television sets hooked up with fine sound systems. 
The viewing screens will be at least as large as today's 3x5 - 
foot Advent tv projector screen systems. And cable pay -tv will 
also be in universal use. 

So with this sort of excellent sight and sound equipment 
available to every home and coupled with low-cost videotape 
or videodisk programs, why would anybody want to go out to a 

concert or nightclub? 

The answer is that by 2000, in a world of perfected home 

By NAT FREEDLAND 

entertainment, the public performance will have to be a multi- 
media extravaganza in order to compete. 

Joe Cohen, vice president of Madison Square Garden, says, 
"The concert hall of tomorrow will have fantastic visual capa- 
bilities. Many images of the concert onstage, in all sorts of size 
scales, will be projected on viewing screens. At the same time 
there may well be a filmed or videotaped presentation back - 
dropping the stage." 

On a more practical level, most large arenas built for the 
year 2000 will have sliding roofs so they can be indoor or out- 
door venues, says Cohen. 

And both walls and seating will be able to be changed auto- 
matically, in the venues of tomorrow. Cohen says, "The next 
generation of 20,000 capacity arenas will be able to be con- 
verted into four 5,000 -seaters or two 10,000 -seaters by push- 
ing buttons." 

(Continued on page RS -83) 



te- Co. proudly it troiuzes its new pester display _en t for pesters measur- 
. This .attracti Ae uni- holds a cozen copies each cf 12 cifferent rock post- 
otal al 144 brilliant rosters, -eatuing such stars Es Kiss, Peter Framp- 
oe in, Aerosmith and many rrore. 

This oeautiful poster unit contairts 
8 L en giant posters (42" x 58' ) 

with such super stars as Kiss. Led 
Zepelin. Peter Frampton and marry 
oth s. 

This unit was designed for the re- 
taile- who wants to conserve space 
anc .at the same time increase profi =. 

The Eck star unit requires an area 
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Bruce Lundvall, (right) 
CBS Records president, 
is joined by Columbia 
artist Phoebe Snow and 
Snow's producer David 
Rubinson at a reception 
in Los Angeles where 
700 people celebrated 
a record breaking 1976 
sales year. 

Elton John ro:ced the 70s, both in lise style and in music. He's 
seen here with Ber-dieTaupin (left), and Mike Maitlanc (right), 
MCA Records chief). Until he commenced touring, David 
Bowie's (right) recc rids on Mercury went largely unnoticed 
in America. Suddenly every -hing came together for his 
immense glitter star. Pau Williams (below), influential 
pop compose- and film scorer and also a performer in tv 
and movies. 

One of the marvels of the hundred years of recorded sound, the synthesizer, seen by many as pro- 
jecting entirely new musical horizons for the following 100 years.. 

The industry is into another battle of configurations, this 
time a new form of "double stereo" called quadraphonic. 
This time, CBS is championing an SQ system and RCA a dis- 
crete format; they are incompatible essentially. And Sansui, 
representing the thrust of Japanese technology in con- 
sumer electronics, has yet another system and there are 
other systems besides these three major ones. On the so- 

cial front, four students are killed by National Guardsmen 
at Kent State May 4, 1970 and four days later a band of 
New York city construction workers in hard hats attack an 
anti -Viet Nam war demonstrator group as America is em 
broiled in another intervention that is greeted with vast con- 
cern. On June 24, 1970, the U.S. Congress repeals the Gulf of 
Tonkin Resolution, a major factor in America's Vietnamese in- 
volvement. Tape continues to challenge disk but its thrust is 
blunted by major activity of "tape pirates," who duplicate music 
without remuneration to the copyright holders. New laws are being 
passed and state after state adopts legislation to stop tape piracy. In 

Washington, a vast scandal is unfolding that will unseat a U.S. Presi- 
dent and there is, of course, a Watergate comedy LP on the market al- 

most immediately. Spiralling inflation grips the recording business and 
the $7.98 LP is evolving. There is more and more artist and artist 
manager control of the recording process and some labels hint 
of superstar premium -price LPs. It is, of course, a decade 
that is far from completed. 

History repeats: 
after 100 years, 
singles are bade to 
12 -arch eter 
(as with the new 
disco podu , left). 

Imported 
from France 10 
years earlier, it 
took the special soci- 
ological factors of the 
70s plus improved equip 
ment and new pressures to 
get product exposed to 

bring on the disco 
phenomena. 

Hugely successful gospel art- 
ist, Andre Crouch, was more 
well kn3wn anong almost ex- 
clusive whi-e audiences; his 
following is now considerably 
broade-. Speakers come in all 
shapes and cesigns. 

Paul Simon said it, accepting a Grammy he thanked 
Stevie Wonder for not making an album during the year, 

J so great is the creative competition of this blind soul gen- 
ius who rose from the Detroit slums. 



Jean McClain 

George Keller and Jana Heller 

Photo, Iris Sontag 

Photo, Iris Sontag 

PRESENTS... 

JEAN McCLAIN 

"When You Got Love" 

ON THE SOUND SHEET 

Written and sung by: Jean McClain 

Produced by: Iris Dean Sontag 

Engineered by: Richard Sontag 

Recorded and remixed at: SuperSound, Monterey, 
California 

Tenor Sax: Johnny Almond (Courtesy of ABC 
Records) 

Acoustic Piano and Synthesizer: Phil Aaberg 
Drums: Scott Mathews 
Electric Bass: Mac Crindlin and John Leftwich 
Electric Guitar: Amos Garrett 
Lead Trumpet: Bill Armstrong 
Trombone: Darrell Anderson 
Saxophone: Roger Eddy 
Trumpet: Brian Stock 
Horn Arrangement: Martin Slavin 
Thanks to Kenny Lopez of Gospel Music, 

Monterey 

NOW IN PRODUCTION 
Jana Heller, George Keller "AAAHS" 

"Sweetheart of the Radio" 
"I Need Loving Too" 
Words and music by Jana Heller 

Jana Heller, Singer/Songwriter, Guitar & Keyboards 
George Keller, Guitarist and Specialist on many 
stringed instruments 

Photo, Jim Hall, Filmcra 
Top row: left to right, Chuck, Barbara, Iris, Raindance, Sam, Steve 

bottom: Paul, Bud, Dick, Renee Photo, Kathleen Elvin -Green 

SUPERSOUND INC. 

600 E. Franklin, Suite E 

Monterey, California 93940 
(408) 649-4100 

... he that makes a SuperSound 
decision shall profit .. . 

s.s. 6:17 

This is a sincere attempt to per- 

suade you to come to our SuperSound 
studios here in Monterey, California 
and see what we have to offer. You 

will agree with all the producers 
and artists who have enjoyed a note- 
worthy experience when they re- 

corded at our automated 24 -track 
state-of-the-art studio complex. 
SuperSound was designed and built 
with one thought in mind . . . your 
sound. 

Whether you drive in or fly in, 

we will attend to all the details to 
make you feel at home. You will be 

cared for like never before. 
Some of the people who have 

recorded at SuperSound include Jack 
Daugherty, Mark -Almond Band, 
Michael Nesmith, Cat Stevens pro- 
ducing Alun Davies, Harpers Bizarre, 
Johnny Jenkins, Paul Anka and live - 

broadcast recordings with James Lee 

Stanley, Larry Hosford and the Fly - 

By -Night Band and the Tubes. 
Call us at 408 649-4100. We 

speak your language. Not the slightest 
obligation, of course. SuperSound, 
that's what we offer. 

600 E. Franklin, Suite E 

Monterey, California 93940 
(408) 649-4100 

Advertising and Public Relations 
Shirley Stevens 





The Bionic Radio 
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headquarters of the National Assn. 
of Broadcasters. In 1949, the NAB 
lost 88 AM stations and 137 FM sta- 
tions, while gaining 33 tv stations. 
The NAB that year had only 1,152 
AM stations, 497 FM stations, and 
37 tv stations. 

Already, the disk jockey had been 
invented, if you can call it that. Al 
Jarvis, a Canadian, had moved to 
Los Angeles and become a bank 
teller until he talked his way into a 

job as an announcer at KFWB. He 
liked music and enjoyed records 
and from the start talked about 
them on his show. His "Make Be- 
lieve Ballroom" was later copied by 
a KFWB library assistant named 
Martin Block who moved to New 
York and started a similar show. In 

a 1942 Billboard, Block spelled out 
what was to become the future of 
the record business: "If the platter 
is a good one, the most effective 
type of direct marketing has just 
taken place. And sales are sure to 
reflect the airing of the disk." 

But most of radio was still 
"shows" such as those by Red Skel- 
ton, Fibber McGee and Molly, 
George Burns and Gracie Allen. Mu- 
sic shows such as "The Lucky Strike 
Hit Parade" were not all that many. 

And as tv came along, one of the 
cover stories in the April 26, 1949, 
issue of Look Magazine proclaimed: 
"Radio Is Doomed." It was written 
by Merlin H. (Deac) Aylesworth, 
who'd been president of NBC for 
more than 10 years. "I predict that 
within three years the broadcast of 
sound, or ear radio, over giant net- 
works will be wiped out. Powerful 
network television will take its 
place, completely overshadowing 
the few weather reports and re- 
corded programs left to the remain- 
ing single, independent stations." 

To a great extent, he was right. 
Two things prevented the demise of 
radio, however-the invention of 
the 45 r.p.m. single (as well as the 
33 r.p.m. album) and a couple of ra- 
dio men named Todd Storz and 
Gordon McLendon who thought ra- 
dio was great and who refused to 
roll over and play dead. 

But until that point, it should be 
noted that the "wedding" between 
records and radio had not been all 
that happy. Not everyone was 
pleased to have his records played 
on radio. Early records, in fact, car- 
ried the admonition: "For home use 
only." Record artists wanted to sell 
their talents to radio for live shows 
and felt that the airplay of their rec- 
ords would be competition-bring- 
ing them little reward. Holliday's 
master's thesis had specifically cov- 
ered this "battle," especially con- 
centrating on the front line con- 
flicts engaged in by such as 
bandleader Fred Waring and even 
later by Stan Kenton who led a 

group to gain airplay pay. The name 
bandleaders and top vocalists were 
featured regularly in early days on 
live, top -rated, nationally -spon- 
sored programs and they were paid 
handsomely. A record artist such as 
Bing Crosby was among the highest 
priced earners on radio when he 
was featured on the "Kraft Music 
Hall." In addition, bands were ea- 
ger to maintain their elaborate ra- 
dio remotes from various ballrooms 
in fancy hotels coast -to -coast; these 
were for a while the primary promo- 
tional tool for records, especially 
the plugging of songs from music 
publishers. 

It should be noted that Martin 
Block's version of "Make Believe 
Ballroom" imitated a live band 
show. The announcer would carry 
on a bit of patter as if he were talk- 
ing to the artist or bandleader, then 
play the record. As early as the late 
1930s and through the first years of 
the war, an association known as 
the National Assn. of Performing 

Artists headed by Fred Waring, Paul 
Whiteman and others, fought ra- 
dio's use of records. The NAPA 
eventually took a radio station in 
Philadelphia to court and won the 
lawsuit, establishing the fact that 
the artist holds a property right in 
his recording. NAPA issued a spe- 
cial license to a Philly radio station 
allowing it to play records for a fee. 

But the whole cause crumbled 
when RCA became involved and ar- 
gued that if the artist had a prop- 
erty right in the recording, so does 
the record company that created it. 
NAPA, faced with having to sue ra- 
dio stations in all the then 48 
states, lost steam from its support- 
ers. Interesting enough, Jimmy 
Petrillo, former head of the Ameri- 
can Federation of Musicians, was 
reportedly involved behind the 
scenes in supporting NAPA; the 

musicians union did not want to see 
canned music replacing live orches- 
tras that radio stations had been 
maintaining (WGN, Chicago, didn't 
give up its orchestra until the 
1970s, but it was the last holdout). 

For a while and through the early 
1950s, record companies main- 
tained record subscription services; 
these still existed through the 
1970s as smaller stations had to 
buy records. Before that, the old 
"transcription libraries" operated 

by record companies featured 
"live" versions of radio shows. Lo- 

cal stations were able to sell local 
advertising for the shows. RCA Rec- 
ords had the Thesaurus Library and 
other music libraries included Lang - 
worth, World, AMC owned by Mu- 
zak, and MacGregor Productions on 
the West Coast. These shows were 
provided on 16 -inch disks called 
ETs (electrical transcriptions). 

But in the late 1940s and the 
(Continued on page RS -95) 

The Very First 

DIRECT -TO -DISC 
Of a Full Orchestral Production 

DIRECT FROM CLEVELAND 

LORIN MAAZEL 

THE CLEVELAND ORCH 

Falla Bizet Tchaikovs5y ßerlio. 

A record of incredible fidelity 

from an incredible performance of 
Berlioz, Bizet, Falla and Tchaikovsky. 
* $16 ($15 plus $1. shipping & handling) from TELARC RECORDS 

4150 Mayfield Road, Cleveland, Ohio 44121 

* and at the world's finest record and audio stores. 

Discwasher Group. 
1407 N. Providence Rd. 

Exclusively distributed worldwide by the Columbia, MO 65201 



Soul superstar of 
the '60s and '70s, 
Al Green. 

Popular record company presi- 
dent Joe Smith (right) chats 
with one of rock's original stars, 
Alice Cooper. Right: Her Oscar 
for performing in "Funny Girl" 
is just one of what is probably 
more awards earned by any con- 
temporary female singer; per- 
haps more than any in recorded 
sound's century. Here she re- 
ceives a Grammy (along with jazz great George Benson (right) 
and producer Tony Lipuma. Movies have attracted her away 
from recordings at times (consider the hiatus between the 
Central Park television landmark in summer 1967 with a 

crowd around 135,000 and her Forum appearance for Presi- 
dential candidate George McGovern in 1972) but Barbra Strei- 
sand continues to be one of the most talked about pop singers. 
Blessed with a tremendous range, her voice is in addition 
adaptable to delicate shadings of color and nuance. 

Fleetwood Mac: (shown at right) 
English blues styled for a mass 
audience with enough repertoire 
scope to go well beyond the John 
Mayall and Eric Clapton in- 
fluences the group reflects; per- 
haps unusual as a modern rock - 
blues group in that they feature 
three lead guitarists. Early '70s 
NARM panel with industry lead- 
ers Stan Gortikov, head of RIAA 
(second from left) and retailing 
giants James Schwartz and 
Amos Heilicher (second and 
third from right). 

A hundred years later, 
speakers "talk" to you 
to warn of overload and 
other important set- 
tings as in this BIC 
speakers (below). 

Helen 
Reddy, she her- 

alded the women's 
movement with her song "I Am Woman." Combining 
elements of big band instrumentation with rock, Chi- 
cago has developed a unique sound with numerous 
steady selling albums over a long time since they were 
based in the city of their name as Chicago Transit Au- 
thority. 

Publishing panel at '70s NAB (from left) Milton Herson, Music Makers Group; Sidney Guber, 
SESAC; Herman Finkelstein, ASCAP; Edward Cramer, BM I; and Marvin Kempner, Mark Cen- 
tury. Not certainly the only black country performer but probably the most prominent, Charlie 
Pride (below right), who would prefer to be known as a country singer who just happens to be 

black. Though Clive Davis had many superstars in his controversial reign at Columbia Rec- 

ords, he was rarely associated with this one, John Denver (left). Denver grew out of the folk 
revival (four years with the Chad Mitchell trio, having beat out 250 aspirants for the spot 
when Mitchell left in '65). Davis now heads Arista. 



A very special package compiled and marketed by RCA Great Britain to mark a special anniversary. 

PL 42146 

The set contains one Red Seal `classical' 
collection, one RCA Victor `popular' record, 
and a superb illustrated book, written by the 
eminent critic/author, Derek Jewell, of the 
London `Sunday Times'. 

Legendary names such as Duke Ellington, 
Jim Reeves, Fats Waller, Glenn Miller, Elvis 
Presley and Perry Como appear on the one 
album, whilst the other features such magical 

names such as Toscanini, Rachmaninov, 
Horowitz, Heifetz, and Stokowski. The list is 
seemingly endless! 

A Century of Sound gives an insight into 
musical taste since the early years, and chronicles 
RCA's magnificent contribution to the history 
of the recording industry. 

A definitive collectors item from RCA. London. 

It will be one hundred years to the next one! 

ncn 



New super soul groups came into prominence in the 
'70s. Here's an example, Earth, Wind and Fire. 
Church singing formed the basis of his training, on 
to the Moonglows and then to Motown as one of the 
leading '70s soul singers-Marvin Gaye (outlined). 
Perhaps no figure in a&r has more respect and admi- 
ration than is shown John 
Hammond of Columbia, seen 
top right here on a Grammy 
night. Irwin Tarr (left) and Os- 
car Kusisto, two pioneers in 8 - 
track, do it again at Billboard's 
IMIC with an introduction of 
quad for cars. 

One of the '70s pop influences has been the iifusion of steel guitar 
country spice with rock flavored styling, paticularly noted in the 
music of the Eagles (seen here with jackson Browne and Linda 
Ronstadt). The Osmonds (right), one of the most successful of all 
family acts. Hi fi is now fed into your tv set in this Atari system 
(center below) for an array of special effec-s. 

The '70s heralded the 
birth (actually it had been 
around a while) of Latin 
Salsa and Eddie Palmieri 
(below center) had been 
waiting for it all this time. 
In Russia's own ballpark, 
pianist Van Cliburn (Har- 
vey Lavan Jr.) took top 
Tchaikovsky competition 
honors in 1958 when 

America was still suffering shock from the So- 
viet's successful launching of Sputnik. In fact, 
they said of Cliburn he was 'America's Sput- 

nik." As for Leontyne 
Price, her reign as an op- 
era luminary is no less 
auspicious and one endur- 
ing over a long period (she 
won critical acclaim in the 
difficult Countess Leon- 
ora role in "Il Trovatore" 
in 1961) that has included 
many and varied roles re- 
flecting long study. 

In an experience such as 
often happens with ciassi 
cal music conductors 
(Toscanini, Ormandy and 

others), Leonard Bernstein 
Suddenly replaced an in- disposed Bruro Walter to 
lead the 

New York phI, 
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Chris Albertson: 
Record producer 
and jazz writer for 
25 years; contrib- 
uting editor, Stereo 
Review; author of 
"Bessie" and cur- 
rently completing a 

biography of Louis 
Armstrong (Mac- 
millan 1978). 

JAZZ 
1. BODY AND SOUL -Coleman Hawkins - 

Bluebird 
2. WEST END BLUES -Louis Armstrong- 

Okeh 
3. KO KO-Duke Ellington Orchestra -Vic- 

tor 
4. WHAT A LITTLE MOONLIGHT CAN DO - 

Teddy Wilson/Billie Holiday -Bruns- 
wick 

5. KO KO -Charlie Parker -Savoy 
FOLK/ETHNIC 

1. AIN'T NO GRAVE CAN HOLD MY BODY 
DOWN-Bozie Sturdivant-Library of 
Congress 

2. ST. LOUIS BLUES -Bessie Smith/Louis 
Armstrong -Columbia 

3. THE LAST MILE OF THE WAY-Mahalia 
Jackson -Apollo 

William Anderson: 
Editor, Stereo Re- 
view, since 1963. 

1. SYMPHONY NO 40 (78) -Mozart -Ar- 
turo Toscanini 

2. CELESTE AIDA (78) -Che Gelida Ma 
nina-Verdi-Puccini-Jussi Bjoerling 

3. APERITE MIHI PORTAS JUSTITIAE 
(78)-Buxtehude-Schitz et al. 

4. DICHTERLIEBE - Schumann - Axsel 
Schitz, Charles Panzera-RCA 

5. NILSSON SINGS NEWMAN-Harry Nils- 
son -RCA 

Miles Davis (right), never evidencing any enthusi- 
asm for his music -"unsmiling, unemotional, un- 
showmanly," as Dave Dexter puts it. Nevertheless, 
he drew the great names in jazz to him and became 
one of the greatest in the process. 

Pioneers in rock, Led Zeppelin (right). Lead 
guitarist Jimmy Page is the main connection 
to the former Yardbirds, a group that broke up 
in 1968, and he had followed Jeff Beck who 
had followed Eric Clapton. One of the longest 
and most glorious careers in classical music is 
that of Eugene Ormandy (seen left with his 
wife and Mexican composer Carlos Chavez. 

Lester Bangs: Contributor to various pub- 
lications such as Stereo Review and High 
Fidelity; formerly music critic of Creem 
magazine. 

1. THE BLACK SAINT & THE SINNER 
LADY -Charles Mingus -Impulse 

2. ASTRAL WEEKS -Van Morrison - 
Warner Brothers 

3. SKETCHES OF SPAIN -Miles Davis - 
Columbia 

4. THE GENIUS OF RAY CHARLES -At- 
lantic 

5. JAMES BROWN LIVE AT THE APOLLO 
(Vol. 1) -King 

6. WHITE LIGHT/WHITE HEAT -Velvet 
Underground -Verve 

7. THE ROLLING STONES, NOW! -Lon- 
don 

8. RAW POWER-Iggy & The Stooges - 
Columbia - 

The audacity of attempting to pick one's favorite, let alone favorites, of 
the world's recordings spanning 100 years was repeatedly mentioned as 
critics for his survey were solicited. Nevertheless, once the panel plunged 
into it, many found it highly intriguing. The logistics alone of contacting 
scores of critics in numerous countries means, unfortunately, that some 
entries were received too late for processing. But the ones here make for 
some of the most fascinating reading ever to grace our pages. 

9. FREE JAZZ-Ornette Coleman -Atlan- 
tic 

10. HORSES -Patti Smith -Arista 
11. METAL MACHINE MUSIC -Lou Reed - 

RCA 

Ken Barnes: Cur- 
rently co-editor, 
Phonograph 
Record Magazine 
and associate edi- 
tor, Radio & Rec- 
ords; has written for 
Rolling Stone, Play- 
boy, Creem, among 
others. 

ROCK 
1. MY GENERATION (LP) -the Who - 

Decca 
2. PET SOUNDS (LP) -Beach Boys -Capi- 

tol 
3. THEN HE KISSED ME (45)-Crystals- 

Philles 
4. BETWEEN THE BUTTONS (LP) -Rolling 

Stones -London 
5. NOTORIOUS BYRD BROTHERS (LP)- 

Byrds-Columbia 
(Continued on page RS -78) 

An airplane crash Feb. 3, 1959 in Mason City, 
Iowa took with it one of the most renowned fig- 
ures in rock, Buddy Holly (Richie Valens and Big 
Bopper also perished). Originally country, he 
evolved into rock'n'roll along with Bill Haley, 
Elvis Presley, Carl Perkins and Jerry Lee Lewis. 

n pre -glitter rock, clothes were still important and Peter Townshend's Union Jack -English Flag 

acket stood out; in fact, the entire Who (above) stood out (others being Keith Moon, drums; Roger 
Daltrey, lead vocals; and John Entwistel, bass). The band had a faltering start in its American inva- 
sion getting little exposure for "My Generation" (already a teen anthem in homeland England) but 
Dy 1967 the guitar -smashing and amplifier smoke scene caught on and never really overshadowed 
:he real artistry and musicianship either. "You Send Me," Sam Cooke's (left) very first release, was a 

iuge hit and huge has been his influence ever since his tragic death Dec. 16, 1964, when he was 
shot in a motel. Glen Campbell (right) spent years as a studio musician (once with the Beach Boys) 
gut broke into the country and then pop scene in the late '60s with monsters such as "By The Time I 

Get To Phoenix" and "Wichita Lineman." His recent "Rhinestone Cowboy" brought him back to pop 
,hart success. `e,` 

Paul Simon (left bottom) and Art Garfunkel, 
now separate acts after over a decade of hit 
togetherness. Patsy Cline (left) fulfilled her 
award presented here in 1957 by Decca's 
Harry Silverstein as most promising country 
female vocalist. Maria Callas (below). Dressed 
as Madame Butterfly she once turned on 
process servers back -stage and let them have 
it in both Italian and English. 
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Critical Acclaim ! 
Continued from page RS -76 

Harper Barnes: 
Jazz, rockand blues 
writer for the St. 
Louis Post -Dis- 
patch since 1968; 
editor of the Phoe- 
nixin Boston, 1970- 
72; contributor to 
Rolling Stone, the 
Phoenix, and Bos- 
ton's Real Paper. 

SOUL/R&B 
1. HOUND DOG -Big Mama Thornton - 

Duke/ Peacock 
2. SMOKESTACK LIGHTNIN'-Howling 

Wolf -Chess 
3. ONE MINT JULEP -Clovers -Atlantic 
4. YAKETY YAK -Coasters -Atlantic 
5. PAPA WAS A ROLLING STONE -Temp- 

tations -Motown 

JAZZ 
1. WEST END BLUES -Louis Armstrong- 

Okeh 
2. AT HIS VERY BEST -Duke Ellington - 

RCA 
3. PARKER's MOOD -Charlie Parker - 

Savoy 
4. STRANGE FRUIT -Billie Holiday -Atlan- 

tic 
5. KIND OF BLUE-Davis/Coltrane-Co- 

lumbia 

Norm Cohen: Exec- 
utive secretary, 
John Edwards Me- 
morial Foundation; 
editor JEMF Quar- 
terly; reviews for 
JEMF Quarterly, 
Journal of Ameri- 
càn Folklore. 

COUNTRY 
1. LITTLE OLD LOG CABIN IN THE LANE- 

Fiddlin' John Carson-Okeh (1923) 
2. THE PRISONER'S SONG/WRECK OF 

THE OLD '97 -Vernon Dalhart-Victor 
(1924) 

3. T FOR TEXAS (Blue Yodel No. 1)-J im - 
mie Rodgers -Victor, 1928 

4. WILDWOOD FLOWER -Carter Family - 
Victor, 1928 

5. NEW SAN ANTONIO ROSE -Bill Wills' 
Texas Playboys -Columbia 1040 

William Como: Edi- 
tor -in -chief of both 
Dance Magazine 
and After Dark; 
staff - of Dance 
Magazine since 
1954; author of sev- 
eral books. 

CLASSICAL 
1. ROMEO SET JULIETTE -Berlioz -London 

OSA12108 
2. TURANDOT -Puccini-London XLLA- 

36 
3. REQUIEM -Verdi -RCA LCT 6003 

POP 
1. TAUGHT BY EXPERTS -Peter Allen- 

A&M SP4584 
2. COMPANY -Columbia OS 3550 
3. EASY -Nancy Wilson -Capitol ST2909 

Noel Coppage: Pop- 
ular music critic for 
Stereo Review since 
1970; freelance 
writer/critic for 
past six years; edit- 
ing three suburban 
weekly newspapers 
in Massachusetts. 

1. Country -THE BEST OF THE LEGEN- 
DARY JIMMIE RODGERS-RCA 

2. Country -THIS TIME-Waylon Jen- 
nings -RCA 

3. Jazz-BIILLIE HOLIDAY -THE GOLDEN 
YEARS, VOL. I & II -Columbia 

4. Pop -ABBEY ROAD -Beatles -Apple 
5. Pop -SUNDOWN -Gordon Lightfoot - 

Reprise 

Jim Crockett: Pub- 
lisher of Guitar 
Player and Contem- 
porary Keyboard; 
vice-president, GPI 
Publications; exec- 
utive director, Gui- 
tar Player Books/ 
Records. 

CLASSICAL 
1. THE GUITAR & I -Andres Segovia - 

Decca 

2. CREATION OF THE WORLD -Darius Mil- 
haud -RCA 

JAZZ 
1. SING A SONG OF BASIE-Lambert, 

Hendricks, Ross-ABC 
2. VIRTUOSO -Joe Pass -Pablo 
3. LIVE AT VILLAGE VANGUARD -John 

Coltrane -Impulse 
4. All selections -Billie Holiday 

Stanley Dance: In- 
ternationally active 
as jazz critic for 40 
years (Jazz Hot, 
Jazz Journal, Down 
Beat, Metronome, 
N.Y. Herald -Trib- 
une, Saturday Re- 

view, Music Jour- 
nal). 

JAZZ 
1. WEATHER BIRD -Louis Armstrong, Earl 

Hines-Okeh 
2. SENT FOR YOU YESTERDAY & HERE 

YOU COME TODAY -Count Basie - 
Decca 

3. THE GAL FROM JOE'S -Duke Elling- 
ton -Brunswick 

4. BIRD OF PREY BLUES -Coleman Hawk- 
ins -Master Jazz 

5. BETWEEN DEVIL AND THE DEEP BLUE 
SEA -Dicky Wells & Django 
Reinhardt -Swing 

BLUES 
1. BACK WATER BLUES -Bessie Smith - 

Columbia 
2. ROLL 'EM PETE -Joe Turner, PeZte 

Johnson, Vocalion 
3. COLD COLD FEELING -T -Bone 

Walker -Imperial 
4. OFF THE WALL -Little Walter -Checker 
5. CAN'T GET NO GRINDIN'-Muddy Wa- 

ters -Chess 

Jerry De Muth: 
Member of Chicago 
Sun -Times staff for 
11 years; has writ- 
ten on a variety of 
music for the Sun - 

Times, Down Beat, 
Rolling Stone, Jazz 
and others. 

CLASSICAL 
1. DEATH & THE MAIDEN & OTHER 

SONGS -Schubert -Dietrich Fischer- 
Dieskau -Angel S36342 

2. CHILDREN'S CORNER -Debussy -Ar- 
turo Benedetti Michelangeli-DGG 
2530196 

The Personal Limousine Service 

Specializing in the needs of the record and entertainment industries 

ANYTIME ANY WEATHER ANYWHERE ANY OCCASION 

212-392-6000 

Special corporate rates available 

We honor American Express and Diners Club credit cards 

3. MASS IN B MINOR -Bach -Nicholas 
Harnoncourt -Telefunken 3635060 

4. SUNTREADER-Ruggles-Michael Til- 
son Thomas, Boston Symphony- 
DGG 2530048 

5. SONATA IN B FLAT -Schubert -Michele 
Boegner -Musical Heritage Society 
(from Erato) 

JAZZ 
1. KING OLIVER AND HIS DIXIE SYN- 

COPATORS -King Oliver -Decca 
DL79246 

2. BODY AND SOUL -Coleman Hawkins - 
RCA 

3. SOLO PIANO -Art Tatum -Capitol 
M11028 

4. KO KO -Charlie Parker -Savoy 12079 
5. KING OF NEW ORLEANS JAZZ -Jelly 

Roll Morton -RCA LPM1649 

Ron Denisoff: Pub- 
lisher and editor of 
"Popular Music and 
Society"; author of 
"Solid Gold: The 
Popular Record In- 
dustry"; contrib- 
utor to Hi Fi Stereo 
Review and other 
music publications. 

COUNTRY/FOLK 
1. CARNEGIE HALL CONCERTS 1956 - 

Weavers -Vanguard 
2. BRINGING IT ALL BACK HOME -Bob 

Dylan -CBS 
3. MORNING AGAIN -Tom Paxton- 

Elektra 
4. GREATEST HITS -Tammy Wynette- 

CBS 
5. HONKY TONK HEROES-Wayllon Jen- 

nings -RCA 

Roger C. Dettmer: 
Theatre and music 
critic; Theatre critic, 
Chicago Tribune, 
1974-76; music and 
theatre critic, Chi- 
cago Today, 1953- 
74; music writer, 
New York Herald 
Tribune 1951-53. 

CLASSICAL 
1. SYMPHONY NO. 7 -Beethoven -Tosca- 

nini, N.Y.-Philadelphia Symphony Or- 
chestra -RCA 

2. SYMPHONY NO. 4 -Schumann -Furt - 
wangler, Berlin Philharmonic-DGG 

3. TOSCA -Puccini-Callas, Gobbi, De Sa - 
bats, La Scala -Angel 

4. LA FAVORITA-"Spirto gentil" -Doni- 
zetti -Caruso -RCA 

5. PIANO CONCERTO IN G -Ravel -Mich- 
elangeli, Ettore Gracis conducting - 
EMI /Angel 

Sam Di Bonaven- 
tura: Music critic, 
Baltimore Sun, 
since 1965; edito- 
rial contributions to 
various profes- 
sional periodicals. 

CLASSICAL 
1. CONCERTI FOR VIOLIN (6)-Paga- 

nini-Accardo, Dutoit, London Sym- 
phony-DGG 

2. FALSTAFF -Verdi -Toscanini -Victor 
3. PRELUDES & FUGUES: WELL TEM- 

PERED CLAVIER -Bach -Land- 
owska -Victor 

4. SYMPHONY NO. 1 -Brahms -Walter, 
N.Y. Philharmonic -Odyssey 

5. SACRE -Stravinsky -Monteux, Paris 
Cons. -Victor 

6. SYMPHONY NO. 4-Tchaikowsky- 
Mengelberg /Concertgebouw-Phil- 
ips 

7. MEISTERSINGER -Wagner -Von Kara- 
jan, Bayreuth Festival Orchestra - 
Seraphim 6030 

8. DAPHNIS & CHLOE-Ravel-Munch, 
Boston -Victor 

9. ELEKTRA-R. Strauss-Mitropolous, 
Maggio Musicale -Everest 

10. GERMAN REQUIEM -Brahms - 
Klemperer, Philharmonic -Angel 

Joe Edwards: Cov- 
ers country music 
for the Associated 
Press; based in 
Nashville, has been 
with the wire service 
seven years. 

COUNTRY 
1. BLUE YODEL -Jimmy Rodgers -RCA 
2. SAN ANTONIO ROSE -Bob Wills -MCA 
3. I CAN'T STOP LOVING YOU -Don Gib- 

son -RCA 
4. HE'LL HAVE TO GO -Jim Reeves -RCA 
5. TENNESSEE WALTZ -Patti Page -Mer- 

cury 

Susan Elliott: Popu- 
lar music editor of 
High Fidelity; editor 
of High Fidelity's 
"Back beat" sec- 
tion; council mem- 
ber of AGAC. 

POP 
1. PHOTOGRAPHS & MEMORIES -Jim 

Croce -ABC 
2. SONGS IN THE KEY OF LIFE -Stevie 

Wonder-Motown/Tamla 
3. HISSING OF SUMMER LAWNS -Joni 

Mitchell -Asylum 
4. DISGUISES -Stuart Scharf -Laissez - 

Faire 
JAZZ 

1. ELLINGTON INDIGOS -Duke Elling- 
ton -Columbia 

1. 

2. 

3. 

4. 

5. 

Philip Elwood: Jazz 
pop critic for San 
Francisco Exam- 
iner; professor of 
music and jazz his- 
tory; contributor on 
music to many 
other periodicals. 

JAZZ 
GENIUS OF LOUIS ARMSTRONG -Co- 

lumbia G 30416 
SPIRITUALS TO SWING -Vanguard 

8523/4 
DUKE ELLINGTON AT HIS VERY BEST - 

RCA 1715 
BLUE NOTE'S THREE DECADES OF 

JAZZ, VOL. I -Powell, Monk, Silver, 
Brown, Coltrane, etc. -Blue Note 

KIND OF BLUE -Miles Davis -Columbia 
CS 8163 

Leonard Feather: 
Jazz critic since 
1930s; active as 
History of Jazz pro- 
fessor at Cal State; 
regular columnist 
since 1-965 for L.A. 
Times, syndicated 
worldwide by 
Times -Washington 
Post News Service. 

JAZZ 
1. BLACK, BROWN & BEIGE -Duke Elling- 

ton -RCA 
2. WEST END BLUES -Louis Armstrong, 

Earl Hines -Columbia 
3. IN THE BEGINNING -Dizzy Gillespie, 

Charlie Parker -Prestige 
4. MASTERPIECES -Art Tatum -MCA 
5. BIRTH OF THE COOL -Miles Davis - 

Capitol 

Chet Flippo: New 
York bureau chief 
for Rolling Stone 
since 1974; previ- 
ously taught fresh- 
man journalism at 
the Univ. of Texas. 

ROCK/POP 
1. ASTRAL WEEKS -Van Morrison - 

Warner Bros. 
2. OUT OF OUR HEADS -Rolling Stones - 

London 
3. LEGEND -Buddy Holly -MCA (England) 
4. ABBEY ROAD -Beatles -Apple 
5. BORN TO RUN -Bruce Springsteen- 

CBS 
COUNTRY 

1. 24 GREAT HITS -Bob Wills -MGM 
2. LONESOME, ON'RY & MEAN-Waylon 

Jennings -RCA 
3. COAL MINER'S DAUGHTER -Loretta 

Lynn -MCA 
4. RED HEADED STRANGER -Willie Nel- 

son -CBS 
5. I SAW THE LIGHT -Hank Williams Sr. - 

MGM 

John W. Freeman: 
Associate editor of 
Opera News since 
1960; regular 
record reviewer for 
Opera News; has 
written feature arti- 
cles for Opera News 
and publications 
such as Saturday 
Review and Es- 
quire. 

CLASSICAL 
1. OTELLO-Verdi-Toscanini-RCA 
2. TRISTAN & ISOLDE -Wagner -Furt - 

wangler -Angel 
3. DIE WALKURE ACT I -Wagner -Bruno 

Walter -Seraphim 
4. DAS RHEINGOLD-Wagner-Solti-Lon- 

don 
5. TOSCA -Puccini -De Sabata-Angel 

(Continued on page RS -88) 
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THE 
NEXT 
CENTURY 

In attempting to "predict" the future, the writers 
and experts they interviewed admit to a certain 
degree of tongue in cheek approach. In other words, 
it is quite impossible to anticipate with any accuracy 
what will happen in a dynamic industry such as the 
music business a year in advance, let alone the next 
100 years. We therefore ask the reader's indulgence 
and we will wait with some apprehension to see just 
how foggy our crystal ball happens to be. 

WHERE IN THE WORLD WILL THE RECORDS 
BE PRESSED? 

The big are gobbling up the little. And that's no fable from a 

Godzilla movie but a fact of life in the record pressing 
business. 

Don Alaconis, product manager for Richardson Co., a large 
manufacturer of record pressing material on the East Coast, 
says he's seen a "slight growth in injection plants." Most oth- 
ers, however, say the growth is primarily at the expense of oth- 
ers. "This industry," says Monarch's John Williams, "is grow- 
ing more in dollars than units. Volume is up only marginally." 

Allied's Jack Wegner agrees that there is an abundance of 
capacity in the world. He does feel, however, contrary to his 
colleagues in the business, that pressing is growing. "We are 
seeing more plants develop." 

The question seems to be, though, is the growth at the ex- 
pense of the little guy? And, if so, will it continue to be? One 
manufacturer, who refuses to be identified but is never- 
theless one of the most important figures in the industry, re- 
mains pessimistic on the subject. "I don't see any growth. I 

see a few plants adding a few presses but for the most part it 
is more common to see closures of small facilities. Big plant 
are the future of the industry. The margins are too tight for 
small companies." 

Most manufacturers concur that profits are slim. Ten years 
ago a large customer could buy singles from a pressing plants 
for about 9.5 cents each. Today, the cost is about four cents 
higher. This represents a near 50% hike which would enable 
the pressing plants to keep pace with the rate of inflation, 
which roughly is the equivalent of that figure over the past 
decade. Still, the plants maintain the margin has shrunk. 
Competition has kept the price artificially low. And, at certain 
times of the year, most plants are only running at about 65% 
capacity. 

With this kind of slack, the building of new plants seems like 
a plan for the future-a future far beyond the next 100 years. 

RON TEPPER 

CHARTING IN 2077 
Projecting what the sound of any form of music will be in 10 

years, let alone next year, is a fun example of making a 

fool out of oneself. 
For the very nature of the creative artist to take music into 

new uncharted areas while reflecting the social and economic 
conditions of one's homeland, guarantees that today's sound 
will indeed be outdated within a one to three-year span. 

Pop music, the bastion of the recording industry, will re- 
main true to its heavy rhythmic undercoating no matter what 
the instruments or lead singers are warbling about. Electronic 
instruments will come into play more heavily in the pop, jazz 
and soul fields, with the avant-garde field of expressionist in 
the classical areas working within his small confines, but not 
breaking through into the larger area of classical apprecia- 
tion. 

MOR music in the next decade will come to mean Beatles 
tunes circa 1964, as the next group of leading pop musicians 
expands the borders to capture the offbeat, unusual and zany 
distinctivenesses of whatever smacks their fancies. 

Pop will incorporate elements from the New York Latin 
community, the Southern and Western country minefields 
and the electronic brashness of experimenting European gen- 
iuses. And jazz musicians will be playing for their audiences, 
not for themselves. ELIOT TIEGEL 

"DIGITAL" FOR SPACE-AGE MASTERING 
Watch out, digital is coming. And we don't mean the 

watch. 
Digital is the newest innovation in mastering and everyone 

from Studio Masters to Allied and Capitol Records agrees the 
technique will be a distinct improvement over the current 
analog method utilized in mastering. 

What digital does is the thing everyone is excited about. 
Without getting technical, digital will improve signal process- 
ing and make manipulation easier. It will make a significant 
difference in the signal to noise ratios and be of particular aid 
where vinyl is concerned. 

Vinyl, because of government environmental require- 
ments, is being manufactured in a slightly different shape. 
Consequently, the quality that once was obtained from utiliz- 
ing the substance is much harder to obtain. The limited 
amount of noise presently detected is often because of the vi- 
nyl. The digital technique, because of its broader range of 
control, will cut this noise significantly. 

There are, of course, other techinques that have been intro- 
duced to aid the mastering procedure. But none, according to 
engineers, will have the digital impact. Some engineers liken 
the effect to stereo vs. mono records. As for timetable, there 
are already a number of studios experimenting with it in this 
country and many feel that it will only be a matter of months, 
at most a year or two, before the system is commonplace in 
mastering. 

At any rate, once it does come it will enable mastering to 
finally take a giant stride in catching up with the improved 
playback equipment that has made the consumer so much 
more aware of an element he once never heard-noise. 

DROP A DOLLAR IN THE JUKEBOX 
Sixteen years after Jimmy Carter leaves office, your chil- 

dren will cluster in 24 -hour -a -day food marts to listen as 
"7-11 presents the Top 20" on ultra -thin wall boxes designed 
specially for the chain by Rock -ola ... Seeburg ... Rowe 
AMI...? 

It's a fabulous idea, admits Wally Bohrer, Milwaukee busi- 
nessman and president of his state's operator association, 
but one he suspects will never be 
brought to fruition. 

Bohrer, recognized industry- 
wide as an exceptionally bright 
and aggressive young operator, is one 
of the few who will admit the lament- 
able truth: 

The jukebox, a device "as American 
as the hot dog," he says, is being 
allowed slowly to die, to be- 
come more a cultural arti- 
fact, sought after by collec- 
tors and for home decoration, - 
than a viable piece of commer- 
cial machinery. 

Fundamental to the juke's de- 
cline is urban renewal and the 
passing of the mom and pop 
tavern, the type of location that 
has been the industry's back- 
bone. In its place set the fast 
food restaurants-which the 
jukebox industry has not 
cracked and does not appear in- 
terested in cracking-and the 
high class eateries and watering 
holes, which increasingly will in- 
corporate discos. 

To adapt, operators 
who will run juke- 
boxes-and the indus- 
try, of course, increas- 
ingly is looking- to 
game machines, pin- 
ball, pool and the 
like-must seek new 
types of locations. 

Take your 1998 model Chevrolet in for routine servicing- 
i.e., anti -gravity force field stabilizer alignment-and you're 
likely to find a jukebox awaiting your dollars in the dealer's 
customer lounge. 

Go out to have your hair styled or visit a doctor in the year 
2000-office visits $100!?!-and you'll encounter the jukebox 
again. And in hospitals, retirement homes, department stores 
and factories, some observers predict. 

The equipment itself is not expected to change a great deal. 
Manufacturers reveal no plans for a videodisk box, a tape box, 
nor for any comparable revolution. 

And you can forget about spare change when you go to se- 

lect an oldie by Heart, the Runaways, Boston-Jukebox 2000 
is $1 per play! ALAN PENCHANSKY 

LET YOUR FINGERS DO THE SHOPPING 
Mrs. John Consumer sat transfixed by the images that 

flowed across the cable television screen-she watched 
everything from Elton John to Perry Como and at the end of 
the 15 -minute display she pressed the proper code numbers 
on -the remote control device and the products were ordered. 

Simple? Yes. Economical? Perhaps. Efficient? Yes. Will it 
happen? No. 

Shopping by cable tv may be a dream in some retailer's 
mind, but according to psychologists and market research 
analysts at the Univ. of Chicago and Harvard, it won't ever 
happen. "Shopping is a social experience," maintains a Chi- 
cago professor, "and people won't give up that thrill for a tv 
screen. They want to hold and touch the product." 

Echoing that opinion is another researcher in the USC re- 

search department. "Cable tv shopping has already been 
tried and its success has been minimal. With products like 
recordings, people want to hold it. Just look at tapes. Those 
that are locked up behind glass enclosures don't sell nearly as 
well as those which are displayed in some manner where the 
consumer can handle them." 

Although some researchers do feel that shopping via cable 
does have a place, that niche is a small one. "I don't see the 
total volume for record sales via cable ever amounting to 
much. And, as a total," says one USC researcher, "cable will 
never have more than 10% of the total market-that includes 
all types of goods." (Continued on page RS -84) 



The Future's Venues 
Continued from page RS -64 

Ticket -buying for these halls of 
the future will also be com- 
puterized. National companies like 
Ticketron and local outlets like 
BASS in San Francisco are merely 
the first step. As home computer 
terminals combine with toll -free 
phone numbers as the latest 
method of ordering merchandise by 
charging it to your credit card num- 
bers, it will be a simple matter to 
phone for show tickets via credit 
card purchase as soon as radio or tv 
spots announcing the attraction ap- 
pear. 

Bob Regehr, Warner Bros. vice 
president of artist development 
and a pioneer in the profession of 
building total artist careers, feels 
that pay television is the key to con- 
cert grosses of the future. "This can 
be either on wall -size home tv 
screens or in specialized movie 
theatres that have more complex 
multiple screens and speakers than 
the average home could afford." 

Regional,. national or inter- 
national concert spectaculars with 
grandiose stage effects will be seen 
via cable tv in neighborhood movie 
houses, bars or nightclubs. 

Bette Midler, who won a 1976 
cable tv Emmy for her 21/2 -hour 
Home Box Office special, taped at 
Cleveland performances of her last 
theatrical -style tour, says, "Pay tv 
goes into all sizes of markets and 
it's a medium that's open to 
presenting music in real concert 
productions." 

Increasingly, the entire world of 
industrialized nations is seen as a 

viable market for live appearances 
by recording artists. Further im- 
provements in air travel and lighter 
sound equipment will see world- 
wide performance tours as com- 
monplace in 2000 as coast -to -coast 
national tours are today. 

One device useful for many types 
of acts will be longer runs in 
theatre -sized venues. Barry Mani - 

low is the latest rock figure to have 
had a successful extended run on 
Broadway. Lily Tomlin, the comedi- 
enne and record artist, leased a 

theatre on her own and put on a 

rave -reviewed show in New York. 

Mort Moriarty, co -manager of the 
Tubes, says, "There are now 62 
people going on the road to make 
possible the type of theatrical pro- 
duction the Tubes are known for. In 

order to avoid going deeply into 
debt, we have to look for extended - 
run situations and cut our travel 
costs." 

Boz Scaggs this spring is doing a 

tour warmup date on the Hawaiian 
island of Maui because Honolulu 
has already become such a com- 
mon jumping-off market for begin- 
ning or ending a tour of the Far 
East. 

More and more top overseas pro- 
moters, such as Derek Block who 
puts on several hundred shows 
yearly throughout Europe, are con- 
verting long annual booking trips to 
New York and Los Angeles into full- 
time U.S. offices in order to keep 
more closely on top of American 
booking possibilities. 

So far, the main tour circuits for 
rock headliner touring are U.S.- 
Canada, U.K.-Continental Europe 
and Hawaii -Japan -Australia -New 
Zealand. This leaves vast markets 
around the world yet to be fully ex- 
ploited. Chicago turned its stand of 
several nights at a large Mexico City 
venue last year into a national 
event. And a vast, rock -hungry au- 
dience exists throughout the major 
urban centers of South America. 

South Africa has also sold out its 
big soccer stadiums for the rela- 
tively few contemporary headliners 
who have played there. If African 
nations like Zaire can host a vast 
soul festival along with a world 
championship fight, and if Asian 
centers like Manila can also host 
heavyweight championships tele- 
vised worldwide by satellite without 
incident, it would seem only a mat- 
ter of headliner willingness to put 
exotic venues like these on the 
regular rock tour circuit also. 

Possibly the most likely benefi- 
ciaries of hall -sized -screen closed 
circuit telecasts of major concert 
events would be the college 
campuses. It already makes solid 
economic sense for a Chicago con- 
cert by a supergroup attraction 
such as Led Zeppelin or the Rolling 

Stones to be carried regionally in 
college auditoriums throughout In- 
diana, Iowa, Wisconsin and rural Il- 

linois outside a 50 -mile radius from 
the urban concert. 

The Nevada casino showrooms, a 

very active and special world of en- 
tertainment, have made great 
strides in recent years to come to 
terms with contemporary record 
headliners, finding ways to bring 
these artists into Las Vegas, Tahoe 
and Reno in presentations which 
will attract a new generation of 
spenders to the table without turn- 
ing away the traditional older crowd 
which has been coming in for three 
decades to pack the shows of so- 
phisticated MOR headliners. 

Neil Diamond, Alice Cooper, Kris 
Kristofferson, John Denver, Emer- 
son, Lake & Palmer, -Gordon Light- 
foot, the Sylvers, Barry Manilow 
and Neil Sedaka are only a few of 
the record stars who have made 
successful Nevada debuts in the 
last two years. The great showman- 
ship value of gambling -subsidized 
entertainment is steadily absorbing 
the major record sellers of today. 

An important Nevada venue less 
than a year old is the 7,500 -seat 
Performing Arts Theatre of the 
Aladdin Hotel, which has been able 
to book major rock and soul head- 
liners successfully and has now 
found a commercially viable format 
of bringing in one or two rock shows 
per week and playing long -runs of 
Broadway shows on other nights. 

Even more impressive on the hor- 
izon is the entirely new East Coast 
casino market about to open up in 
Atlantic City, an easy ride from the 
metropolitan New York area. Las 
Vegas East, with many of the tradi- 
tional casino attractions tied up 
with longterm contracts in Nevada, 
may well be expected to recruit con- 
temporary record headliners to its 
new showrooms. 

Agents and managers are likely 
to be even more worldwide in scope 
and more widely traveled than they 
are now. Perhaps one futuristic ex- 
amplle of the way this can work is 
the lifestyles of top-level New York 
manager Dee Anthony and his 
friend Frank Barsalona, head of 
Premier Talent agency. Both these 
men handle major headliners like 

Peter Frampton and Gary Wright. 
Anthony is on the road fairly fre- 
quently while Barsalona generally 
stays pretty close to New York. 

However, what both men do is 
work out of New York offices at full 
throttle for several weeks at a time 
and then totally unwind with their 
families residing in neighboring 
properties on Nassau in the Ba- 
hama Islands. 

Convenient air travel is increas- 
ingly making it possible for artists 
and executives in the live entertain- 
ment field to base their homes or 
business operations in a wide vari- 
ety of pleasant locales. Among the 
more outstanding examples is Mon- 
terey Peninsula Artists which books 
acts like the Doobie Brothers out of 
a Carmel office and has a brief com- 
mute to either L.A. or San Francisco 
from the local airport. 

Scenic Colorado towns like Aspen 
or Boulder are headquarters for 
John Denver and Steve Stills, 
among other major artists. The 
Denver airport is strategically based 
to deliver touring groups to either. 
coast in no more than three hours. 
A whole entourage of top recording 
acts like K.C. & the Sunshine Band 
are springing up around Miami, the 
hot Criterion Recording Studio and 
T.K. Records. 

Festivals seeking to draw 
200,000 or more to vast outdoors 
sites will probably continue to be a 

rarity due to political pressures in 
most suitable localities. However, 
105,000 attended a bicentennial 
summer concert at Philadelphia's 
Kennedy Stadium as Electric Fac- 
tory Productions put on the biggest 
single concert yet held in a secu- 
rable facility. 

Numbers this size in the new gen- 
eration of stadiums and in the cov- 
ered stadiums that can function 
throughout cold northern winters 
will likely continue to be racked up 
in ever-increasing amounts. Elvis 
Presley drew some 80,000 to a holi- 
day show at Pontiac, Mich.'s cov- 
ered dome last year. 

Nightclubs and discotheques are 
likely to use the multiple video - 
screen for tape and closed-circuit 
presentations as imaginatively as 
large concert arenas in years to 
come, though of course on a 

smaller, more intimate scale. The 
sophisticated hardware currently in 
use to create fantastic environ- 
ments at many successful disco- 
theques is likely to be hooked up in- 
creasingly for "special event" 
presentations as an added attrac- 
tion to nonstop dancing. 

Use of videotape to showcase 
disco -oriented acts has been a 

regular phenomenon in Europe, 
where radio and tv exposure of rock 
music remains limited. Several at- 
tempts have been made to import 
these videotape networks to the 
U.S., but so far the idea has appar- 
ently been ahead of its time. Still 
there is no reason to doubt that it 
has an excellent chance here in the 
future. 

Another obviously needed idea 
whose time may not quite be here is 

a computerized information bank 
for booking tours and dates. At 
least one Midwest -based company 
has tried to establish a service net- 
work for lounge -type acts. This 
service provided instant readouts of 
the routing and availability of sev- 
eral hundred acts while automati- 
cally preparing data sheets for pros- 
pective talent buyers. 

This is a much needed break- 
through in transmitting correct 
booking information and it is 
bound to be accepted widely in the 
not -too -distant future. Perhaps a 

universal booking data bank with 
most major agencies participating 
on a time-sharing basis will prove to 
be the best approach for this serv- 
ice. 

Another easy additional applica- 
tion for this service is the automatic 
printout of standard contracts for 
tour dates, including special riders 
for both the act and the venue. An 
even further step in this system 
might well be the automatic trans- 
fer of appearance deposit funds 
from special central accounts, thus 
speeding up and simplifying even 
more the completion of standard 
personal appearance contracts. 

All of these possibilities, no more 
than a step ahead into the future, 
are a far cry from the funky, hap- 
hazard beginnings of the personal 
appearance business as it switched 
over from big bands and traditional 

(Continued on page RS -96) 

A moment of silence is appropriate on many occasions. But on this 
100th anniversary of recorded sound, we want a voice in the pro- 
ceedings. So, we'll blow the trumpets and beat the drums and fire a 
salute to Mr. Edison and his fabulous phonograph. 

In one hundred years, we've come from "Mary Had a Little Lamb;' 
dimly heard above the crackling's, to the voice of man from the Moon. 
Recorded for generations to come, available for everyone to hear. 
Still played back on a phonograph that's just the latest version of 
Mr. Edison s basic invention. 

Evatone is proud to be part of an industry which uses recorded 
sound to expand the human experience. 

A Not So Silent Tribute 
Give us a call, or return the coupon-we'll send you, at no charge, 
an Idea Kit that will show you how all the dynamism of sound can 
be yours to use, on Soundsheets-yours to make just the way you 
want them and yours to use wherever you have a message to 
communicate. 

EUICIIE 2051 Waukegan Road, Deerfield, Illinois 60015 / 312-945-5600 

Eva -Tone 
Soundsheets 

Dept. 316 
P.O. Box 23 

2051 Waukegan Road 
Deerfield, Illinois 60015 
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III THE NEXT CENTURY 
INJECTION & COMPRESSION - 
HI-PERFORMANCE PHONODISKS 

Will Stevie Wonder be compressed or injected in the year 
2,000? 

It's not Stevie the artist we're referring to but Wonder's 
disks that pose the question. For years the industry has used 
either one of two pressing methods-injection, which utilizes 
styrene; and compression which depends on vinyl. 

Each of the materials has its fans and detractors. Lately, 
however, vinyl has taken some hefty critical shots from one of 
the most influential rooters in the country-the government. 
It seems that there's been an alleged link between PVC-the 
stuff from which vinyl is produced-and cancer. Whether one 
agrees with the government findings or not, it is this link that 
is having the greatest influence on the production of records 
today and will have in the future. 

So, if you want to know whether to compress or inject "Ask 
the ecologists or the government," said one key Los Angeles 
manufacturing figure in bitter tones. "Those are the two that 
are going to have the most impact on the industry in the fu- 
ture. And don't use my name. Please." Okay. 

The hullabaloo over PVC has already had an effect on the 
industry. Jack Wegner, vice president of Allied Records, a cus- 
tom record pressing plant in L.A., says the requirement for 
better safety equipment in PVC plants has caused the price of 
the material -to increase. Allied, which uses styrene, foresees 
the coming of styrene LPs (at present styrene, at least in the 
U.S., is only used for singles) because of the PVC problems. 

This, according to Monarch's John Williams, is going to take 
some technical breakthroughs first. It seems that styrene LPs 
have certain longevity problems. Interestingly, though, in Eu- 
rope styrene LPs are produced without any problem and sev- 
eral pressing plants are investigating the possible of convert- 
ing to this method. 

What it boils down to is that by the year 2,000 we either 
have to find a cure for cancer or another way of pressing 
disks. 

TOMORROW, THE RATINGS PRINTOUT 
If there's anything that everyone loves and hates it's the vari- 

ous radio rating systems. Whether or not you're in love 
with them depends on one's current rating position. The most 
feared system is, of course, ARB. Today ARB is so powerful a 
service that, according to Watermark's Tom Rounds, radio 
stations "are programming on the quarter-hour. That's when 
ARB takes its survey and that's what every station gears its 
programming to. For instance, you'll never see a commercial 
on the quarter-hour." 

Rounds sees radio in a state of semi -confusion as far as rat- 
ings are concerned. "Back in the old days if you wanted to 
play to the housewife you did it through Sinatra records. To- 
day," he continues, "the boundaries are too fuzzy. Radio sta- 
tions are groping." 

The latest shocker was when KRLA, a semi -automated L.A. 
station, combined oldies and newies to replace KHJ as No. 1 

in the ARB book. The survey sent chills through stout-hearted 
radio management. The problem, however, for today and the 
future, is that radio does not have enough money to support a 
rival rating system. Consequently, ratings and radio listener 
research in the year 2001 may well be conducted exactly the 
same way. 

There is some hope on the fringes. Some, like Rounds, see 
the involvement of the FCC and NAB to form some sort of 
qualitative survey system. Others, however, such as the mar- 
ket research departments of USC and NYU see an entirely dif- 
ferent kind of system developing. Both project the day when 
the radio listener will not utilize a diary but, instead, will just 
press a button on the quarter hour which will automatically be 
fed into a computer. A similar method would be one whereby 
the consumer doesn't have to do anything. If his radio is 
turned on it will automatically be registered through a central 
terminal that will compile ratings as often as needed. 

WELL ROCK MY WHEELCHAIR .. . 
Take heart senior citizens, you won't be alone for long. Ac- 

cording to all the authoritative statistics available (from 
various universities and colleges) the baby boom has ended 
and we're at zero population growth. 

What does all this mean to the record industry? Well, ac- 
cording to the experts at the USC and UCLA marketing de- 
partments, the "over 35" club is going to have the biggest 
membership in the future and the "over 55" age group is go- 
ing to show the largest growth of any. 

However, don't panic yet. According to Prof. Roger Strang 
of the USC marketing department, the most important thing 
of the future will be psychographics, not demographics. 
"We're going to have to look at what kind of lifestyle people 
have, not how old or young they are. Attitudes and profile will 
be more important than age. For example, the 40 -year -old of 
the future may be much younger psychologically than the 30 - 
year -old of today." 

"Will Stevie Wonder be compressed or 
injected in the year 2000?" 

ROLLING THE HITS IN 2077 
The year 2077. That's 76 years past 2001-and if man sur- 

vives Stanley Kubrick's monolith and uni -bombs, all will 
be well with the world. If, of course, woman also survives. 

Yes, music lovers, a century has come and gone-and the 
universal music maxim has been proven once again: It takes 
two to tango. 

To look ahead with accuracy, we should look back. To 1877. 
Yankee still hates Johnny Reb and swears there'll never be a 

Southerner running this country, not counting on what the 
power of the peanut achieves a cool hundred years later. 

Though we think we have the lock on music, we've barely 
found the key in 1977. Most of our music has been written by 
our forefathers and foremothers. Our small contribution is 
but a pittance between their efforts and the potentialities of 
our children ...'and their children ... and their children. 

The year 1877. Some of the words and music we sing today 
were also sung in that unlikely year. Call it folk. Call it classical. 
Call it great. If it's still around, it's got a hell of a lot more going 
for it than some of the 90 -day wondersongs that deplete our 
gray matter nowadays. 

So the producer of 2077 just might go into the studio and 
cut a song written by Buffy Sainte-Marie, Jerry Jeff Walker or 
John Lennon/Paul McCartney. Of course, the studio will look 
different-if there is a studio. There will still 
be notes, and chords (supra -chords in 21st 
century terminology), and bridges. 

The producer enters the sound capsule 
with the performer-called "It" by the lead- 
ing trade magazines of 2077: Billboard, Bill- 
board -II and Billboard -Ill. 

He and It walk into an amazingly simple 
room containing a wonderful device in- 
vented by the noted Swahili -speaking gen- 
ius, Israel Ali O'Brien. Because he couldn't 
think of a name for the box, he called it a 

Think Box. Invented in 2075, as reported in 
a page 3 Billboard -I article, praised as a rev- 
olution to the industry in a 2076 Billboard -II 
followup, the Think Box fell on rough times 
in 2077 with a Billboard -III article headlined 
IS THE THINK BOX OBSOLETE? 

Our producer is considered a tradition- 
alist and has one word for skeptics who 
knock the Think Box: fukoff. Though un- 
translatable by present standards, the word 
is a Chinese/Yiddish byproduct which 
gained favor during the 67 -minute war that 
saw Israel expand its defensible borders to 
the People's Republic of China as the main- 

sion," the work is available worldwide and to the intermediate 
zones of the universe. Ironically, in this case, the songstory 
was a one -hour version of "7th Day Coming Down" by the late 
Kris Kristofferson, a 20th century songwriter and actor in the 
medium that was known as films. 

Crazy? Shelby Singleton agrees. "In 2077, everybody will 
have a capsule in their ear (both ears for stereo?), punch a 

button and program anything they want to hear over the last 
200 years-Beethoven, Bach or the Beatles. 

How about radio? "There'll be no such animal as radio," 
says Singleton, one of Nashville's most innovative producers. 
"If you want to see a particular movie, you punch a code of 
numbers on the computer, and it'll flash on your wall 3-D 
screen. The same thing with music-whatever you want to 
hear, you hear." 

Easy. Then what would be the role of the producer then? 
"He'd relax," says Singleton. "His usefulness would really be 
over." 

Does Shelby mourn that day? No. "By that time I don't ex- 
pect to be around to listen to it anyway." 

And does Shelby expect the next century to bring us a dev- 
astating new music form that demolishes what has gone be- 
fore? "It's gotten so damn complicated and so electronic that 
it's lost the fact that it's music. It has become machines." 
Was he talking of 2077? No, 1977, to be more exact. What 
does Singleton predict for 2077? "You're going to hear a trend 
of music goint to a softer MOR and a '50s (1950s not 2050s) 
type of sound for new generations who have never heard it." 

Snuff Garrett believes the 21st Century producer might not 
need a studio at all. "A recording artist could record the song 
on the way to the office in the car. Go along singing down Sun- 
set Blvd. At a red light, the artist could do two or three cuts. 
Punch a button and record it." 

When Garrett worked as a clerk at Wallichs Music City when 
he came to Los Angeles 19 years ago, he predicted a recording 
system which he still believes will come to pass: customers will 
come into the record shops, approach a big board and "roll 
their own." 

"They'll make their own album. If they liked Frank Sinatra 
singing 'Strangers In The Night,' they'd punch it up. Or a 
Beatles selection-'Hard Days Night.' They'd punch it up on 
one album-and a computer tape in the back kicks out your 8 - 
track and album. The royalty payment would also be comput- 
erized for the artist, label, writer and publisher." 

What'll they be singing in 2077? Great American producer 
Snuff Garrett in 1977 predicts: "Probably old folk songs like 
'Take Good Care Of My Baby.' " 

Garrett also believes the charts will be a bit more far ranging 
during the next century of recorded sound: "They'll be report- 
ing to Billboard from Mars and Venus on what's hot there." 

GERRY WOOD 

PADLOCKS FOR ALBUM JACKETS? 
If you're interested in determining 

exactly what a consumer's disposable 
income will look like in the future, all you 
have to do is find an economist-for this 
story we found a trio-and got three differ- 
ent answers. 

UCLA, which is noted for its comput- 
erized econometric models, can tell you 
everything from the shape of the economy 
to the impact of inflation. The department 
determined that the rate of disposable in- 
come growth would be 3.1% to 3.2% (cor- 
rected for inflation) per annum. That fig- 
ure is the same we've had for the past 
century; so if you are a Bruin believer, take 
heart. 

If you go across country to Wharton 
School of Finance at the Univ. of Pennsyl- 
vania, the figures are a bit clouded-and 
not because of the steel mills. It seems 
that economists are not as definite at 
Wharton and would like a bit more time 
before they make any determination. 
However, if you jump back to the West 
Coast and visit the Univ. of Southern Cali - 

"I can't see the 
quality of records getting 

much better." 

land Chinese fled to Taiwan and started building skyscrapers. 
Lots of them. 

So the producer and It discuss what they want to do, push 
the only button on the box and the producer thinks while the 
singer sings. Really, that's not too different from the century 
before, except those ancient transistorized control boards 
have gone the way of the automobile and fossil fuels. The elec- 
tronic impulses from the producer's brain and the audio -wave 
impulses from the singer's voice box merge in the Think Box 
in a beautiful cacophony that's instantly impregnated onto a 

channel in the infinite -channel Think Boxette located in 
countless ears across the globe. Two seconds after the "ses- 

fornia, you get a slightly different outlook. 
USC, which is one of the better forecasting schools, has the 
general feeling that we are not going to have the continued 
growth of disposable income in the future that we've had in 
the past. The theory is that the basic necessities of life are get- 
ting more expensive (i.e. oil, food, etc.) and that alone will cut 
the growth rate. 

Everyone, though, seems to agree that at whatever rate dis- 
posable income grows, leisure time will grow faster. What this 
means is that you will have more people with more time to 
shop in more stores with less money. So, in preparing for the 
future, it is suggested you put padlocks on the album jackets. 

(Continued on page RS -86) 





THE NEXT CENTURY 
VINYLLY A BETTER RECORD 

Vinyl chloride -vinyl acetate copolymers, commonly known 
as PVC, are used throughout the record industry. This 

plastic material is derived from petroleum products but the 
raw materials, called monomers, can be synthesized from 
coal and agricultural products. Vinyl is manufactured in the 
U.S. by several companies including Borden, Firestone, Key - 
sor, Stauffer and Tenneco Chemicals. Only a small portion of 
this copolymer goes to the record industry. The remainder is 

used in floor cov- 
erings, special type 
films and in the coat- 
ing industry. Many of 
these other users are 
less critical of the 
resin quality than 
the record business. 

Vinyl copolymer 
resin is a white free - 
flowing powder and 
is a very unstable 
material in the mol- 
ten state. Additives 
are required to use 
the material for 
molding disks. The 
presence of 14%- 
16% acetate in the 
PVC acts as a soft- 
ening agent and the 
resin flows easily in 
the molten state. Ad- 
dition of such things as stabilizers to improve the heat stabil- 
ity; lubricants to improve the release and surface properties; 
colorants and modifiers; and the resulting mixing and fluxing 
techniques all comprise a process called compounding. His- 
torically, the compounding of vinyl record formulations has 
been treated more as an art than a science in the record in- 
dustry-black magic, if you will pardon the expression. But the 
increasing number of quality -conscious record buyers and 
new audio technologies such as quadraphonic sound have en- 
couraged, and in some cases demanded some basic develop- 
ment work in material science. The molding of a disk is the 
most critical application of plastic this writer has known. The 
formation, surface characteristics and dimensional stability 
of these fine molded grooves must be perfect to permit the 
sound information to be reproducible on ideal playback sys- 
tems. 

Flow of the compound in the melt state is one of the most 
important properties for pressing phonograph records. The 
popularity of "high fidelity," the improvement of playback 
systems and the complicated groove structure in the case of 
quadraphonic (specifically CD -4 records) has stressed the im- 
portance of quality molding and the reproduction of good 
sound with improved wear properties. Molding imperfections 
such as non -fills, the weight or thickness of the record, groove 
deformation during playing, warpage and the surface proper- 
ties of the groove are very much related to the flow and dy- 
namic properties of the compounds. 

We are attempting to understand these molding problems 
and the relationships of plastic structure, compounding tech- 
nology and molding conditions. Rheological studies, a $10 
word for our work, are tedious and time consuming. Expen- 
sive laboratory tools and qualified technical personnel are re- 
quired to investigate these variables. 

The polymer science work undertaken at RCA has devel- 
oped a compound for quadraphonic sound which has pro- 
duced significantly superior disks than was possible with 
older compounds. This technology has been made freely 
available to the raw material suppliers for the general ben- 
efit of the record industry. 

The record industry uses plastic material made out of two 
monomers; namely, vinyl chloride and vinyl acetate; whereas 
the bulk of vinyl used in the other industries is based on vinyl 
chloride monomer only. The recent vinyl polymer crunch was 
due to the increasing use of vinyl in the pipe industry and the 
coincidental unavailability of vinyl acetate monomer to pro- 
duce resin for the record and floorings industry. 

The use of fillers and scrap records has long been consid- 
ered by many in the industry to produce inferior records. Our 
laboratory data indicates that, in fact, scrap compound pos- 
sesses improved flow properties over so-called virgin material, 
due to the added amount of shear work it received from being 
compounded again. It can produce better quality disks as- 
suming no thermal degradation during reprocessing and con- 
trolled contamination. Record makers must rely more and 
more on various fillers; not because they are less expensive 
but because petroleum -based resins will become increasingly 
scarce in the future. We can produce excellent quality records 
from filled compounds; however, there are certainly advan- 
tages to be gained from more development work. The mate- 
rial shortage of 1974-1975 has served as an indicator to the 
plastics industry. The record industry will certainly profit by 
having alternative formulations available to withstand short- 
age crunches in the future, without sacrificing the high quality 

disk standard. We believe that the development work in prog- 
ress can improve our understanding of the multiple problems 
facing us and will enable us to produce much quieter and 
longer -lasting compounds for an increasingly critical con- 
sumer. Regarding our commitment to material development, 
we have published much of our research work in this field. 

References (1-3) are given for those interested in 
more technically oriented work. 
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(1) Role of Pol- 
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Materials for 
Phonograph 
Discs, S. K. 
Khanna Jnl. 
Audio Engrg. 
Soc., Vol. 24, 
No. 6, July/ 
Aug. 1976 

(2) Rheological 
Properties of 
Vinyl Chloride - 

Vinyl Acetate 
Copolymers, E. 

Powell and S. 

K. Khanna Jnl. 
App. Poly. Sci. 
p. 2013, 1972 

(3) Pressing Groovy 
Phonograph 
Records, S. K. 

Khanna S.P.E. Jnl., Vol. 27, No. 9, Sept. 1971 
(My special thanks to Mr. Gregory Bogantz and James 

Frische of RCA Records Division for their vaulable help in pre- 
paring this article.) S.K. KHANNA, RCA Records 

WHAT WILL YOU WATCH ON YOUR STEREO? 
The audio -video disk is the predicted centerpiece of the 

electronic entertainment information environment of 
the '80s and beyond. 

With the Nielsen reported average television household 
glued to the screen for 6 hours, 14 minutes a day and consid- 
ering that the 123 million tv sets in use now outnumber bath 
tubs, video viewing ranks just behind sleeping. 

Philips/MCA/Magnavox say videodisk sights for already 
sore eyes will start to be available at the end of this year. 

A U.S. Navy -assembled 90 -expert Delphi panel predicts up 
to 25% of all home tv sets made by the mid -'80s will incorpo- 
rate videodisk players. 

But picture platter program pioneer Norman Glenn, MCA 
Disco -Vision vice president, says, "Consumers will buy players 
only because of the programs they want to see." Skeptics 
wonder, notes researcher Kas Kalba, how many persons will 
want to buy a videodisk movie to see over and over again. 
Counters Glenn, "How many times do you read a book ... but 
you go out and buy it!" 

RCA videodisk vice president Richard Sonnenfeldt has dis- 
covered that movies lead consumer preferences by 21/2 -to -1 

because they're widely publicized and recognized. 
Glenn, with more than 11,000 MCA -Universal titles sees, 

. movies, some music, some educational features, some 
informational material and a lot of 'how to'..." 

Led into videodisks by familiar fare, consumers are ex- 
pected to assert individual hobby, recreation, sport, music, 
art, informational and porno interests which as player popu- 
lations grow will justify original production. 

Future inter -active combinations of videodisks, video - 
games, and 3-D videoprojection will pull the viewer inside the 
program. Once in the water with "Jaws" there will be no worry 
about a viewer wanting to watch it over and over again. 

KEN WINSLOW 

THREE-LEGGED STOOLS 
AND RECORD CENTER -HOLES 

For LP record changers, the over -hanging stablizer arm is the 
curse of their use. Many applauded when a changer was 

introduced using only a small spindle fitted with three equally - 
spaced protruding ears (like those used to lock umbrellas 
open) to support the records stacked on the spindle, waiting 
to be played. All of the mechanism for supporting, locking and 
releasing the records is built within the spindle. Everything 
was fine and the future was bright for these umbrella spindle 
record changers. Then it happened. 

If the center of gravity of the record did not coincide with 
the center of the record within a certain tolerance, the record 
would tilt on the spindle and not drop. Unfortunately, there 
were no standards, national or international, specifying the 
static balance of records. What to do? How easy would it have 
been to lengthen the ears of the spindle. 

The delegation from the country of origin of the umbrella 
spindle record player introduced at the next meeting of the I n- 

ternational Electrotechnical Commission a proposed stand- 
ard specifying that the center of gravity of a record be located 
within a 11.1m.m. (7/16 inch) diameter circle concentric with 
the center -hole. The three points of support of the record by 
the extended ears of the spindle are located on the circum- 
ference of this circle. It was said that the proposed standard 
was needed only as a protection against changes that might 
otherwise come in the future. 

A farm -bred delegate visualized this standard as balancing 
a record on a tiny upside down milk -stool with its legs (repre- 
sented by the ears of the spindle) spanning the center -hole of 
the record. This meant to him that in those instances when 
the center of gravity was outside the triangle bounded by the 
legs but still within the circle prescribed by the proposal, the 
record would tilt on the spindle and fail to drop. This was 
brought to the attention of the conference. He further added 
that normally he opposed establishing standards that were 
not needed, but even when they are established, at least they 
should give the protection that is sought even if it is not 
needed. Consequently, the diameter of the circle limiting the 
location of the center of gravity of the record must not ex - 

(Continued on page RS -97)- 
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we've never 
forgotten 

our 
BEGINNINGS 

Recorded sound has come a long way since August 12, 1877 when Edison inscribed "Mary Had A Little 
Lamb" onto tinfoil. Pioneers such as Tainter, Blumlein, Bettini, Goldmark and more have enabled the 
world to come alive with an ease and economy undreamed of just a few decades ago. Music, speech, 
instruction ... as close as a turntable or tape deck. Even new art forms ... innovative and imaginative 
... have been created. 

100 years later... and we've just begun. 

sigma sound studios 
PHILADELPHIA/NEW YORK 

212 N. 12th Street, Philadelphia, PA 19107 215-561-3660 
1697 Broadway, 10th Floor, New York, NY 10019 212-582-5055 
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Critical Acclaim ! 
¢ Continued from page RS -78 

Phyl Garland: Con- 
tributing editor and 
music critic for 
Ebony; author of 
"The Sound of 
Soul," a study of 
Blackmusic (1969, 
Henry Regnery 
Company). 

SOUL/R&B 
1. RAY CHARLES IN PERSON -Ray 

Charles -Atlantic 
2. LIVE AT THE REGAL-B.B. King -ABC/ 

Paramount 
3. I NEVER LOVED A MAN THE WAY I LOVE 

YOU-Aretha Franklin -Atlantic 
4. HIGH PRIESTESS OF SOUL -Nina Si- 

mone -Philips 
5. TALKING BOOK -Stevie Wonder- 

Tamla (Motown) 

JAZZ 
1. KING PORTER STOMP -Jelly Roll Mor- 

ton -Paramount 
2. WEST END BLUES -Louis Armstrong- 

Okeh 
3. BLACK & TAN FANTASY -Duke Elling- 

ton -RCA (1945) 
4. BIRD AND DIZ-Charlie Parker and 

Dizzy Gillespie -Verve 
5. LOVE SUPREME -John Coltrane -Im- 

pulse (ABC) 

Vernon Gibbs: Free- 
lance writer for such 
publications as Es- 
sence, Penthouse, 
Playboy, Rollirig 
Stone,VillageVoice, 
Downbeat, Craw - 
daddy, Rock and 
Circus. 

POP/ROCK 
1. ELECTRIC LADYLAND-Jimi Hendrix 

Experience -Warner Bros. 
2. DARK SIDE OF THE MOON -Pink 

Floyd -Capitol 
3. L.A. WOMAN -Doors -Electra 
4. IV -Led Zeppelin -Atlantic 
5. OMMADAWN-Mike Oldfield-Virgin 
6. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol 

SOUL/R&B 
1. THAT'S THE WAY ÓF THE WORLD - 

Earth, Wind & Fire -Columbia 
2. HOT PANTS -James Brown-Polydor 
3. FRESH -Sly and The Family Stone -Epic 
4. AMERICA EATS ITS YOUNG-Funka- 

delic-Westbound 
5. HONEY -Ohio Players -Mercury 

Gary Giddens: 
Writes on jazz for 
Village Voice, Hifi/ 
Stereo Buyer's 
Guide, New York 
magazine. 

JAZZ 
1. WEST END BLUES -Louis Armstrong- 

Okeh (78) 
2. A SAILBOAT IN THE MOONLIGHT -Bil- 

lie Holiday -Columbia (78) 
3. THE SYMPHONIC ELLINGTON-Duke 

Ellington -Reprise (LP) 
4. BODY AND SOUL -Coleman Hawkins - 

Bluebird (78) 
5. KO KO -Charlie Parker -Savoy (78) 

RELIGIOUS 
1. ROLL JORDAN ROLL -Fisk Univ. Ju- 

bilee Quartet -Folkways (reissue) 
2. NEWPORT 1958-Mahalia Jackson - 

Columbia (LP) 
3. LORD, I JUST CAN'T KEEP FROM CRY- 

ING -Blind Willie Johnson -Columbia 
(78) 

4. THE SUN WILL SHINE AFTER A 
WHILE -Rev. James Cleveland - 
Savoy (LP) 

5. THOMAS A. DORSEY-Precious Lord - 
Columbia (LP) 

James Goodfriend: 
Music editor of 
Stereo Review for 
past 11 years; 
founder of Connois- 
seur Society Rec- 
ords; record pro- 
ducer and freelance 
critic and annota- 
tor. 

CLASSICAL 

1. LECON DE TENEBRES NO.3-Francois 
Couperin -conducted by Jeanne Ev- 

rard-HMV DB 5010/11, Victor 
12325/26 (78 rpm) 

2. FOUR LAST SONGS; FINAL SCENE 
FROM CAPRICCIO -Richard 
Strauss -Elisabeth Schwarzkopf, Phil- 
harmonia Orchestra conducted by 
Otto Achermann-Angle 35084 

3. COMFORT YE, MY PEOPLE ... EVERY 
VALLEY SHALL BE EXALTED from 
MESSIAH-Handel-Aksel Schiotz, 
Lawrence Collingwood conducting - 
HMV DB 5239 

4. KINDERSZENEN-Schumann-Alfrdd 
Cortot -HMV DB 2581/82 (78 rpm) 

5. WEST END BLUES -Louis Armstrong 
Hot Five-Okeh 8597 

Jack Hafferkamp: 
Music writer for Chi- 
cago Daily News 
since 1971; 
presently staff 
writer for Pano- 
rama section, and 
columnist in the 
Sidetracks supple- 
ment. 

JAZZ 
. WEST END BLUES -Louis Armstrong - 

Victor 
2. SOLO MASTERPIECES -Art Tatum 
3. NIGHT IN TUNISIA -Dizzy Gillespie 
4. MY FAVORITE THINGS -John Col- 

trane -Atlantic 
5. BITCHES BREW -Miles Davis -CBS 

SOUL 
1. GOD BLESS THE CHILD -Billie Holi- 

day -CBS 
2. WHAT'D I SAY? -Ray Charles -Atlantic 
3. UNDER THE BOARDWALK -Drifters - 

Atlantic 
4. RESPECT-Aretha Franklin -Atlantic 
5. SUPERSTITION -Stevie Wonder -Mo- 

town 

David Hall: Contrib- 
uting editor, Stereo 
Review; author of 
critical discogra- 
phies "The Record 
Book," "The Rec- 
ord Book -Interna- 
tional Edition," 
"Records 1950." 

CLASSICAL 
1. SYMPHONY NO. 7 -Beethoven -Tosca- 

nini, N.Y. Philharmonic -RCA Victor 
2. DIE WALKURE, ACT I -Wagner -Lotte 

Lehmann, Lauritz Melchior, Emanuel 

EXTRA! EXTRA! 
Order extra copies of 
this Special Billboard issue 
while they last. 

Don't miss out on this 
limited collectors edition. 

Send $3.50 check or money 
c/o Recorded Sound 
Billboard Magazine 
2160 Patterson St. 
Cincinnati, Ohio 45214 

Please send me copies of 
Recorded Sound -The First Century. I enclose 
$3.50 for each. (Includes postage and handling.) 

ti 

Name 

Address 

City 

State Zip 

Please allow 4 weeks for delivery. 

List, Vienna Philharmonic, Bruno Wal- 
ter -RCA Victor 

3. SCHELOMO-Bloch-Emanuel Feuer- 
mann, Philadelphia Orchestra, Sto- 
kowski -RCA Victor 

4. SYMPHONY NO. 36 -Mozart -London 
Philharmonic, Beecham -Columbia 

5. SYMPHONY No. 4 -Ives -American 
Symphony Orchestra, Stokowski -Co- 
lumbia 

John Haskins: Staff 
of Kansas City Star; 
formerly contrib- 
utor to Washington 
Times -Herald, Post 
and Star, America 
Illustrated, Opera 
News and many 
others. 

CLASSICAL 
1. DAS LIED VON DER ERDE-Concertge- 

bouw Orchestra -Philips 
2. TROUT QUINTET -Schubert -Beaux 

Arts Trio -Philips 
3. EMPEROR CONCERTO -Beethoven - 

Rudolf Serkin, N.Y. Philharmonic/ 
Walter -Columbia 

4. GURRELIEDER-BBC Symphony, Bou- 
lez -Columbia 

5. TOSCA -Puccini -Vienna Philharmonic, 
Von Karajan -London 

Daniel Henninger: 
Arts writer for the 
National Observer. 

_ 1. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles -Capitol 

2. CHUCK BERRY'S GREATEST HITS - 
Chuck Berry -Chess 

3. ARE YOU EXPERIENCED?-Jimi Hendrix 
Experience -Reprise 

4. ELVIS: THE SUN SESSIONS -Elvis Pres- 
ley -RCA 

5. SAIL AWAY -Randy Newman -Reprise 

Mary Hohman: Associate editor of Down 
Beat; has also written for various publica- 
tions. 

JAZZ 
1. THE GENIUS OF LOUIS ARMSTRONG - 

Louis Armstrong -Columbia G30416 
2. AT HIS VERY BEST -Duke Ellington - 

RCA LPM-1715 
3. KIND OF BLUE -Miles Davis -Columbia 

KCS 8163 
4. MY FAVORITE THINGS -John Col- 

trane -Atlantic 1361 
5. THE COMPLETE GENIUS-Thelonious 

Monk -Blue Note BN -LA 579-H2 
SOUL/R&B 

1. THE RAY CHARLES STORY -Ray 
Charles -Atlantic 2-900 

2. THE BEST OF SAM & DAVE -Sam and 
Dave-Stax 8218 

3. INNERVISIONS-Stevie Wonder- 
Tamla 326 

4. UNBEATABLE 16 -James Brown -King 
919 

5. 16 ALL TIME GREATEST HITS -Bo Did- 
dley-Checker 2989 

Jack Hurst: Country music columnist, Chi- 
cago Tribune. 

COUNTRY 
(in alphabetical order) 

1. WRECK ON THE HIGHWAY -Roy 
Acuff -Columbia 

2. CRAZY -Patsy Cline -Decca 
3. MOM AND DAD'S WALTZ -Lefty Friz- 

zell-Columbia 
4. MAMA TRIED -Merle Haggard -Capi- 

tol 
5. THE GRAND TOUR -George Jones - 

Epic 
6. DON'T COME HOME A-DRINKIN'-Lo- 

retta Lynn -Decca 
7. WILL THE CIRCLE BE UNBROKEN- 

Nitty Gritty Dirt Band -United Artists 
8. TENNESSEE MOUNTAIN HOME -Dolly 

Parton -RCA 
9. DON'T WORRY 'BOUT ME -Marty Rob- 

bins -Columbia 
10. LOVESICK BLUES -Hank Williams - 

MGM 
11. FADED LOVE -Bob Wills -Columbia 
12. SINGING MY SONG -Tammy Wy- 

nette-Columbia 
BLUEGRASS 

1. FOGGY MOUNTAIN BREAKDOWN- 
Flatt & Scruggs -Mercury 

2. WHEN I STOP DREAMING-Louvin 
Brothers -Capitol 

3. UNCLE PEN -Bill Monroe -Decca 
4. WILL THE CIRCLE BE UNBROKEN- 

Nitty Gritty Dirt Band -United Artists 
5. RUBY -Osborne Brothers -MCA 

George Jellinek: 
Music director, ra- 
dio station WQXR, 
New York; contrib- 
uting editor and 
record reviewer for 
Stereo Review since 
1958. 

CLASSICAL -VOCAL 
1. OTELLO-Verdi-Duet "Si, pel ciel" - 

Enrico Caruso and Tittal Ruffo-Victor 
8045. 

2. FALSTAFF-Verdi-Valdengo, Guarrera, 
etc., Toscanini conducting NBC Or- 
chestra -RCA LM6111. 

3. TOSCA -Puccini -Callas, Di Stefano, 
Gobbi De Sabata conducting -Angel 
3508 

4: TRISTAN UND ISOLDE-Wagner-Flag- 
stad, Suthaus, Fischer-Dieskau, Furt - 
wangler conducting -RCA LM 6700 

5. TWO VOLUMES OF SONGS -Schubert - 
Dietrich Fischer-Dieskau and Gerald 
Moore -DG 2720 and 2720 022 

Flo Jenkins: Pres- 
ently the executive 
editor of The Soul & 
Jazz Record Maga- 
zine; editor of Right 
On! Magazine for 
41 years previous 
to that. 

SOUL/R&B 
1. SONGS IN THE KEY OF LIFE (LP) - 

Stevie Wonder-Tamla (Motown) 
2. WHAT'S GOING ON? -Marvin Gaye- 

Tamla (Motown) 
3. MESSAGE IN OUR MUSIC (LP)- 

O'Jays-Philadelphia International 
4. WHAT A DIFFERENCE A DAY MAKES - 

Dinah Washington -Mercury 
5. CUPID -Sam Cooke -RCA 

JAZZ 
1. A LOVE SUPREME -John Coltrane -Im- 

pulse 
2. CHARLESTON RAG-Eubie Blake -Co- 

lumbia 
3. A TISKET A TASKET-Ella Fitzgerald - 

Decca 
4. MOOD INDIGO -Duke Ellington -Co- 

lumbia 
5. MAPLE LEAF RAG -Scott Joplin -Piano 

Roll (Biograph) 

Peter Knobler: Edi- 
tor of Crawdaddy. 

POP 
1. BLONDE ON BLONDE -Bob Dylan -Co- 

lumbia 
2. THE BAND -the Band -Capitol 
3. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol 
4. BEGGAR'S BANQUET -Rolling Stones - 

London 
5. BORN TO RUN -Bruce Springsteen- 

Columbia 
SOUL/R&B 

1. OTIS BLUE/OTIS REDDING SINGS 
SOUL -Otis Redding -Volt 

2. FULFILLINGNESS' FIRST FINALE - 
Stevie Wonder -Motown 

3. I NEVER LOVED A MAN-Aretha Frank- 
lin -Atlantic 

4. RAY CHARLES IN PERSON -Ray 
Charles -Atlantic 

5. SMOKEY ROBINSON & THE MIRACLES 
GREATEST HITS, VOL. 2 -Motown 

John McDonough: Music writer for Chicago 
Tribune since 1967; reviewer and contrib- 
uting editor for Down Beat since 1968; 
has contributed to High Fidelity, Coda, 
Jazz and Billboard. 

JAZZ. 
1. CARNEGIE HALL JAZZ CONCERT, 

1938 -Benny Goodman -Columbia 
2. BEST OF COUNT BASIE-Count Basie 

Orchestra -MCA 
3. ELLINGTON AT NEWPORT 1956 -Duke 

Ellington -Columbia 
4. LOUIS ARMSTRONG STORY, VOL. 4 - 

Louis Armstrong, Earl Hines -Colum- 
bia 

5. ORIGINAL MASTERS -Charlie Parker- 
Savoy/Arista 

POP 
1. I CAN HEAR IT NOW, VOL. 1 -Edward R. 

Murrow-Columbia 
2. WHITE CHRISTMAS -Bing Crosby - 

Decca 
3. IN THE WEE SMALL HOURS -Frank Si- 

natra -Capitol 

(Continued on page RS -90) 
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Latest hits for all player pianos 
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TITLE & ROLL NO. 

THE ENTERTAINER 
QRS Roll 10-518 

EVERGREEN 
QRS Roll 10-583 

BEER BARREL 
POLKA 
QRS Roll 7009 

HAPPY BIRTHDAY 
MEDLEY 
QRS Roll 8312 

SI LENT NIGHT 
QRS Roll 3317 

AFTER THE LOVIN' 
QRS Roll 10-580 

SOUTHERN NIGHTS 
QRS Roll 10-588 

A CHORUS LINE 
QRS Medley Rolls - 
XP -177, XP -178 

ALLEY CAT 
QRS Roll 9879 

12TH STREET RAG 
QRS Roll 1188 

PIANO ROLL BLUES 
QRS Roll 8626 

DANNY BOY 
QRS Roll 2458 

AQUARIUS 
QRS Roll 10-317 

16 NEW ENTI 

17 NwE 

188 

199 3 

20 5 

21 11 

E 

22 15 

25 

NEE 

26 26 5 

TITLE & ROLL NO. 

MAPLE LEAF RAG 
QRS Roll 9725 

I LIKE DREAMIN' 
QRS Roll 10-586 

STAND TALL 
QRS Roll 10-581 

THIS ONE'S FOR YOU 
QRS Roll 10-574 

MOON RIVER 
QRS Roll 9842 

MY WILD IRISH ROSE 
QRS Roll 204 

HELLO DOLLY! 
QRS Roll 9949 

SOUND OF MUSIC 
QRS Medley Roll - 
XP -129 

BOOGIE WOOG I E 
QRS Roll 7882 

LET 'EM IN 
QRS Roll 10-571 

YOU,MAKE ME FEEL 
LIKtt DANCING 
QRS Roll 10-579 

RHAPSODY IN BLUE 
QRS Rolls C-1005, 
C-1006 

PEG O' MY HEART 
QRS Roll 8250 

2,754 ADDITIONAL TITLES AVAILABLE - 
FREE CATALOG, DEALERSHIP INFORMATION. 

WRITE: ORS MUSIC ROLLS 1026 NIAGARA ST., BUFFALO, N.Y. 14213 

Critical Acclaim ! 
Continued from page RS -88 

4. LIMITED EDITION VOL. I -Glen Miller - 
RCA 

5. ELLA FITZGERALD SINGS COLE POR- 
TER -Ella Fitzgerald -Verve 

Leonard Marcus: 
Editor, writer, musi- 
cian; currently edi- 
tor -in -chief High Fi- 
delity magazine. 

CLASSICAL 
1. RING -Wagner -Georg Solti conduct- 

ing -London 
2. VIOLIN CONCERTO-Beethoven-Tos- 

canini/Heifetz-RCA 
3. B MINOR MASS -Bach -Hermann 

Scherchen conducting -Westminster 
(mono) 

4. BRANDENBURG CONCERTO #6 - 
Bach -Karl Haas conducting -West- 
minster 

5. ARCHDUKE TRIO -Beethoven -Hei- 
fetz/ Fevermann/ Rubinstein -RCA 

Dave Marsh: Associate editor of Rolling 
Stone; has been writing since 1969 for 
publications such as Creem, Rolling Stone, 
Newsday, The Real Paper. 

SOUL/R&B 
1. STAND BY ME -Ben E. King -Atlantic 
2. ON BROADWAY -Drifters -Atlantic 
3. TRACKS OF MY TEARS-Miracles- 

Tamla (Motown) 
4. ONLY THE STRONG SURVIVE -Jerry 

Butler -Mercury 
5. EVERYDAY PEOPLE -Sly & the Family 

Stone -Epic 
POP 

1. BORN TO RUN -Bruce Springsteen- 
Columbia 

2. DA DOO RON RON-Crystals-Philles 
3. A DATE WITH ELVIS -Elvis Presley - 

RCA 
4. WHO'S NEXT -The Who -MCA 
5. BLONDE ON BLONDE -Bob Dylan -CBS 

George B. Meier: 
Editor and pub- 
lisher of Walrus, a 

progressive pop in- 
dustry publication. 

POP 
1. HIGHWAY 61 REVISITED -Bob Dylan - 

Columbia 
2. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol 
3. VELVET UNDERGROUND AND NICO- 

Verve 
4. INNERVISIONS-Stevie Wonder- 

Tamla (Motown) 
5. CATCH A FIRE -Bob Marley & The Wai- 

lers -Island 

Edwin Miller: Enter- 
tainment editor of 
Seventeen maga- 
zine for ma ny years; 
collections of arti- 
cles published by 
Macmillan; author 
of several plays; 
freelances occa- 
sionally. 

1. JELLY ROLL MORTON LIBRARY OF 
CONGRESS RECORDINGS -Riverside 

2. BESSIE SMITH STORY -Columbia 
3. THE FRED ASTAIRE STORY -Norman 

Granz-Verve 
4. SAIL AWAY -Randy Newman -Reprise 
5. SONATAS FOR PIANO (complete) - 

Beethoven -Artur Schnabel -RCA 

Jim Miller: Editor, "The Rolling Stone Illus- 
trated History of Rock and Roll"; contribu- 
ting writer, New Times, Rolling Stone, 
Village Voice. 

ROCK 
1. MYSTERY TRAIN -Elvis Presley -Sun 
2. BE MY BABY -The Ronettes-Philles 
3. RUBBER SOUL -Beatles -Capitol 
4. PET SOUNDS -Beach Boys -Capitol 
5. LIKE A ROLLING STONE -Bob Dylan - 

Columbia 

COUNTRY 
1. BLUE YODEL NO. 1. -Jimmie Rodgers - 

Victor 
2. TAKE ME BACK TO TULSA -Bob Wills 

and the Texas Playboys -Columbia 
3. LOVESICK BLUES -Hank Williams - 

MGM 
4. CRAZY ARMS -Ray Price -Columbia 
5. SOMEDAY WE'LL LOOK BACK -Merle 

Haggard -Capitol 

Dan Morgenstern: 
Director, Institute 
of Jazz Studies, 
Rutgers University; 
author, "Jazz 
People"; former 
editor -in -chief, 
Down Beat, Metro- 
nome, Jazz Maga- 
zine consultant. 

JAZZ 
1. WEST END BLUES -Louis Armstrong & 

Hot 5-Okeh 
2. EASY LIVING -Teddy Wilson & Orch.- 

Brunswick 
3. KO KO-Duke Ellington & Orch.-Victor 
4. SOMETIMES I'M HAPPY -Lester Young 

Quartet -Keynote 
5. EMBRACEABLE YOU -Charlie Parker 

Quintet -Dial 

Frederick Murphy: 
Contributing editor 
for Encore maga- 
zine; freelance for 
Black Stars maga- 
zineamongothers. 

R&B 
1. SUNSHOWER-Thelma Houston-ABC 
2. I NEVER LOVED A MAN THE WAY I LOVE 

YOU-Aretha Franklin -Atlantic 
3. WHAT'S GOING ON -Marvin Gaye -Mo- 

town 
4. WAKE UP EVERYBODY -Harold Melvin 

& The Blue Notes -Philadelphia Inter- 
national (CBS) 

5. SONGS IN THE KEY OF LIFE -Stevie 
Wonder -Motown 

JAZZ 
1. BITCHES BREW -Miles Davis -CBS 
2. HEADHUNTER-Herbie Hancock -CBS 
3. MOODY'S MOOD FOR LOVE -King 

Pleasure -Prestige 
4. DJANGO-Modern Jazz Quartet -Atlan- 

tic 
5. APRIL IN PARIS -Charlie Parker -Verve 

(Continued on page RS -92) 
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RECORDS 

WORKING WITH 
AND FOR THE 
WORLD OF MUSIC 
ANCHOR RECORDS LTD. 
Great Britain 

ARIOLA EURODISC BENELUX 
Belgium, Netherlands, Luxembourg 

ARIOLA EURODISC GmbH 
West Germany 

ARIOLA SCHALLPLATTEN Gmbh 
Austria 

ARNE BENDIKSEN A/S 
Norway 

BAAL RECORDS PTE. LTD. 
Singapore, Hong Kong, Malaysia, 
Indonesia, Taiwan, Korea, Thailand 

CBS RECORDS LTD. 
Israel 

CBS RECORDS, GREECE S.A. 
Greece 

CBS -SUGAR SpA 
Italy 

DISCOLANDIA DUERI & CIA. LTDA. 
Bolivia 

DISCOPHON OY AB 
Finland 

DISCOS BANGLAD, LTDA. 
Chile 

DISCOS DE CENTROAMERICA S.A. 
Central America 

DISCOS FERMATA LTDA. 
Brazil 

DISCOS MUSART S.A. 
Mexico 

DISQUES CARRERE 
France 

EL DISCO DE MODA C.A. 
Venezuela, Columbia 

EL VIRREY INDUSTRIAS 
MUSICALES S.A. 
Peru 

ELECTRA GRAMMOFON AB 
Sweden 

FESTIVAL RECORDS PTY. LTD. 
Australia, New Zealand 

GRAVACOES ELECTRICAS S.A. 
Brazil 

GRT RECORDS OF CANADA LTD. 
Canada 

INDUSTRIA FONOGRAFICA 
ECUATORIANA S.A. 
Ecuador 

JUGOTON RECORDS 
Yugoslavia 

MOVIEPLAY, S.A. 
Spain, Portugal 

MUSIKVERTRIEB AG 
Switzerland 

NIPPON COLUMBIA CO. LTD. 
Japan, Okinawa 

PALACIO DE LA MUSICA RICARDO & 
RUDOLFO GIOSCIA S.A. 
Uruguay 

RCA LIMITED 
Australia, New Zealand 

RECORD SPECIALISTS LTD. 
West Indies 

SATBEL RECORD & TAPE CO. PTY. LTD. 
South Africa 

SICAMERICANA S.A. 
Argentina 

STARBOX Aps 
Denmark 

VICOR MUSIC CORP. 
Philippines 

VICTOR MUSICAL IND. INC. 
Japan 

ABC RECORDS INC. 
8255 Beverly Blvd. 
Los Angeles, CA 90048 
(213) 651-5530 Telex: 698 234 
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Critical Acclaim ! 

ConNnuc'd from page RS -90 

Alan Rich:Currently 
lively arts editor and 
lively arts critic for 
New York maga- 
zine; artist -in -resi- 
dence at the Leon- 
ard Davis Center for 
the Performing Arts 
in New York. 

CLASSICAL 
1. DON GIOVANNI -Mozart -Glynde- 

bourne Festival/Busch-HMV (Vox) 
2. PIANO SONATA, OP. Ill -Beethoven - 

Artur Schnable-HMV/RCA 
3. CELLO CONCERTO -Dvorak -Pablo 

Casals-RCA/Angel 
4. LES TROYENS -Berlioz -Covent Garden 

Opera/Davis-Philips 
5. CANTATA NO. 8 -Bach --Munich Bach 

Chorus Richter-DGG-Archive 

Diane Robbens: Mu- 
sic editor, Gentle- 
men's Quarterly; 
contributor to vari- 
ous other publica- 
tions including 
Playgirl and New 
Woman. 

POP 
1. SONGS IN THE KEY OF LIFE -Stevie 

Wonder -Motown 
2. WEST SIDE STORY -Original Broadway 

Cast -Columbia 
3. THE THIRD ALBUM -Barbra Strei- 

sand -Columbia 
4. WORLDWIDE 50 GOLD AWARD HITS, 

VOL I -Elvis Presley -RCA 
5. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol 

Al Rudis: Pop music 
critic. Chicago Sun - 

Times; correspond- 
ent and/or contrib- 
utor to Hit Parader, 
Creem, Perform- 
ance. Sounds (Brit- 
ish), Cleveland 
Scene. 

POP 
1. THE WILD, THE INNOCENT AND THE E 

STREET SHUFFLE -Bruce Spring- 
steen-Columbia 

2. QUADROPHENIA-The Who -MCA 
3. RUBBER SOUL -Beatles -Capitol 
4. BEGGARS BANQUET -Rolling Stones - 

London 
5. VILLAGE GREEN PRESERVATION 

SOCIETY -Kinks -Reprise (Warner 
Bros.) 

FOLK 
1. JESSE WINCHESTER -Jesse Winches- 

ter -Ampex 
2. THE FREEWHEELIN' BOB DYLAN -Bob 

Dyland-Columbia 
3. JESSE'S JIG AND OTHER FAVORITES - 

Steve Goodman -Asylum (Elektra) 
4. JOHN PRINE-John Prine-Atlantic 
5. SINGER OF OLD SONGS -Michael Coo- 

ney -Front Hall 

Charles L. Sanders: 
Managing editor, 
Ebony; records re- 
viewer, Black Stars; 
formerly headed 
Paris office of John- 
son Publishing Co. 

1. SOUL BOX -Grover Washington Jr.- 
Kudu X-1213 

2. BASIE JAM -Count Basie at Monterey - 
Pablo 2310718 

3. UNFORGETTABLE -Nat "King" Cole - 
Capitol SM -357 

4. INNERVISIONS-Stevie Wonder- 
Tamla 7-326 

5. FIRST 12 SIDES-Aretha Franklin -Co- 
lumbia KC 31953 

Joel Selvin: San 
Francisco Chronicle 
columnist and re- 
viewer since 1972; 
Melody Maker cor- 
respondent; free- 
lance writer 1970- 
71 for Chronicle, 
Rolling Stone, L.A. 
Times, and others. 

POP 
1. PET SOUNDS -Beach Boys -Capitol 
2. GLORIA -Them -Parrot 
3. BE MY BABY-Ronettes-Philles 
4. THAT'LL BE THE DAY -Crickets - 

Brunswick 
5. RUBBER SOUL -Beatles -Capitol 

R&B 
1. SPANISH HARLEM -Ben E. King -At- 

lantic 
2. DICTIONARY OF SOUL -Otis Redding - 

Volt 
3. THE HARDER THEY COME -J. Cliff, 

Toots & Maytals, etc. -Mango 
4. HEAT WAVE -Martha and Vandellar- 

Gordy 
5. JUST ONE LOOK -Doris Troy -Atlantic 

Conrad Silvert: Con- 
tributes regularly to 
Rolling Stone, 
Swing Journal (Ja- 
pan), and several 
other publications. 

JAZZ 
1. KIND OF BLUE -Miles Davis -Columbia 
2. BIRD/THE SAVOY RECORDINGS - 

Charlie Parker -Savoy (Arista) 
3. PORGY AND BESS-Miles Davis -Co- 

lumbia 
4. LIVE AT BIRDLAND-John Coltrane- 

ABC/Impulse 
5. OUT TO LUNCH -Eric Dolphy-Blue 

Note 
ROCK/POP 

1. BEGGARS BANQUET -Rolling Stones - 
London 

2. RUBBER SOUL -Beatles -Capitol 
3. GOLDEN DECADE -Chuck Berry -Chess 
4. THE BAND -The Band -Capitol 
5. BLONDE ON BLONDE -Bob Dylan -Co- 

lumbia 

Everyone should own 
at least one masterpiece 
ours come in pairs 
Chartwell is an English Company which manufactures 
precision loudspeaker drive units and systems after an 
extensive design and development programme. 

We produce the highly praised BBC LS3/5A miniature 
monitoring loudspeaker under licence as well as 
domestic and professional studio models of our 
own design incorporating recently developed 
plastic cone materials. Such meticulous care is 
taken during all stages of development and 
construction that Chartwell speakers are 
now acknowledged as being amongst the 
finest available. Both the public and 
professionals are enthusiastic about our 
products, so why not visit your local 
specialised dealer and listen to their natural 
sound or clip the coupon for further details. 

(3 CHARTWELL 
ELECTRO ACOUSTICS 
LIMITED 
2 Commonside East, 
Mitcham, Surrey, CR4 1 HX, 
England. 
Tel: 01-648 4494/5 01-640 7426/7 

Precision loudspeakers for those who care 
about the rhythm in their life. 

Ill NI 

Nick Tosches: Au- 
thorof "Country," a 

book about country 
music; has written 
for Rolling Stone, 
Penthouse, Esquire, 
Village Voice: for- 
merly reviews editor 
of Country Music. 

COUNTRY 
1. VICTIM OF LIFE'S CIRCUMSTANCES - 

Delbert McClinton -ABC 
2. YOU ARE MY SUNSHINE -Jimmie 

Davis -Decca 
3. BORN TO LOSE -Ted Daffan-Colum- 

bia 
4. WARM RED WINE -George Jones 

United Artists 
5. ANOTHER PLACE, ANOTHER TIME -- 

Jerry Lee Lewis -Smash 

Lee Underwood: 
Freelance music 
journalist based in 
Los Angeles, ap- 
pearing in publica- 
tions such as Down 
Beat, Rolling Stone, 
Coda. 

JAZZ 
. PORGY & BESS-Miles Davis, Gil 

Evans -Columbia 
2. SOLO MASTERPIECES -Art Tatum - 

Pablo 
3. APOCALYPSE -John McLaughlin -Co- 

lumbia 
4. SOLO CONCERTS -Keith Jarrett -ECM 
5. THE SAVOY RECORDINGS -Charlie 

Parker -Savoy 

Timothy White: 
Managing editor of 
Crawdaddy since 
November, 1975; 
previously with the 
New York bureau of 
the Associated 
Press. 

ROCK 
1. THE SUN SESSIONS -Elvis Presley - 

RCA 
2. ROCK 'N ROLL MUSIC -The Beatles - 

Capitol 
3. HIGHWAY 61 REVISITED -Bob Dy- 

lan -Columbia 
4. LET IT BLEED -Rolling Stones -London 
5. GOOD VIBRATIONS -Beach Boys - 

Capitol 
REGGAE 

1. NATTY DREAD -Bob Marley & the Wail- 
ers -Island 

2. RASTAFARI -Ras Michael & the Sons of 
Negus -Vulcan 

3. DOUBLE DEKKER-Desmond Dekker - 
Trojan 

4. IN THE DARK -Toots & the Maytals- 
Dragon/B&C 

5. LIFE OF CONTRADICTION -Joe Higgs- 
Grou nation 

INTERNATIONAL 

Jan Abramowitz: Danish freelancer to such 
papers as Vi Unge, Berlingske Tidende, 
High Fidelity, New Elektronik, and Super - 
love. 

SOUL/R&B 
1. WHAT'S GOING ON -Marvin Gaye -Mo- 

town 
2. INNVERVISIONS-Stevie Wonder -Mo- 

town 
3. BLACK & BLUE -Harold Melvin & the 

Blue Notes -CBS 
4. I NEVER LOVED A MAN-Aretha Frank- 

lin -Atlantic 
5. IT HURTS SO GOOD -Mille Jackson - 

Spring 

Nadine Amadio: Au- 
thoress, music 
critic and record re- 
viewer; 10 years 
with Australian Fi- 

nancial Review; 
Australian corre- 
spondant for Music 
and Musicians. 

CLASSICAL 
1. RIGOLETTO ACT FOUR -Verdi -Tosca 

nini & outstanding vocalists -RCA 
2. PICTURES AT AN EXHIBITION- 

Moussorgsky-Horowitz-RCA 
3. TRISTAN UND ISOLDE-Wagner- 

Furtwangler, Flagstad-Fischer 
Dieskau, etc. -EMI 

4. FETES GALANTES -Debussy -Maggie 
Teyte-EMI 

5. PARSIFAL-Wagner-Knappertsbusch, 
Bayreuth Festival 1962 -Philips 

Hiraku Aoki: Con- 
tributor to Japan's 
Swing Journal, and 
Asahi Shimbun. 

JAZZ 
1. WEST END BLUES -Louis Armstrong- 

Vocalion 3204 
2. BLACK AND TAN FANTASY -Duke El- 

lington -Brunswick 3526 
3. ST. LOUIS BLUES -Bing Crosby. Duke 

Ellington -Brunswick 20105 
4. STRANGE FRUIT -Billie Holiday -Com- 

modore CMS 526 
5. CARNEGIE HALL CONCERT -Benny 

Goodman -Columbia OSL 160 
POP 

1. WHITE CHRISTMAS -Bing Crosby - 
Decca DE 18429 

2. SWING EASY: SONGS FOR YOUNG 
LOVERS -Frank Sinatra -Capitol W 
587 

3. I LEFT MY HEART IN SAN FRAN- 
CISCO -Tony Bennett -Columbia 
42332 

4. SGT. PEPPER'S LONELY HEARTS 
CLUB BAND -Beatles -Capitol SMAS 
2653 

5. BRIDGE OVER TROUBLED WATER -Si- 
mon & Garfunkel -Columbia 45079 

Pablo Luis Bardin: 
Founder in 1965 of 
Tribuna Musical, 
specialized classi- 
cal music maga- 
zine. Buenos Aires; 
Teatro Colon, 1973. 

CLASSICAL 
1. TRISTAN UND ISOLDE-Wagner- 

Furtwangler, Flagstad-RCA 
2. COMPLETE QUARTETS -Beethoven - 

Budapest Quartet -CBS 
3. REQUIEM -Verdi -Giulini -Schwarz- 

kopf -Angel 
4. COSI FAN TUTTE -Mozart -Bohm (2nd 

version) -Angel 
5. DIE SCHONE MULLERIN-Schubert- 

Fischer-Dieskau. Moore -Angel 

Tony Byworth: Edi- 
tor, Country Music 
People; contributes 
to Billboard, Music 
Week, and others; 
chairman Country 
Music Association, 
Great Britain. 

COUNTRY 
1. SAN ANTONIO ROSE -Bob Wills-Okeh 
2. COLD COLD HEART -Hank Williams - 

MGM 
3. MAKE THE WORLD GO AWAY -Eddy Ar- 

nold -RCA 
4. GREAT SPECKLED BIRD -Roy Acuff - 

Columbia 
5. I CAN'T STOP LOVING YOU -Don Gib- 

son -RCA 

John Cargher: Gen- 
eral manager, Aus- 
tralian National 
Theatre, Mel- 
bourne; opera and 
ballet critic for The 
Australian; Austral- 
ian correspondent 
Opera News, New 
York. 

OPERA 
1. SEMBLE -"0 sleep why dost thou leave 

me" -Handel -John McCormack - 
RCA 

2.OTELLO-"Si pel ciel" -Verdi -Enrico 
Caruso, Titta Ruffo-SCA 

3. TURANDOT-"In questa reggia" -Puc- 
cini -Eva Turner-H.M.V. 

4. THE QUEEN OF SHEBA-Lockruf-Gold- 
mark-Selma Kurz-H.M.V. 

5. SIMON BOCCANEGRA-"Il lacerato 
spirito" -Verdi -Alexander Kipnis- 
H.M.V. 

Gary Deane: Regu- 
lar rock/ pop col- 
umnist for Regina 
Leader -Post, Sas- 
katoon Star -Phoe- 
nix; contributor to 
Musical Express, 
"90 Minutes With A 
Bullet," national 
CBC rock show. 

POP 
1. BEGGAR'S BANQUET -Rolling Stones - 

London 
2. LED ZEPPELIN I -Led Zeppelin -Atlan- 

tic 
3. MUSIC FROM BIG PINK -the Band - 

Capitol 
4. BEATLES '65 -Beatles -Capitol 
5. ARE YOU EXPERIENCED-Jimi Hen- 

drix -Reprise (Warner Bros.) 
SOUL 

1. MUSIC OF MY MIND -Stevie Wonder - 
Motown 



-2. LADY SOUL-Aretha Franklin -Atlantic 
3. WHAT'S GOIN' ON -Marvin Gaye -Mo- 

town 
4. DOCK OF THE BAY -Otis Redding-Stax 
5. GREATEST HITS -Sly and the Family 

Stone -Columbia 

PeterDoruzka:Czech 
freelance music 
critic for Melodie 
and others; pro- 
duces pop radio pro. 
grams. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -EMI 
2. BLONDE ON BLONDE -Bob Dylan -CBS 
3. YOU REALLY GOT ME-Kinks-Pye 
4. ABSOLUTELY FREE -Mothers Of Inven- 

tion-MGM/Verve 
5. FOREVER CHANGES-Love-Elektra 

FOLK/ETHNIC 
1. KING OF THE DELTA BLUES SINGERS - 

Robert Johnson -CBS 
2. GOLDEN RAIN-Ketjak, the Ramayana 

Monkey Chant -Nonesuch 
3. BAGPIPES OF JOJOUKA-Rolling 

Stones Records 
4. THE WONDERFUL PAN -PIPE OF 

GHEORGHE ZAMFIR-Electrecord 
5. BLACK SNAKE BLUES -Clifton Che- 

nier-Arhoolie 

Jan Evensmo: Asso- 
ciate professor; 
Norwegian critic; 
author of Jazz So- 

lography Series. 

JAZZ 
1. ON DIAL -Charlie Parker-Spotlite 
2. VARIOUS 1935 -40 -Billie Holiday, Les- 

ter Young-Brunswick/Vocalion 
3. SESSIONS OF JULY 16, 1929 -Henry 

Red Allen -RCA Victor 
4. SESSIONS OF April 1937 -Quintet d. 

Hot Club of France -Django 
Reinhardt-HMV-F/CLP 1340 

5. ART BLANEY AT BIRDLAND WITH CLIF- 
FORD BROWN -Blue Note 

Hans Fridlund: Jazz 
& soul editor, Ex- 
pressen (Stock- 
holm); monthly jazz 
show for Swedish 
Broadcasting Cor- 
poration. 

JAZZ 
1. MILES AHEAD -Miles Davis -Columbia 
2. BILLIE HOLIDAY: THE GOLDEN 

YEARS -Columbia 
3. SUCH SWEET THUNDER -Duke Elling- 

ton -Columbia 
4. YOUNG LESTER YOUNG -Lester 

Young -CBS 
5. FOCUS -Stan Getz, Eddie Sauter - 

Verve 
SOUL/R&B 

1. AMAZING GRACE-Aretha Franklin -At- 
lantic 

2. WHAT'S GOING ON -Marvin Gaye- 
Tamla 

3. LOUIS JORDAN & TYMPANY FIVE- 
MCA/Coral 

4. EVIL HEARTED WOMAN -T -Bone 
Walker -Imperial 

5. LIVE AT THE REGAL-B.B. King -ABC/ 
Paramount 

Hajime Fujii: Critic, 
Japan. 

CLASSICAL 
1. FOUR SEASONS -Vivaldi -I Musici - 

Philips X-5515 
2. BRANDENBURG CONCERTO -Bach - 

Munich Bach Orchestra, Karl Rich- 
ter -Archiv 198 438/9 

3. PIERROT LUNAIRE -Schonberg -Cleo 
Laine -RCA RVP 6107 

4. MOSES & ARON-Schonberg-Pierre 
Boulex & BBC Symphony -CBS SOCO 
14/3/4 

5. THE NEWEST SOUND OF DEBUSSY- 
Isao Tomita-RCA ARL10-0488 

JAZZ 
1. FONTESSA-Modern Jazz Quartet -At- 

lantic P -7517A 

M2KM 
HIGH FIDELITY WAREHOUSE 

Code A Phone' 
answers your phone and 
lets you hear messages 

without going home. 
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Code -A -Phone is a registered trademark of Ford Industries, Inc. 

The simplest, most dependable home answering 
system. Answers phone in your voice, inviting callers 
to leave a recorded message. Hear your messages 
by remote control from any telephone in the world. 
Call Control lets you find messages quickly. Skip 
over unimportant messages. Instant replay. Simple 
to install: approved for connection to phone lines. 

Call TOLL FREE for 
LOW PRICES now 
CALIFORNIA 800/472-1783 
NATIONWIDE 800/854-7769 

FINANCING ON APPROVAL 

ACCEPTED 
Nam BY PHONE 

LOCAL PHONE 714/623-1236 

250 N. THOMAS, PO BOX 2100, POMONA CA 91766 

2. AT HIS GOLDEN AGE -Duke Ellington 
Orchestra -RCA RA5631 /4 

3. MALES DAVIS STORY -Miles Davis - 
CBS SOPB 55028/30 Prestige SMJ 
7575/7 

4. A LOVE SUPREME -John Coltrane -Im- 
pulse IMP -88060 

5. CARNEGIE HALL JAZZ CONCERT - 
Benny Goodman -CBS SOPB 5507/8 

Claude Gingras: 
Music critic for La 
Pressee, Canada's 
largest French lan- 
guage daily. 

CLASSICAL 
1. PELLEAS ET MELISANDE-Debussy-lr- 

ene Joachim, Jacques Jansen, et al, 
Roger Desormiere conducting -La 
Voix de son maitre (France), Odeon 
(USA) C 153 12. 513/15. 

2. COSI FAN TUTTE -Mozart -EI. 
Schwarzkopf, L. Simoneau et al, 
H.v.Karajan, conducting -Angel 3522 

3. TRISTAN UND (SOLDE -Wagner -Kris- 
ten Flagstad et al, Wilhelm Furtwaeng- 
ler conducting -Angel 3588 

4. SIX SUITES FOR CELLO -Bach -Pablo 
Casals -Angel CB 3786 

5. Most recordings -Fischer-Dieskau and 
Heifetz (alphabetically) 

Peter Goddard: To- 
ronto Star's rock 
and jazz critic; lec- 
tures on 20th cen- 
tury music at York 
University; offers 
arts commentary 
on CBC Radio. 

CLASSICAL 
1. FIFTH SYMPHONY -Beethoven -NBC 

Symphony, Toscanini conducting - 
RCA 

2. CONCERTO FOR PREPARED PIANO -J. 
Cage -Nonesuch 

3. SYMPHONY OF PSALMS -Stravinsky, 
conducting Walter Straram Chorus - 
CBS 

4. ORFEO-Monteverdi-Nik. Harnoncourt 
conducting -Telefunken 

5. PIERROT LUNAIRE, OP. 21 -Schoen- 
berg -Arthur Weisberg, conducting - 
Nonesuch 

JAZZ 
1. LOUIS ARMSTRONG STORY, VOLS, I - 

IV -Columbia 
2. LADY DAY -Billie Holiday -Columbia 
3. CHARLIE PARKER MEMORIAL, VOL. (- 

Savoy 
4. A LOVE SUPREME -John Coltrane -Im- 

pulse 
5. JAZZ COMPOSERS' ORCHESTRA, VOL. 

I -with Cecil Taylor-JCOA 

Ake Granholm: Critic for Finland's Uusi 
Suomi; collaborator in TYTMI magazine; 
contributor to many other periodicals and 
books. 

JAZZ 
1. POTATO HEAD BLUES=Louis Arm- 

strong-PaE 
2. I WISH I COULD SHIMMY LIKE MY SIS- 

TER KATE-Muggsy Spanier -RCA 
3. KO KO -Charlie Parker -Savoy 
4. WEDNESDAY NIGHT PRAYER MEET- 

11NG-C. Mingus -Atlantic 
5. CHASIN' THE TRANE -John Coltrane - 

Impulse 

Leopoldo Guerrero: 
Currently music 
critic, reporter and 
interviewer for No- 
titas Musicales 
(Mexico); subdirec- 
torof Melodias Mex- 
icanas, 1970. 

JAZZ 
1. LADY DAY -Billie Holiday -Columbia 

637 
2. THE WORLD'S GREATEST BLUES 

SINGER -Bessie Smith -Columbia GP 
33 

3. MACK THE KNIFE -Ella Fitzgerald - 
Verve MGVS64041 

4. LIVE IN JAPAN -Sarah Vaughan -Main - 
stream 2401 

5. THE ESSENTIAL -Billie Holiday -Verve 
V6-8410 

SOUL/POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol SMAS 2653 
2. AMAZING GRACE-Aretha Franklin -At- 

lantic SD2-916 
3. LADY SINGS THE BLUES -Diana Ross- 

Tamla (Motown) STAMB-486 
4. FIRST NIGHT -Jane Olivor-Columbia 

PC -34274 
5. IT IS FINISHED -Nina Simone -RCA 

APL -1-0241 

David Gyger: Opera 
correspondent for 
Theatre Australia 
(monthly); free- 
lance writer for 24 
Hours (monthly); 
Australian Corre- 
spondent for Opera 
Canada and Musi- 
cal America. 

CLASSICAL 
1. PIANO CONCERTOS K. 467 & K. 414- 

Mozart-Lupu, Segal, English Cham- 
ber Orchestra -Decca 

2. RIGOLETTO-Verdi-Cellini, Warren, 
Berger, Peerce, etc. -RCA 

3. RING-Wagner-Solti, Nilsson, Hotter, 
Windgassen, Hotter, Neidlinger- 
Decca 

4. REQUIEM-Berlioz-Fournet, Jouatte, 
Passani choir and orchestra -Colum- 
bia 

5. EURYANTHE-Weber-Janowski, Nor- 
man, Hunter, Gedda -HMV Angel 

Beat Hirt: Swiss 
free-lance journal- 
ist for radio, tele- 
vision and music 
press. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -EMI 
2. A WHITER SHADE OF PALE-Procol 

Harum-Deram 
3. HANDBAGS & GLADRAGS -Rod Stew- 

art -Vertigo 
4. 25 OR 6 TO 4 -Chicago -CBS 
5. YESTERDAY -Beatles -EMI 

JAZZ 
1. SATCHMO PLAYS FATS -Louis Arm- 

strong -Philips 
2. AVALON-Benny Goodman Quartet - 

RCA 
3. FOUR BROTHERS -Woody Herman - 

Columbia 
4. LIONEL HAMPTON -BUDDY RICH -ART 

TATUM 
5. TAKE FIVE -Dave Brubeck Quartet -Co- 

lumbia 

Willem Hoos: News XI 
editor of NOS Tele- ( 
vision, Holland; w free-lance music 
writer for 10 years; 
Dutch correspond- 
ent of Billboard and 
Music Week. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND-Beatles-Parlophone 
2. THE BAND -The Band -Capitol 
3. A WIZARD, A TRUE STAR -Todd 

Rundgren-Bearsville 
4. HUNKY DORY -David Bowie -RCA 
5. DARK SIDE OF THE MOON -Pink 

Floyd -Harvest 

Randi Hultin: Nor- 
wegian critic; corre- 
spondent for Ac- 
cordionjournalen, 
Show Business, 
Down Beat, Jazz Fo- 
rum and Billboard; 
jazz critic for Dag- 
bladet(daily news). 

JAZZ 
1. PRES AT HIS VERY BEST -Lester 

Young-Emarcy MGE 26010 
2. LADY DAY -Billie Holiday -Columbia CL 

637 
3. ON DIAL VOL. 4 -Charlie Parker-Spo- 

lite LP104 
4. COLTRANE-John Coltrane Quartet - 

Impulse A-21 
5. MINGUS PRESENTS MINGUS-Charles 

Mingus, Dolphy, T. Curson, Richmond 

Cay Idstroem: Edi- 
tor and producer of 
light music pro- 
grams in Finland 
since 1942. 

JAZZ/POP 
1. MOOD INDIGO (1930) -Duke Ellington 

Orchestra-Decca/Ace of Heart 
AH166 

(Continued on page RS -94) -< 
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Thanks to 
recorded music 

there will 
never be 

an energy crisis 
at Skyhill/Tarka 

Music Publishing. 

5112 Hollywood Blvd. 
Los Angeles. Calif. 90027 

(213) 660-1605, telex. 67481 
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Critical Acclaim ! 
Continued from page RS -93 

2. PORGY AND BESS-Mel Torme, Frances 
Faye, Russ Garcia conducting Bethle- 
hem Orchestra, Stan Levey Group, 
Australian Jazz Quartet, Duke Elling- 
ton Orchestra -Bethlehem EXLP 1 

3. THE COLE PORTER SONGBOOK -Ella 
Fitzgerald -Verve MG V 4001 S 

4. SONGS FOR SWINGING LOVERS - 
Frank Sinatra -Capitol LCT 6106 

POP 
1. FANCY MEETING YOU HERE -Bing 

Crosby, Rosemary Clooney-RCA LPM 
1854 C 

2. MY FAIR LADY -Rex Harrison, Julie An- 
drews -Philips B 07S45L 

3. A HARD DAYS NIGHT -Beatles -Parlo - 
phone PMC 1230 

4. JACQUES BREL-Jacques Brel -Philips 
B 76483R 

5. CLASSICAL BARBRA -Barbra Strei- 
sand -CBS S 73489 

Terry Isono: Ja- 
pan's Swing Jour- 
nal. 

JAZZ 
1. LOUIS ARMSTRONG-Okeh OR -8002-5 
2. COUNT BASIE-Decca MCA -3059-62 
3. DUKE ELLINGTON-Victor RCA-SHP- 

5654.6 
4. ART TATUM-Brunswick 89004 
5. LESTER YOUNG -Commodore SLC-366 

Yozo Iwanami: Con- 
tributor to Japan's 
Swing Journal, Mu- 
sic Labo, Yomiuri 
Shimbun, and San- 
kei Shimbun. 

JAZZ 
1. SWEDISH SCHNAPPS -Charlie 

Parker -Verve 8010 
2. SELFLESSNESS -John Coltrane -Im- 

pulse S9161 
3. BLACK MARKET -Weather Report -Co- 

lumbia PC34099 
4. MASTERPIECES BY ELLINGTON-Duke 

Ellington -Columbia CL 825 
5. SKETCHES OF SPAIN -Miles Davis -Co- 

lumbia CS 8271 
POP 

1. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles -Capitol SMAS-2653 

2. I'VE GOT DEM OL KOZMIC BLUES 
AGAIN, MAMA -Janis Joplin -Co- 

lumbia KCS -9913 
3. TAPESTRY -Carole King -Ode 77009 
4. NEW TRICKS -Bing Crosby -Decca 

8575 
5. I REMEMBER TOMMY -Frank Sinatra - 

Reprise S1003 

Leo Jehne: Critic 
and reviewer for 
Czech music jour- 
nals Musical Hori- 
zons and Melody; 
contributor to Stu- 
dio Sound, Inter- 
national Music 
Guide, Billboard, 
Schallplatte. 

CLASSICAL 
1. VESTI LA GUIBBA-Leoncavallo-Ca- 

ruso-Victor 
2. DIE WINTERREISE -Schubert -Dietrich 

Fischer-Dieskau DGG 
3. VIOLIN CONCERTO -Beethoven -H. 

Szeryng-Philips 
4. VLADIMIR HOROWITZ IN CONCERT 

(Carnegie Hail '66) -CBS 
5. ASRAEL-Suk-Czech Philharmonic -V. 

Talich Supraphon 
POP 

1. LA VIE EN ROSE -Edith Piaf-Pathe- 
Marconi 

2. ROCK AROUND THE CLOCK -Bill Haley 
& the Comets -Decca 

3. WEST SIDE STORY -Broadway cast - 
CBS 

4. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles -EMI 

5. WOODSTOCK-various artists -Cotil- 
lion 

Stein Dag Jensen: 
Music editor of the 
daily newspaper, 
Dagbladet, Oslo, 
Norway, for the past 
10 years. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND-Beatles-Parlophone 
2. A WHITER SHADE OF PALE-Procol Ha- 

rum-Deram 
3. BRIDGE OVER TROUBLED WATER -Si- 

mon & Garfunkel -CBS 
4. AMERICAN PIE -Don McLean -United 

Artists 
5. SUNSHINE OF MY LIFE -Stevie Won- 

der-Tamla (Motown) 
SOUL/ R&B 

1. THINK-Aretha Franklin -Atlantic 
3. WHEN A MAN LOVES A WOMAN -Percy 

Sledge -Atlantic 
3. RIVER DEEP, MOUNTAIN HIGH -Ike & 

Tina Turner -London 
4. IN THE MIDNIGHT HOUR -Wilson Pick- 

ett -Atlantic 
5. GREEN ONIONS -Booker T. & the 

MG's-Stax 

Peter Jones: U.K. 
news editor of Bill- 
board, London; pre- 
viously with Week- 
end magazine, 
Record Mirror and 
Easy Listening. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND-Beatles-Parlophone 
2. HEARTBREAK HOTEL -Elvis Presley - 

HMV 
3. BRIDGE OVER TROUBLED WATER -Si- 

mon and Garfunkel -CBS 
4. GOOD VIBRATIONS -Beach Boys - 

Capitol 
5. SOUND OF MUSIC -Original sound- 

track -RCA 

(Continued on page RS -98) 

PHASE IV PROMOTIONS 
111 S. CENTRAL 

RICHARDSON, TX 15080 

214-690-4155 

DUGG 
COLLINS 

"PM THE MAN" 

SCR -SC -143 

BILLY PARKER 
WHAT DID I PROMISE 

HER LAST NIGHT 

SCR -SC -144 

PRODUCED BY i THE GENERAL 
TMK. Reg. 
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early 1950s, record companies be- 
gan to realize that the exposure of 
radio had tremendous impact in 
selling product. It was more than 
likely the small independent record 
company that opened the doors to 
mass radio exposure for records, 
but a "sign of the times" could be 
seen in late 1950 in Chicago. Zenith 
Radio, a distributor for MGM Rec- 
ords in those days (to illustrate how 
trivial record sales were, dealers 
also sold everything from pianos to 
guitars and perhaps also refrig- 
erators), found that buying com- 
mercial time on radio was an excel- 
lent way to promote records. After a 

year of buying time on WIND for the 
Howard Miller show, sales for MGM 
Records had increased 30%. 

Something else had happened, of 
course, that spurred the use of rec- 
ords on radio. On Jan. 28, 1950, 
Billboard carried a story that pro- 
claimed RCA Records was launch- 
ing a heavy promotion campaign on 
the 45 r.p.m. singles and that sales 
were strong on both the 45 r.p.m. 
single and the 78 single. 

In November 1950, Seeburg, one 
of the major manufacturing firms 
of jukeboxes, a key market for rec- 
ords in those days and VDs today, 
announced that it was going to 45 
r.p.m. singles exclusively. The fate 
of the 78 r.p.m. single was sealed, 
though it hung around for years 
and, in fact, was still selling to 
Puerto Ricans in New York City for 
Latin music into the 1970s. 

A disk jockey named Nick Jordan 
at KCSB in San Bernardino, Calif., 
stated in 1954: "Can't understand 
the controversy over the 45s. KCSB 
is plenty happy about them. 
They're easier. to handle, save 
space, fidelity is better and they 
present no problem in cueing." But 
Art King at WSBM, New Bedford, 
Mass., that same year cried: "Hav- 
ing a rough time getting 45 equip- 
ment for our turntables." 

As of August 1954, WCFL, WJJD, 
and WIND were refusing to install 
turntables which would play the 45 
single. 

To tell the truth, many people in 
power in radio hadn't given up at 
this point on old fashioned radio. 
Frank Stanton, president of CBS, 
told a network affiliate meeting 
Sept. 4, 1954, in Chicago, that he 
still had faith in AM network pro- 
grams. 

But programs were moving to tv 
as records moved more and more 
onto radio. Many broadcasters gave 
up on radio in the early 1950s, sell- 
ing their stations literally for a song, 
and buying tv stations. Gordon 
McLendon in a March 1966 speech 
before the Chicago Federated Ad- 
vertising Club, said: "To many, the 
end of radio seemed near that sum- 
mer of 1954. Through the nation, 
radio lay apparently dying in the 
wake of tv's first apparently irresist- 
ible onslaught." But he also talked 
of visiting Todd Storz in June 1954 
in Kansas City, commenting, "Todd 
and I always had fun together be- 

cause we were both desperately in 
love with radio." 

It was Storz who saved radio from 
T death. The story is now legend. Sit- 

ting in a bar one evening in Omaha, 
Neb., across from KOWH, a day- 
time radio that he owned, Storz and 
his program director Bill Stewart 
noticed after several hours that the 
same record kept coming up time 
and time again on the jukebox. 
Then the waitress went over and 
played the same song three more 
times in a row. 

Stewart later recalled that the 
thing that was born at KOWH was, 
first, the closed music list, and, sec- 

ond, a rotation pattern to keep the 
most popular records on the air 
more frequently. 

Prior to Stewart, each disk jockey 

had his own supply of records. In 
Hazard, KY., at WKIC in 1950, a 

jockey named Jerry Leighton said 
that he played back-to-back nine 
different versions of "Mule Train," 
with the winner of the sudden pop- 
ularity contest the version by 
Frankie Laine on Mercury Records. 
In those days, the "cover" record 
was widely in existence; any time 

someone came up with a hit, every- 
one else would rush into a recording 
studio to do their version. Stewart 
decided that every disk jockey 
should play the same version-the 
best version. 

McLendon, known as one of the 
fathers of Top 40 radio along with 
Storz, added promotional .excite- 
ment to format radio, refined the 
format, added instant news (which 
tv couldn't handle in those early 
days). He later went on to give birth 

to the beautiful music format at 
KABL in San Francisco, experi- 
mented with an all -classified adver- 
tising format in Los Angeles, plus 
the world's first all -news format in 
Los Angeles at XETRA beaming 
from Mexico. McLendon, naturally, 
made other contributions to radio. 
His disciples-that is, the people 
who worked for him at one time or 
another and carried forth Top 40 
programming concepts throughout 
the U.S. and the world and into 

other radio formats-included 
Chuck Blore, Kent Burkhart, Don 
Keyes and others. 

While Al Jarvis and Martin Block 
were the first disk jockeys, per se, it 
wasn't until Alan Freed began to 
make noise in Cleveland at WJW 
that the jockey grew to prominence 
for being able to merchandise rec- 
ords. Bill Randle was creating at- 
tention about this time at WERE in 
Cleveland. Also, an ex -radio person - 

(Continued on page RS -96) 

The best30 years 
of the audio cen 

The last 30 years have been the best years of the audio century. Ever since 
Ampex introduced- the first commercially available audio tape recorder in 
1947. 

High fidelity became a household phrase. Overdubbing and other 
multiple recording techniques produced novel sounds that rocketed enter- 
tainers to the top. Suddenly freed from limitations of media, engineers pushed 
microphone and studio design to new levels of achievement. Closer all the 
time to "presence" and "realism" and "live." And it all began 30 years ago. 

Thirty years. And we still hear about Ampex Model 200 audio recorders 
in daily use. We see them with the old tube chassis torn out, and a transistorized 
amp installed by some enterprising technician. We know they're out there 
in service, because we still get calls for replacement parts. 

Look around the studios. Count the Model 300 and 400 machines. Look at 
the whole progression of Ampex developments, through the 350/351, 500 
and 600 series, and, today, the ATR-700 portable recorder. The AG -350 and 
AG -440 series. The large-scale multitrack concept Ampex began with the 
MM -1000, and continued with the MM -1100 and MM -1200 products, along 
with the universally used Sel -Sync* technique. The duplicating systems 
Ampex pioneered with CD -200, BLM-200, RR -200 and AD -15 machines. Most 
of them still pleasing the original owners, and some now into their fourth or 
fifth hand-me-down career. 

Today the "star" of our line is the ATR-100, absolutely the best audio tape 
recorder you can buy. Some specs are an unbelievable order of magnitude 
better than any other recorder on the market. And, come to think of it, that's 
just what we said about the Model 200 in 1947! 

These have been exciting years for Ampex, and significant years for 
everybody in the audio industry. The best 30 years have been the past 30 years. 

Tape years. 
Ampex years. 

AM PEX 
Ampex Corporation, Audio Video Systems Division, 401 Broadway, Redwood City, California 94063 

*TM Ampex Corporation 
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HEATHROW 
RECORDS 

(EXPORTS) 

For 
BRITISH AND CONTINENTAL 
RECORDS AND TAPES 

* NEW RELEASES 

* BACK CATALOGUE 

* OVERSTOCKS 

* DELETIONS 

Special prices for Bulk Buyers. For full 
details on our Worldwide Distribution 
Service and prices contact: 
TERRY WINSOR or MIKE CAMPBELL 

Telephone: 01-579 9331-7 
Telex: 931945 HETREC 
Heathrow Records (Exports) 
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The Future's Venues 
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pop attractions in the early days of 
rock. 

The final generation of crooners, 
traveling with their basic rhythm 
sections and picking up local sup- 
port bandsmen en route, covered 
the U.S. via a circuit of high -over- 
head, fancy supper clubs that cul- 
minated in Las Vegas and Miami 
Beach. 

Meanwhile the big bands were 
making the rounds of the last sur- 
viving ballrooms and hotel venues. 
The rapid growth of tv at the start of 
the '50s was making all of these fa- 
cilities economically troubled. 

Concerts by the reigning head- 
liners of the day were few and far 
between, concentrating mainly on 
semi -theatrical presentations. 
When rock first began to develop a 

live audience, its opening phases 
were largely borrowed from existing 
models. 

Alan Freed, Dick Clark, Murray 
The K and other leading disk jock- 
eys put packages of 10 or more 
recording acts onstage for six brief 
sets a day at the big movie theatres 
in New York and later bused these 
shows around the country for simi- 
lar blitz tours. 

The stage sound in those days 
. was largely mediocre. As Peter 
Asher of Peter & Gordon has said, 
"They didn't understand the use of 
stage monitors yet. Most of the 
band and singers onstage could 
barely hear what was going on." 

The all-night bus runs on these 
tours were also murderously tiring. 
Things are a lot different today, al- 
though even the most luxurious of 
contemporary road tours is still a 

draining grind. But still, chartered 
custom airplanes of all sizes are 
commonplace today. And for other 
tour routings, luxury buses with in- 

dividual sleeping cabins are even 
more practical. And touring rock 
outfits are perhaps the most consis- 
tent customers of limousine serv- 
ices nationally. 

Today the all-important live 
sound quality can compare favor- 
ably with the outstanding reproduc- 
tion possible with multi -tracking 
recording studio techniques. 
Speakers are getting more sophis- 
ticated and clean reproduction of 
highs and lows can be expected in 
most arena -sized showplaces. 

Wah-wah pedals, synthesizers 
and electronic keyboard instru- 
ments, improved pickups for acous- 
tic instruments and sensitive vocal 
microphones all provide an array 
and color range of sound that was 
impossible a few short years ago. 
The Carpenters regularly use digi- 
tal -delay tape loop echo systems to 
suggest onstage the multiple over- 
dubbings they give their two voices 
in the recording studio. 

There is also less and less differ- 
ence between the sound quality of a 

live location recording and an over- 
dubbed studio production. Increas- 
ingly, mobile location recording 
trucks bring state-of-the-art control 
room equipment to any venue or 
private residence the artists may 
wish to use for a recording location. 
The Rolling Stones have been doing 
this for years with their own truck. 

And visionary nightclub oper- 
ators like Cleveland's Hank LoConti 
have already installed excellent 
recording facilities right inside ni- 
teries like the Agora. Not only does 
the Agora recording facility produce 
live albums like a recent two -disk 
Columbia Michael Stanley Band 
set, LoConti has also attracted na- 
tional sponsorship for taped radio - 
syndication broadcasts of jazz and 
rock performed at his club. 

Continued from page RS -95 

ality named Dick Clark was creating 
attention with a tv show in Phila- 
delphia. But mostly records were 
for radio and when Alan Freed 
moved to WINS in New York during 
September 1954, it was a landmark 
for the disk jockey. Billboard re- 
ported by November 1955 that the 
two chief programming trends 
among the nation's 2,700 radio sta- 
tions were the consistent upward 
trend of record -music shows and 
the lessened dependence upon net- 
work fare. Smaller stations were 
moving especially to records as pro- 
gramming material. That year, rec- 
ords made up 53% of the program- 
ming fare of radio stations under 
5,000 watts and only 42% of the 
programming fare of stations over 
5,000 watts. 

Freed and Randle gave inspira- 
tional birth to dozens upon dozens 
of disk jockeys and these-Frank 
Ward, Jack McKensie, Paul Berlin, 
Tom Clay, Arnie (Woo Woo) Gins- 
berg, Hy Lit, Joe Niagara, Russ 
Knight, Art Roberts-gave creative 
birth to thousands of jockeys. By 
1970, there were an estimated 
35,000 disk jockeys in the U.S. 
alone. 

One thing that surely hampered 
the creative image of the disk 

(Continued on page RS -111) 

SOUND IDEAS FROM 

SAGAM i db The Sound Engineering Magazine 

Recording engineers in 65 countries 
read db every month. If you're serious 
about audio, you will, too! db is written 
by working professionals specifically 

for recording engineers, studio technicians, 
broadcast audio engineers, commercial sound 
installers, and everyone else with an avid 
interest in sound. 
Chock-full of relevant information available in 
no other magazine! 
Just look at the top people who write for db: 
John M. Woram Norman H. Crowhurst 

Patrick S. Finnegan Martin Dickstein 
and others. 

Just look at the kind of vital information you'll 
find month after month: news off new products 
and services news of people, places, events 

new techniques and methods knotty 
problems as untangled by the experts test 
reports on new equipment and much more. 
db. The professional audio magazine. Just 
$7.00 a year for 12 important issues. 

Ir 
Sagamore Publishing Co. 
1120 Old Country Rd., Plainview, N.Y. 11803 
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Company 

Address 

City/State/Zip 

Signature 
(Charges not valid unless signed) 

THE RECORDING STUDIO 
HANDBOOK 
by John M. Woram 
"John Woram has filled a gaping hole 
in the audio literature ... a very fine 

book ... I recommend it very highly." 
-High Fidelity 
An indispensable guide with something in it for 
everybody to learn, this is the audio industry's 
first complete handbook dealing with every 
important aspect of recording technology. It 
is a clear, practical approach to understanding 
what makes a recording studio work. In covering 
virtually all aspects, Woram has provided an 
excellent basics section, as well as more in-depth 
explanations of common situations and prob- 
lems encountered by the professional engineer. 
Hundreds of illuminating photos, diagrams and 
illustrations highlight this 496 -page book. 
THE RECORDING STUDIO HANDBOOK is 
the definitive work in the audio field ... a 
"must" for every working pro and for every 
dedicated enthusiast. $35.00 postpaid. 

3 MICROPHONES: DESIGN 
AND APPLICATION 
by Lou Burroughs 
"Unequivocally, this is by far 
the best text on microphones 

we've ever seen. "-Stereo 
Here's a practical, non -theoretical reference 
manual for everyone involved in the application 
of microphones for tv, motion pictures, 
recording and sound reinforcement. Twenty- 
six fact -packed chapters are crammed with 
experience -tested, detailed information and 
hundreds of clear, precise diagrams and illus- 
trations which complement the text. 
Along with down-to-earth advice on trouble- 

-free microphone applications, author Lou 
Burroughs unfolds dozens of invaluable secrets 
learned during his more than three decades of 
achievement in the field. 
As Stereo further put it, "It's a hard book NOT 
to learn from." 
Hardcover edition, $20.00. Paperback edition, 
$12.95. All orders postpaid. 

FILL IN AND MAIL THIS COUPON TODAY! 

Please send the following (indicate choice or quantities): 

one-year subscriptions to db, The Sound 
Engineering Magazine, @ just $7.00 for 
12 big issues in North America, 
$14.00 elsewhere. 

a free sample copy of db. 
copies of THE RECORDING STUDIO 
HANDBOOK @ $35.00 each, pp. 

_copies of MICROPHONES: DESIGN 
AND APPLICATION, hardcover edition 
@ $20.00 each, pp. 

_copies of MICROPHONES: DESIGN 
AND APPLICATION, paperback edition 
@ $12.95 each, pp. 
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ceed that of a circle inscribed within 
the triangle bounded by the points 
of support of the -record by the 
three ears of the spindle. 

The credibility of the farm boy 
analysis of the technological rela- 
tionships of the dynamics of the 
spindle support of records was less- 
ened by the quickness of its form- 
ulation, the cock -sureness of its 
presentation and by the brashness 
of its author. Besides, all the dele- 
gates were favorably disposed 
toward the fabulous development. 
The proposed standard was ac- 
cepted as submitted. 

At the next meeting of the IEC, a 

revised draft proposed standard 
asked for the smaller 8m.m. (5/16 
inch) diameter circle. This confer- 
ence did not accept the change. 

This approach to standards em- 
phasizes that changing standards 
is not a substitute for perfecting de- 
signs; standards are to maximize 
the compatibility between that 
which the user has and that which 
he will buy (be it records, turn- 
tables, or whatever), and not to 
make obsolete that which exists; a 

standard is no better than the infor- 
mation upon which it is based; and 
the worst standard of all is one 
based upon a misunderstanding of 
the problem involved. 

Later, the smaller circle limiting 
the location of the center of gravity 
was adopted, but not before the re- 

ception of the umbrella spindle 
record changer in the market place 
was damaged. 

For the future, we must try to re- 

member that standards are not 
remedies for that which is wrong; 
they are only definitions of that 
which is right. WARREN REX ISOM 

"STATE OF THE ART" 
STATIC 

The problem with records today is 
the playback equipment. Ask 

any manufacturer and he will tell 
you-the playback equipment is too 
good. And it will get better in the fu- 
ture. 

"We've gotten more complaints 
in recent years than we ever got in 
the past. And our quality wasn't 
near as good then as it is now." 
That's an admission from 
Monarch's John Williams, who 
doesn't hesitate to tell it like it is. 

"Overall our pressing equipment 
and standards have improved dra- 
matically. But take a look at some 
of the playback equipment. It has 
improved even more." 

Consequently, virtually every 
consumer has become a quality 
control specialist. "I can't see the 
quality of records getting much bet- 
ter. It's super now," continued Wil- 
liams. This opinion is shared by Al- 
lied's Jack Wegner. 

The consensus is "that you can't 
make perfect records." At least rec- 

>/ords that are so good you won't 
hear any noise on today's equip- 
ment. Plus there's a new problem 
with vinyl LPs. Because of the 
stringent government standards 
for PVC, the manufacturers of vinyl 
resins have had to alter the shape 
of the material. This altering of par- 
ticle size has introduced additional 
quality problems into the manufac- 
ture of LPs. In other words, there's 
more noise. 

So, if you want perfect quality to- 
day or in the next century, either 
dull your needle or go back to 
mono. 

USEUMS-WILL THEY 
OON BE TALKING? 

oth as display items and as ac- 

tual methods of enhancing 
the visitors' enjoyment and knowl- 
edge about paintings and artifacts 
within a museum, sound tech- 

ology appears to be very much the 

wave of the future in the nation's 
museums. 

Among museums in general, 
says Joseph Veach Nobel, presi- 
dent of the American Assn. of Mu- 
seums, "I predict that most of the 
museums in this country are mov- 
ing into a self -guiding modus oper- 
andi, that is, tape or electrical de- 
vices carried by the visitor by which 

he can get the full story on any ex- 
hibit. No institution has achieved 
this yet, but the technology is al- 
ready here, and it will become a 

norm." 

This type of system will, in Dr. No- 
bel's opinion, replace the existing 
less sophisticated systems which do 
not allow random access to all arti- 
facts. He adds, prophetically, 
"Videocassette is farther down the 
line, but it is all part and parcel of 

the same approach to museum en- 
joyment." 

Some museums, on the other 
hand, deal in whole or in part with 
sound technology itself (a partial 
list follows), and are confronted 
with the additional problems of 
presenting the past, present and 
future of sound technology to a 

public of widely varying sophis- 
tication and familiarity with the 
complexity of electronics; and in ad- 
dition have had to deal with long- 

term resistance from the museum 
community to the use of sound -pro- 
ducing aids. 

Diana Johnson, as director of the 
highly musically -oriented Country 
Music Hall of Fame and Museum, is 

familiar with these dual problems: 
"Until a few years ago we repre- 
sented a minority of museums that 
included sound recordings in exhib- 
its, most museum directors feeling 
that audio and video techniques 

(Continued on page RS -99) 

Four ways Ys to get first class results... 
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alUirlata 
Bidle Y CAPITOL;,, p " 

A high output low noise mastering tape that has a new 
binder, a new oxide for mulct ior: and a new back -coating. 

A high quality, low noise tape with excellent signal-to-noise 
ratio and headroom properties 

BY CAPITOL 

THE A-2 BROADCAST CARTRIDGE. The perfect combination of high 

quality lube tape and a consistently reliable cartridge, each specifically 
designed to complement the other. The result: A superior guidance 
system with excellent azimuth and phase stability. 

scsc 
BY CAPITOL 

..a state of the art lacquer master with near perfect surface, 
produced in the newest facility in the world. 

We've been manufacturing professional prod- 

ucts since 1938. And, since we are both users 

of these products as well as manufacturers, we 

are best able to design them with you in mind. 

We also offer the most complete line of record- 

ing products in the world. To find out more 

about us, contact one of our salesmen. You'll 

get first class service: And a first class product. 
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When a three-day jump on Monday means money in the 
bank .. . 

When a three-day head start on programming plans, pro- 
motion and advertising, inventory control, manufacturing 
and shipping schedules makes the big difference .. . 

you need Hotline 
Insider background details for next week's deejay 
patter. 
New on the Charts for HOT 100, TOP LPs, Soul and 
Country Singles. 

for more information write 

Billboard Hotline 
9000 Sunset Blvd., Los Angeles, Calif. 90069 H-4 

Critical Acclaim ! 
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Shigeru Kawabata: 
Contributor to Ja- 
pan's Tokyo Shim - 
bun, Weekly Gen - 

dai, Weekly FM. 

JAZZ 
. LOUIS ARMSTRONG PLAYS W.C. 

HANDY -Louis Armstrong -CBS 
. ELLA AND BASTE -Ella Fitzgerald - 

Verve 
. PRELUDE DEODATO-Deodato-CTI 
. LAST TANGO IN PARIS -soundtrack - 

United Artists 

POP 
1. AROUND THE WORLD IN DIXIELAND - 

Bing Crosby -Capitol 
2. IN THE WEE SMALL HOURS -Frank Si- 

natra -Capitol 
3. SOUND OF MUSIC -soundtrack -RCA 

\\ 
\ 
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4. A CHORUS LINE -Original cast -CBS 
5. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Apple 

SOUL/R&B 
1. SONGS IN THE KEY OF LIFE -Stevie 

Wonder -Motown 
2. SHAFT -Isaac Hayes, soundtrack -Stak 
3. RHAPSODY IN WHITE -Barry White - 

20th Century 

Jean Louis Lamai - 
son: Soul music edi- 
tor of Rock & Folk, 
France; author of 
book on soul music; 
previously wrote for 
Pop Music. 

SOUL/R&B 
1. WHAT'S GOING ON -Marvin Gaye- 

Tamla (Motown) 
2. OTIS BLUE -Otis Redding-Atco (Atlan- 

tic) 
3. GREATEST HITS -Sly and the Family 

Stone -Epic 
4. I NEVER LOVED A MAN-Aretha Frank- 

lin -Atlantic 
5. THE HARDER THEY COME -various art- 

ists -Island 
POP 

1. VARIOUS ARTISTS SING TODAY'S 
HITS-Ronettes, Crystals, etc.- 
Philles/ London 

2. LAYLA-Derek and the Dominoes-Atco 
3. THE VERY BEST-Everly Brothers - 

Warner Bros. 
4. FANTASY -Traffic -Island 
5. CAN'T BUY A THRILL -Steely Dan - 

ABC/ Probe 

21-24-3 
U.S. PATENT #230229 

5558-24C 

3T-24-4 SECURITY 

DISPLAY CASE 

WRITE FOR FREE BROCHURE 

e 
711 South Orchard Seattle, Washington 98108 

Wd. 

Goddet Laurent: French critic; editor Jazz 
Hot. 

JAZZ 
1. SATCHMO'S GREATEST -Louis Arm- 

strong -RCA 730-682 
2. THE ART TATUM DISCOVERIES -Art 

Tatum -Vega TCF6 
3. THE ALADDIN SESSIONS -Lester 

Young -Blue Note BNLA 456-M2 
4. ON DIAL -VOL. 5 -Charlie Parker -Spot - 

lite 105 
5. KIND OF BLUE -Miles Davis -CBS 

John Laycock: Cur- 
rently entertain- 
ment editor of the 
Windsor Star; has 
written about pop 
music in Ontario 
since 1968. 

SOUL/R&B 
1. WHAT'D I SAY -Ray Charles 
2. RESPECT-Aretha Franklin 
3. JOHNNY B. GOODE-Chuck Berry 
4. I ONLY HAVE EYES FOR YOU -Flamingos 
5. REACH OUT, I'LL BE THERE -Four 

Tops -Motown 
6. Anything by Stevie Wonder -Tamia (Mo- 

town) 

POP 
1. LIKE A ROLLING STONE -Bob Dylan 
2. DAY IN THE LIFE -Beatles 
3. LIGHT MY FIRE -Doors 
4. WON'T GET FOOLED AGAIN -Who 
5. GREAT BALLS OF FIRE -Jerry Lee Lewis 
6. Elvis Presley should be in here some- 

where! 

Mario Lefebvre: Edi- 
tor, Pop Rock maga- 
zine (Montreal); has 
written for "Le Petit 
Journal" and "La 
Patrie." 

POP 
1. ABBEY ROAD -Beatles -Apple 
2. GOODBYE YELLOW BRICK ROAD -El- 

ton John -MCA 
3. THE LAMB LIES DOWN ON BROAD- 

WAY-Genesis-Atco (Atlantic) 
4. CLOSE TO THE EDGE -Yes -Atlantic 
5. STICKY FINGERS -Rolling Stones -At- 

lantic 

Karl Loebl: Editor - 
in -chief of Vienna's 
daily newspaper, 
Kurier; selector, 
writer for hour-long 
weekly music show 
"Do You LikeClassi- 
cal Music?" 

CLASSICAL 
1. SYMPHONIES -Mahler -Bernstein - 

CBS 
2. TOSCA -Puccini -Callas, diStefano, 

etc. -EMI (1953) 
3. PIANO CONCERTOS -Beethoven - 

Gulda Stein -Decca 
4. THE RING-Wagner-Furtwangler-EMI 
5. PORGY AND BESS-Gershwin-Maa- 

zel-Decca 

Toyo Nakamura: Af- 
filiated Japan's 
New Music maga- 
zine. 

JAZZ 
1. PITHECANTHROPUS ERECTUS - 

Charles Mingus -Atlantic LP1237 
2. ETERNAL RHYTHM -Don Cherry -MPS 

21 20680-7 
3. BAPTISM -Art Ensemble of Chicago - 

Atlantic SD1639 

(Continued on page RS -I14) 
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were poor substitutes for items of 
more intrinsic value. The trend now 
seems to be turning, however, 
probably because of increasing 
public demand for exciting presen- 
tations, and also because they have 
found sound recordings to be a tre- 
mendous asset to otherwise static 
exhibits. 

"And because of the public's in- 
creasing interest in and awareness 
of sound recording equipment," 
she added, "I think in years to come 
we'll see more emphasis in mu- 
seums on the display and exhibit of 
recording technology, as well as 
greatly increased use of sound 
equipment in adding to the visitors, 
enjoyment and education." 

Sound recording, after one hun- 
dred years, has at last become an 
integral part of America's mu- 
seums, both as exhibits in and of 
themselves, and as aids in enjoying 
the wide variety of other exhibits. 
Clearly its role will continue to ex- 
pand in both directions with in- 
creasing rapidity in the near future. 

Some Important Museums 
Featuring 

Sound Recording Exhibits: 
The Country Music Hall of Fame 
and Museum, Nashville; Mississippi 
River Museum, Memphis; Musical 
Instrument section, Metropolitan 
Museum of Art, New York; Milwau- 
kee Public Museum, Milwaukee. 

THOSE MAGNIFICENT 
MEN AND THEIR 
MUSIC MACHINES 

One sign of the increase stature 
producers have attained in 

the record industry came in March 
1966 when Billboard began listing 
producer's credits on all Hot 100 
records. Another came in March 
1975 when NARAS presented its 
first producer of the year Grammy 
(to Thom Bell, with Arif Mardin and 
Stevie Wonder winning the next two 
years). 

The heightened visibility of pro- 
ducers over the past decade is due 
to a number of factors: the popu- 
larity of legendary producers like 
Phil Spector and Brian Wilson; the 
increased complexity brought 
about by the advancement from 
four -track recording in the 1960s to 
recording on 24 or more tracks to- 
day; and the growth of disco, which 
is, above all, a producer's music. 

Many of the producers who have 
made the top 10 on the charts list- 
ing the top producers of each year 
since 1974 primarily handle disco 
material: Thom Bell, Gamble & 
Huff, Barry White, Maurice White, 
Bob Crewe, Arif Mardin, Don Davis, 
Freddie Perren and Michael Kunze 
(Silver Convention). 

If there is one continuing devel- 
opment that affects producing ev- 
ery year, it is the high rate of turn- 
over. Freddie Perren, Billboard's 
No. 1 producer for 1976, wasn't 
even in the top 100 for 1975. And 
none of the producers in the top 10 
this year were in the top 10 as 
recently as 1972. 

Since Billboard began ranking 
the top producers of each year in 
1966, only Gamble & Huff have 
made the year-end top 10 tally as 
many as five times. Norman 
Whitfield and Gamble & Huff have 
had four top 10 finishes; Mickie 
Most, George Martin, Jeff Barry, 
James Brown, Richard Podolor, 
Rich Hall, Thom Bell and Richard 
Perry have each had three. The vast 
majority of producers who are lucky 
'enough to make the top 10 at all do 

o only once or twice over the 
ourse of their careers. 

Another trend of the past several 
ears is the move from staff to inde- 
endent producers, as artists have 
anted more freedom in choosing 

their producers. Some record com- 
panies are again boosting their in- 
house production staffs, but it is 

doubtful that the overwhelming 
trend of recent years can be re- 
versed. As Jeff Wald, manager of 
Helen Reddy, explains, "independ- 
ents are where it's at; having a staff 
producer is too limiting. It's a nega- 
tive thought." 

Acts are also now using more pro- 
ducers over the course of their ca- 

reers than they have traditionally. 
Glen Campbell, Neil Diamond and 
Paul Simon are examples of artists 
who have benefited from the com- 
mercial and artistic shot in the arm 
a producer switch can bring. 

Reddy is now on the charts with a 

hit coproduced by Kim Fowley. She 
hit No. 1 with each of her last three 
producers, Joe Wissert, Tom Cata- 

lano and Jay Senter, and had a big 
early hit with a fifth producer, Larry 
Marks. 

Wald explains, "Each time we 
made a move we were advised not 
to change. But Fowley hadn't done 
a Reddy before and he had a great 
eclectic background. Next she'll 
probably be handled by a soul pro- 
ducer, a Norman Whitfield or a 

Thom Bell," he offers, citing Dusty 
Springfield's "Dusty In Memphis" 
sessions with Jerry Wexler as an ex- 

ample of an MOR star scoring with a 

soul producer. 
Wald does feel that the main ben- 

efit of a producer switch is to re- 

charge an artist rather than to get a 

trade/radio edge. "Radio doesn't 
care if it's a new producer; all it 
cares about is whether it's a hit 
record." He does allow, though, 
that the outrageousness of this 
teaming ("punk MOR," as he puts 
it) brought more consumer print 

(Continued on page RS -100) 

Gauss Set The Standards 
Now Gauss Sets The Pace 

There's only one way to be the industry leader... 
the Gauss way. 
We set the standards for quality sound duplication 
-over and over again. Now our newly introduced 
64:1 capability lets you double your production rate 
of audio cassettes. 
Your 33/4 master is reproduced on slaves running at 
240 IPS. We've tightened control on the heads, 
shortening the gap to allow proper reproduction of 
your master. And, exclusive standard features like 

Cetecoudjo For the Educated Ear 

our unique focussed gap and 10 MHz bias system 
allow us to maintain the superb quality that you've 
come to expect with Gauss. To update existing 
units in the field we offer conversion kits that inter- 
face simply with our 10 MHz bias system. 
We know that our business is your business. So 
we work hard refining our technology and furthering 
the state-of-the-art. That's what we mean when we 
say 'The Gauss Way': unmatched quality in tape 
duplication that is cost-effective for you. That's 64:1 

A Division of Cetec Corporation 
Main Office 
13035 Saticoy Street, North Hollywood, California 91605 Phone (213) 875-1900 TWX 910 4992669 
European Office 
Cetec U.K. Sapphire House, 16 Uxbridge Road, Ealing London W5 2BPEngland Phone 01-579-9145 Telex (851) 935847 
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coverage than a teaming with just 
another MOR producer would have. 

There is some evidence that 
there is a trend toward artists co - 

producing themselves, with Barbra 
Streisand, Paul Simon, Gordon 
Lightfoot, Neil Sedaka, David Bowie 
and the Bee Gees are just a few of 
the artists doing this. 

A Sampling Of The More Than 
100 Evergreens From The Pen Of 

Johnny Mercer 

"Dream" 
*"Skylark" 
*'Blue Rain" 
*"Bob White" 
"Strip Polka" 

*"Fools Rush In" 
*"Goody Goody" 
*"Trav'liri Light" 
*"Day In, Day Out" 
"The Facts Of Life" 

*"Mister Meadowlark" 
"I Wanna Be Around" 

*"And The Angels Sing" 
*"I Thought About You" 
"Here Come The British" 
"Love In The Afternoon" 

"Pardon My Southern Accent"* 
"Something's Gotta Give" 
"Jubilation T. Compone" 
"If I Had My Druthers" 
"I'm An Old Cowhand" 

"The Dixieland Band"* 
"Talk To Me Baby" 
"Harlem Butterfly" 
"Love In A Home" 

"Jamboree Jones" 
"P.S. I Love You"* 
"Mandy Is Two"* 

"Namely You" 
"Top Banana" 

"Bernardine" 
"G.I. Jive" 

"On Behalf Of The Visiting Firemen"* 
"The Weekend Of A Private Secretary"* 

*-Co -published 

Marshall Robbins 

MERCER MUSIC 
COMMANDER PUBLICATIONS 

1209 No. Western Ave. 
Hollywood, Calif. 90029 

(213) 469-3528 

Wald notes, though, "Any major 
artist coproduces, whether he 
shares the production credit or not. 
Nobody can force a major act to 
record anything. Some acts will al- 
ways need more than others, but 
some do everything themselves; a 

Joni Mitchell only needs an engi- 
neer. Helen has always chosen her 
own songs; she's involved every 
step of the way." 

"ABOVE ALL, I'D LIKE 
TO THANK ..." 
Krhe big problem we've had 

over the past several years 
is fusion," explains Jay Cooper, 
president of NARAS. "Originally 
r&b records were 'race' records. 
Now there's no such thing; r&b is as 
close to pop as you can get. 
Rock'n'roll, blues, r&b, jazz and 
pop musicians are all borrowing 
from each other and there's a ques- 
tion of how to categorize a lot of rec- 
ords. Should we have fewer cate- 
gories? Should we remove the 
separations?" 

This fusion is seen in the fact that 
such recent Grammy winners in the 
soul division as Gladys Knight & the 
Pips, Ray Charles, Stevie Wonder 
and Marilyn McCoo & Billy Davis 
have also won pop Grammies. Dual 
winners in country and pop include 
Roger Miller, the Statler Bros., Glen 
Campbell and Olivia Newton -John. 

There are certainly precedents 
for NARAS trying to update itself. 
When the folk movement of the 
1960s died out as a separate entity 
and instead started to affect the 
sound of contemporary music gen- 
erally, the folk award category was 
simply combined with pop and 
rock. 

The '70s have seen the institu- 
tion of four new categories: ethnic/ 
traditional and Latin performances, 
best producer and best arrange- 
ment for voices. There are, Cooper 

says, no pressures on the Academy 
to add still more categories: "No 
elements are claiming they're left 
out now." 

Perhaps the Academy's most im- 
portant achievement over the past 
several years has been the removal 
of its "Grammy Awards" image. 
Even NARAS' severest critics would 
be hard pressed to fault the 
Grammy album of the year choices 
in the '70s-the winners being Si- 
mon & Garfunked, Carole King, 
George Harrison, Paul Simon and 
Stevie Wonder. This modernizing of 
NARAS taste, Cooper explains, is due 
to "our concerted effort to get new 
young people who are involved in the 
creative end of music into the or- 
ganization. This will continue in the 
future, even more aggressively." 

Cooper continues, "The mem- 
bers are also concentrating on what 
they believe to be the best and not 
relying on sales so much." Certainly 
the recent Grammy Award for 
George Benson's quality, soft jazz 
effort "This Masquerade" bears 
him out. It's the first single to win 
the record of the year Grammy, 
without having hit No. 1, since 

1967. Benson's single peaked last 
summer at number 10. Its win is es- 
pecially impressive coming on the 
heels of record of the year awards 
for such massively popular, com- 
mercial pop smashes as Olivia New- 
ton -John's "I Honestly Love You" 
and Captain & Tennille's "Love Will 
Keep Us Together." 

Ironically, this updating of the 
Grammy image comes as NARAS 
has been challenged from both the 
Top 40 pop and FM rock factions, 
through, respectively, Dick Clark's 
American Music Awards and Don 
Kirshner's Rocky Awards. Still, 
Cooper insists, "the Grammies 
have not been hurt by the other 
shows: our prestige is growing. 
We're not competing with them." 
He concedes, though, that he "sus- 
pects it could" be cutting into the 
Grammy viewing audience, particu- 
larly with the Dick Clark event com- 
ing two weeks before the 
Grammies. 

For the most part, though, in 
their four years of existence the 
American Music Awards have sim- 
ply served to bring awards to some 
immensely popular artists, who, in 

Our future 
is a reflection... 

Gershwin-Porgy & Bess-Sherwin M. Goldman/ 
Houston Grand Opera 

James Levine Plays Scott Joplin 

Moffo, Domingo, Elvira, Siepi; Santi/Montemezzi: 
L'Amore dei Tre Re/London Symphony 

Harrell, Levine/Beethoven: Sonatas for Cello & Piano 

Rubinstein/Beethoven; Schumann: Fantasiestücke 

Caballé, Aragall, Plishka; Lombard/Gounod: 
Faust/Strasbourg Philharmonic 

Rampal, Lagoya/works of Villa-Lobos, Sor, G. Scheidler, 
C.P.E. Bach, G. Sanz, Paganini, Giuliani 

Tashi/Stravinsky: L'Histoire du Soldat; Septet (1953); 
Suite Italienne 

Crespin, Vanzo, Bastin; Lombard/Offenbach: 
La Perichole/Strasbourg Philharmonic 

L. Price, Baker, Atlantov, Ghiaurov; Solti/Verdi: 
Requiem/Chicago Symphony 

Tornita/Ravel: Daphnis & Chloe Suite No. 2; Other Works 

RCA 
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quite a few cases, have been over- 
looked by the Grammy voters. Acts 
fitting this description include Elton 
John, John Denver, Diana Ross, 
Barry White, Tony Orlando & Dawn, 
Donny & Marie Osmond, Jim Croce 
and Al Green. 

Two years ago Don Kirshner got 
into the awards game. His Rocky 
prizes-voted on by the nation's 
critics-have gone to a number of 
performers overlooked by both 
their peers (the Grammies) and the 
public (the Clark awards). These 
acts include Phoebe Snow, LaBelle, 
Bad Company, Dan Fogelberg, Gary 
Wright, Fleetwood Mac, Hall & 
Oates, Jefferson Starship and Peter 
Frampton. 

With 49 Grammy categories, 15 
in the Dick Clark show and 13 in the 
Don Kirshner event, there need be 
no worry that the top artists-by 
whatever measure-will go without 
-their due recognition. 

TRACKING THE NEXT 
CENTURY'S DISK 
SPINNER 

Tomorrow's turntables will be as 
different from the servo -con- 

trolled and direct -drive models of 
today as these are from the first 
hand -cranked cylinder machine 
that reproduced Edison's immortal 
words, "Mary had a little lamb" 
back in 1877. 

The early hand -crank models 
were followed by a progression of 
various electrically driven motors. 
And as mechanical dimensions be- 
came more standard from manu- 
facturer to manufacturer, mechani- 
cal devices for changing records 
were developed. 

These changer devices relied 
mostly on linkages from the 
tonearm, and cams driven from the 
turntable drive motor, for sensing 
and motive power. New plastics, 
molding techniques and improved 
manufacturing tolerances ushered 
in the age of mass-produced, low- 
cost record changers and semi -au- 
tomatic manual turntables. 

Shoichi Obata, the Matsushita 
engineer who designed the first di- 
rect -drive turntable in 1969, and 
now head of the Technics by Pana- 
sonic player factory research staff, 
sees the key principles of high 
speed rotation and high frequency 
response, needs of the emerging 
videodisk systems, as influencing 
the advanced quartz phase -locked 
control direct drive SL-1000MKII 
turntable system. This incorporates 
the SP-10MKII transcription turn- 
table, the EPA -100 variable dy- 
namic damping universal.tonearm 
with ruby ball bearings and the SH - 
10B3 "feedback proof" obsidian 
base, for optimum playback. 

John Hollands, chairman of BSR 
(USA) Ltd., whose company pro- 
duces a large share of turntables 
and changers around the world, be- 
lieves the firm's ADC Accutrac is 
just the beginning of tomorrow's 
computerized turntable scene. 
Merging micro -electronics, electro - 
optics and mechanical tech- 
nologies, the machine uses a cor- 
dless transmitter to select any com- 
bination of tracks to be played or 
repeated in any order. Using a pro- 
grammable memory and logic cir- 
cuitry, the infra -red detector in the 
special cartridge senses the surface 
of the disk to find the programmed 
track. 

Hollands sees future turntables 
based on the Accutrac principle 
working in conjunction with the 
many new "programmable" tape 
players now emerging, as well as 
melding with the new digital record- 
ing technology now emerging in the 
first pulse code modulation (PCM) 
equipment. 

Certainly Obata's and Hollands' 
companies represent two of the 
most progressive technologies to- 
day, and both admit tomorrow's 
turntables will put these to shame. 

STEVE TRAIMAN 

PROTECTING THE 
PLAYBACK OF 
TOMORROW 

The U.S. enters the second cen- 
tury of recorded sound with a 

new copyright law, one that will re- 
solve some of the past ambiguities 
and troublespots but that will also 
present new problems of its own. 
As time marches forward, the ever 
increasing rate of technological ad- 
vance will also create new perplexi- 

ties in the protection of recorded 
material. 

Some of the immediate problems 
relate to the interplay between the 
new law and new technology just 
hitting the market. One recent de- 
velopment is the videodisk. Melville 
B. Nimmer, UCLA professor and 
noted copyright authority, points 
out that home use of videodisks is 
not public and therefore not subject 
to performance licensing. "What is 
not clear is the impact of the home 

use of videodisk on current 'public' 
performances which do bring in li- 

censing revenue," says Nimmer. 
"Videodisks will probably lessen the 
market for movies, especially those 
rerun on tv. The new copyright law 
does not fully deal with this prob- 
lem." 

Bernard Korman, general coun- 
sel for ASCAP, sees a whole vista of 
performance licensing opened up 
by the new law. "Under the old law, 
to need a license for performance, 

the performance had to be public 
and for profit. The 'for profit' require- 
ment has now been dropped and as a 

result concerts at colleges, fraternal 
organizations and the like will now 
have to be licensed." Korman 
points out that these venues carry 
the major portion of concert activi- 
ties in many parts of the country. 

Nimmer suggests that the future 
will hold an increasing tendency 
toward compulsory licensing. An - 

(Continued on page RS -102) 

Everyone 
Noweeds sódine peopled toGuard Ì t. 

An independent 
testing lab is sold 
on Sound Guard. 

From Ball Corporation 
research into dry lubri- 
cants for aerospace 
applications came an 
exciting break- 
through in record 
care. Sound Guard 
record preservative. 

When applied to 
record surfaces, 
Sound Guard pre- 
servative puts on a 
microscopically 
thin film (less than 
0.000003" thick) to 
protect against wear 
without loss of frequency 
response or fidelity. 

The photos below, magnified 
200 times, tell the Sound Guard 
story, dramatically. 

You can actually see 
vinyl wearing away. 

Guard preservative with raves. 
Like Len Feldman in RADIO 

ELECTRONICS: "At last! The 
long-awaited record -care 
product has arrived. It pre- 
serves frequency response 

while reducing distortion 
and surface noise'.' And 
"...not only does Sound 
Guard lubricant inhibit 
the gradual increase of 
surface noise that 
occurs with repeated 
playings, but it actually 
decreases the severity 
of those annoying `pops' 
and `clicks' which are 

so familiar to record 
fans'.' 

Or B. V. Pisha's 
AUDIO review: 

"Its (Sound Guard's) effective- 
ness was beyond our greatest 
expectations:' 

No visible wear 
can be detected. 

For conclusive proof, we asked 
one of the most respected audio 
laboratories to test Sound Guard 
preservative for themselves. 

Their results were astounding: 
L Sound Guard preservative 

increases the life of records by 
significantly reducing record wear. 
2. It does not in any way degrade 
audible frequency response. 3.It 
significantly retards increases in 
surface noise and total harmonic 
distortion caused by repeated play- 
ings. 4. Records treated with Sound 
Guard preservative do not attract 
dust as readily as untreated discs. 

The experts are sold 
on Sound Guard. 

The people who know their 
sound and audio equipment 
have responded to Sound 

first market 
cities of 
Syracuse and 
Columbus are sold 
on Sound Guard. 
We knew it worked, 

but would it sell? To find 
out we went to record and 

audio equipment stores in 
Syracuse, New York, and Columbus, 
Ohio. 

Did it sell? In just 16 weeks, 
Sound Guard, which is a preserva- 
tive, went from 0% to 34% share of 
the total record -care market in both 
cities. (That includes record 
cleaners, anti-stats, etc.) 

Thousands who ordered 
direct are sold on 
Sound Guard. 

In only 8 weeks, our ad running 
in audio magazines pulled in orders 
by the thousands for Sound Guard 
kits. 

What's more, we're finding that 
people are already ordering refills. 

At first, they came to us direct. - 

But now, our national advertising 
is directing Sound Guard customers 
to you. 

Introducing Sound Guard: 
1110. a.Guta.vtbtt r.. n4a xn IYRMptesa/Iat 
...resew. í' x.k5lm±int.bsAn. 1 SimÁi.íy 

e...... «a.r. 

If you're sold on Sound Guard, 
here's how we'll help you sell it. 

We'll be running 30 -second 
national TV commercials on NBC's 
MIDNIGHT SPECIAL, along with 
60 -second radio spots in many 
markets. Both will feature demon- 
strations with THE TONIGHT SHOW's 
Doc Severinsen as our spokesman. 

We'll also be advertising heavily 
in most audio magazines and direc- 
tories as well as in SPORTS 
ILLUSTRATED. Besides advertising, 
you'll also be supplied with point - 
of -sale material, informational 

brochures, and test result 
booklets. 

f Sound Guard represen- 
tatives are now calling 

on shops and stores wherever 
records and audio equipment are 
sold. 

If you'd like the name of your 
representative, or any other 
information about Sound Guard, 
write P.O. Box 5001, Muncie, 
Indiana 47302. 

Sound Guard is the registered trademark of 
Ball Corporation for its record preservative. 
Gtpyright©1976 by Ball Corporation. 
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other development at some point 
could be the expansion of the 
sound copyright to include per- 
formance and imitation. 

But the real excitement for copy- 
right in the future, in Korman's 
opinion, is the further development 
of the cable system. Technology will 
allow for two-way communication 
between central computers and 
subscribers, with a manifold of uses 
ranging from home selection of 
movies or music to be played to 
library access, with copies of 
printed material sent directly to the 
home. "As a result," says Korman, 
"the battle over who controls the 
cable going into the home is one of 

m the most significant events in 
media today." TOM CECH 

O 

NEARBY, A WIDE 
SELECTION 

00 For 
the past couple of decades, 

people have been finding it 
more and more convenient to zoom 
over to their local shopping center 
for the merchandise they need. 
They have good reason. 

The shopping center has proven 
itself versatile and well -stocked, 
and in addition offers clerks who 

The Next Century 
have an understanding of the mer- 
chandise they sell. 

The profile of today's shopping 
center should continue into the fu- 
ture, with a constant increase in the 
number of regional shopping cen- 
ters. Robert Bearson, managing di- 
rector of "Advisors to Business 
Management" in Long Beach, de- 
scribes the shopping center as "ba- 
sically consisting of two to three de- 
partment stores and up to 100 
specialty shops." The strength of 
the shopping center is that for the 
busy consumer it provides one -stop 
and night shopping and specialized 
stores "which offer the customer 
expertise in a particular area." For 
the future, Bearson sees increasing 
importance of the shopping center 
and near -demise of the downtown 
or "strip" shopping areas. 

However, an emerging develop- 
ment which is changing the texture 
of life at shopping centers is the use 
of restaurants and entertainment 
centers (e.g. cinemas) rather than 
department stores as the focal 
point. "As a result," Bearson says, 
"the shopping center is taking on 
the role of community center." 

Harry Newman Jr., chairman of 
Newman Properties in Long Beach 
and Seattle and former chairman of 

the International Organization of 
Shopping Centers, agrees that the 
shopping center is taking on an in- 
creased recreational function. "We 
are seeing the emergence of per- 
forming arts," he says. "You can 
now be entertained by chorale 
groups, minstrels and bands which 
perform in the central areas of 
shopping centers from time to 
time." 

Newman points to the sizeable 
traffic generated at a shopping cen- 
ter as enabling the small specialty 
shops to survive. "On an annual 
basis, a good-sized shopping center 
can expect to see 100,000 cars, 
which at 21/2 persons per car repre- 
sents foot traffic of 250,000 per- 
sons annually. Obviously, if even a 

small percentage of them become 
purchasers, the specialty store can 
prosper." 

For the music industry, this 
means the availability of well - 
stocked regional record stores and 
stereo shops. As Newman points 
out, even if such shops are not in 
the shopping center proper, they 
proliferate around the edges. 

He believes the centers will soon 
account for as much as 50% of total 
retail, which Mort Stark, director of 
publicity for the International Or- 
ganization of Shopping Centers, es- 
timates at 36% or so if merchandise 

not found in shopping centers 
(such as automobiles) is excluded. 

Stark also sees a trend toward 
recreational activities such as 
theatres, skating rinks and the like. 
"These are important for music 
sales," he says, "because they are 
activities which are music -compat- 
ible. As a result, you will see record 
stores and stereo stores placed 
near such attractions." 

With the current annual cost per 
square foot of a record store run- 
ning in the $6-$8 range, both New- 
man and Stark see better use of 
vertical space as inevitable. Mer- 
chandisers will increasingly go to 
display racks and storage that tend 
to use all the available space. "It's 
more important tothink'cubage'than 
'square footage,' " says Newman. 

One of the unanswered ques- 
tions for the future is the effec- 
tiveness of attempts to rebuild the 
downtown areas. "It is something 
which has been pursued with dedi- 
cation by individuals who don't 
want to see the central areas die," 
says Stark, "but the results are not 
yet in." The answer surely lies in the 
next 100 years. 

ITALY 
In cooperation with IFPI, the Italian 

Record Industry Assn. (AFI) is 
planning a series of special events, 
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public meetings and various other 
activities to tie in with the inter- 
national celebrations of the cente- 
nary of recorded sound. 

Edgardo Lisi, AFI secretary, re- 
ports: "We have contacted RAI-TV, 
the state-owned national radio and 
television network, to obtain a num- 
ber of broadcasts and telecasts de- 
voted to the centenary. We have 
also asked SIAE, the Italian Assn. of 
Writers, Composers and Publish- 
ers, and ANIE (the Assn. of the 
Manufacturers of Consumer Elec- 
tronic Products) for cooperation in 
all the activities planned. And we 
are in touch with the president of 
the Republic's Copyright Bureau, 
which should provide us with adver- 
tising and organizational support 
for any official events." 

The General Post Office in Italy is 
to issue a stamp celebrating the an- 
niversary. AFI is arranging an offi- 
cial meeting, probably in Rome, 
open to politicians, civil authorities, 
magistrates, scientists and other 
experts not only for an official cele- 
bration but also for a debate about 
the legal, cultural and technical is- 
sues facing the record industry to- 
day. 

Association projects include a 

commemorative album of material 
from member companies, who will 
use the international centenary 
logo for their letterheads this year. 
Other activities later in the year are 
expected to stem from UNESCO, as 
that organization is looking at a res- 
olution aimed at reaching equal 
treatment internationally for the 
cultural media of books, films and 
records. 

DENMARK 
The Danish group of IFPI is her- 

alding the 100th year of re- 
corded sound with a special cam - 

(Continued on page RS -104) 
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paign on three double albums in 
three different categories, classical, 
popular and rock. 

Proceeds from sales of all three 

albums will go to a special charity 
fund and all the artists involved, 
along with their recording com- 
panies, have donated royalties from 
the disks. Three special concerts in 

Cassettes and cartridges with good components are 
what count in delivering true fidelity. Spring pads, 
foam pads, full or flat shields, pins, windows and 
rollers are precision engineered for top performance. 

Overland Products... Quality Components For True Fidelity 
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SPECIAL DESIGNS ON REQUEST 

OVERLAND PRODUCTS 
P.O. BOX 6 FREMONT,'NEBRASKA 68025 U.S.A. 

Telephone 402-721-7270 

the Tivoli Gardens Concert Hall, 
Copenhagen, will spotlight the 
three categories. 

The albums will highlight best- 
sellers over the last century, includ- 
ing the first "hello" and "Mary Had 
A Little Lamb" recorded by Thomas 
A. Edison in 1877. The double al- 
bums will sell at $8. 

The classical album features Wil- 
helm Herold, opera singer, re- 
corded in 1906, and the Danish Ra- 
dio Symphony Orchestra. The rock 
LP includes guitarist Jorgen Ing- 
mann's chart -topper "Apache," 
and the biggest domestic hits since 
1960, including Savage Rose, Gaso - 

lin, the Olsen Brothers, Tommy 
Seebach, Johny Reimar and Cliff- 
ters and Lollipops. The pop album 
contains a collection of the most 
popular Danish artists from 1930 to 
the present day, including Bent 
Fabric's number one hit "Alley 
Cat," and Victor Borge's jubilee 
concert in the Tivoli Gardens last 
year. 

Several television shows will tie in 
with centenary year, including the 
British Yorkshire tv production of 
"Pop Quest," a BBC series on the 
history of sound and the IFPI pro- 
duction of recorded music's artistic 
and cultural development. 

Press coordinator for the cente- 
nary year is Jorgen Bechman, 
former general manager at Polydor, 
Denmark. 

WEST GERMANY 
The German record industry cele- 

brates the centenary with a 

slogan "100 Years of Sound Car- 
riers -100 Years of Culture Car- 
riers." Patron of the celebration is 

Walter Scheel, president of the Fed- 
eral Republic. 

The radio stations will produce 
features on this theme and ZDF, 
the second German television chan- 
nel, is presenting a two-hour show 

this summer on similar lines. The 
first tv channel (ARD) is to transmit 
a live concert from the Berlin radio 
exhibition (Aug. 25). 

And the Phono -Akademie is ar- 
ranging an exhibition on the record 
anniversary which is to tour all ma- 
jor West German cities. 

SWEDEN 

Preparations 
in Sweden for this 

year's celebration of the cen- 
tenary of the invention of recorded 
sound started late in 1976. A com- 
mittee, headed by Eddie Landkvist 
of IFPI, was set up. Other members 
of the committee are press officers 
of major record companies within 
the IFPI group: Lennart Andersson, 
Electra; Ulla Jormin, EMI; Ingvar 
Eriksson, Phonogram; and Kjell- 
Ake Carlanius, Polydor. 

The official start of the Swedish 
celebration is Friday, Sept. 16, 
when an exhibition will be opened 
by King Gustav at the Technical Mu- 
seum in Stockholm. The exhibition 
will stay in Stockholm for two 
months and then will go to techni- 
cal museums at Malmo and Goth- 
enburg for one month each. From 

this major exhibition, a photo- 
graphic exhibition will be made 
which will tour the libraries in the 
provinces. 

The exhibition at the Technical 
Museums will show the history of 
recorded sound. Among subjects 
spotlighted will be record manufac- 
turing, from tape to vinyl. Two dem- 
onstration recording studios will be 
set up, one a mock-up of an early 
studio and the other a modern 24 - 
track studio. 

The exhibition will also display 
types of hardware equipment, from 
the early phonograph up to today's 
four -channel deck. A special jubilee 
album and booklet which will trace 
the worldwide history of recorded 
sound along with its history in Swe- 
den will be issued in the fall. The LP 
is to contain rare recordings from 
Swedish Radio and will be on sale at 
the exhibition and in the shops for 
just $3.40. A full -price album in 
Sweden is $8.30. The album and 
booklet are specially designed for 
education use in schools. 

The IFPI logo will be used as a 

pre -payment of postage stamp by 
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all IFPI companies, will appear on 
all locally -produced albums made 
during 1977, will be distributed as a 

sticker to all Swedish retailers and 
will be featured on a specially de- 
signed plastic bag for retail use. 

Furthermore, a well-known Swed- 
ish artist is preparing a "family 
tree" poster which will illustrate 
various historical dates from the 
history of recorded sound and 
2,000 copies will be distributed to 
retailers and the press. 

On Aug. 27, Norwegian tv is 
screening a show for all Scandina- 
vian countries, including Finland, 
and Swedish tv is planning separate 
programs on the event. 

SPAIN 
The Spanish recording industry 

has formed a sponsorship 
committee, chaired by the King and 
Queen of Spain, to celebrate 100 
years of recording history. The min- 
ister of information and tourism is 
the executive chairman. 

A 20 -minute film called "1OÓ 
Years Of Recorded Sound," pre- 
pared by the SPI, will be networked 
by the national television company. 

Board of directors of the SPI is: 
Luis Sagi-Vela, EMI -Odeon, presi- 
dent; Luis Vidal, Hispavox, vice 
president; Carlos Murciano, RCA; 
and board members Esteban Gar- 
cia Morencos (Zafiro), Luis Porras 
Rodriquez (Fonogram), Alberto 
Serra (Ariola), Francisco Rosas Ja- 
ner (Better). 

A special press office has been 
set up for the centennial and during 
the Third Sound Congress at Val- 
ladolid, the event was celebrated in 
the opening speech by Luis Sagi- 
Vela. The logo of the centennial is 
included on all record sleeves and 
promotional material put out by 
members of the Spanish recording 
industry. 

RUSSIA 
It seems few people in Russia were 

even aware this year is the cen- 
tennial celebration of recorded 
sound before an article in the 
widely -read weekly "Nedelya" in- 
formed its readership in March of 
this historic event. 

In historical terms, mass produc- 
tion of records in Russia was ini- 
tiated by the U.K. Gramophone Co. 
at the beginning of this century. 
The forerunner of today's giant EMI 
complex, the Gramophone Co. 
brought in recording equipment 
and started pressing records. 

The names of the company's first 
executives and engineers are now 
shrouded in the mists of time but 
the history certainly dates back 
more than 70 years. This move was 
followed by Pathe, which set up a 

record pressing factory in Riga in 
1907 and started in earnest the 
record industry in Russia. 

In 1910, a first national record 
company was founded at Apr- 
elevka, a small town near Moscow 
that today is the site of Melodiya's 
largest and best -equipped facility. 
By 1915 there were six record pro- 
ducing and distribution companies 
in Russia, with an overall yearly out- 
put reaching 20 million units. 

It is known that Edison presented 
Leo Tolstoy, the greatest Russian 
novelist, with a phonograph record- 

, ing device in 1908. Edison's men 
made about 80 recordings of Tol- 
stoy's voice in conversation and. 
short narrations at his estate in 
Yasnaya Poliana in the January - 
September period of 1908. Some 
38 of these precious recordings 
have been carefully preserved over 
many years and were given a full 
restoration treatment before being 
released by Melodiya in 1976. 

From 1917-1922, production of 
records in Russia dramatically de- 
creased because of the general dif- 
ficulties and hardships facing the 
country. However the Soviet gov- 
ernment well understood the im- 
portant and potential of the record. 

A special department, called "So- 
vetskaya Plastinka" (Soviet 
Record) was established under 
Tsentropress (Central Press), an 
agency in Moscow, and Lenin took 
part in discussing plans for record 
production development in Russia. 

In the 1920-1950 period, record 
production was carried out by vari- 
ous companies, factories and cen- 
ters under the auspices of different 
ministries, governmental com- 
mittees and offices, such as the 

Ministry of Machinery, the Radio 
Broadcasting Committee, the 
Chemical Ministry, the Committee 
for the Arts and so on. In the 1920- 
1930 era, the national record in- 
dustry experienced many diffi- 
culties, notably the shortage of raw 
material. There was set up a so- 
called Exchange Fund, where cus- 
tomers were to return broken old 
disks in order to buy a new "hit" re- 
lease. 

In 1964, Melodiya, the state 

record company, was set up under 
the auspices of the USSR Ministry 
of Culture. It comprised all record- 
ing studios, pressing facilities, the 
biggest of which was Aprelevsky's 
plant, and also took over the distri- 
bution of its own product. Today 
Meiodiya is a modern record com- 
pany with an annual output reach- 
ing 200 million units. 

It has its head office in Moscow 
where the rrrain studio/ pressing 
plant facility VSG is situated. Other 

studios are in Leningrad, Riga, Tal- 33 

lin, Vilnius, Tbilisi, Novosibirsk, 
Alms -Ata and several other major 
cities. The company operates four 
pressing factories (Aprelevka, Le- 
ningrad, Tashkent and Riga) and 
several cassette manufacturing/ 
duplicating facilities. Melodiya con- 
ducts marketing and distribution 
through "record houses," distribu- 
tion centers in various parts of this 
vast country. There are currently 17 
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SOUND IS ROUND 
The musical sounds you listen to are in fact concentric 

waveforms similar to the impression you get as an object is 

dropped into water. The rings displayed on the surface are 
visual images of the way sound waves travel. Because sound is 

round we felt it was quite obvious to use a sphere to project 
and reinforce the sound wave. So, using this application, we 
designed the soundsphere. The soundsphere loudspeaker 
enclosure allows you to actually feel the difference. Dispersion 
characteristics as well as efficiency vs. fidelity problems are 
vastly improved. In the past, just about all 
loudspeaker enclosures offered one 
plane of sound coming from a box, 
whether we talk of your present 
stereo speakers or conventional 
and out of date "black boxes" 

and sounding like a box. The Difiere 
soundsphere is a magnificent 

used for professional sound. 
Either way, the result was 
sound coming from a box 

conception; its 
shape suggests 
a resolve. 

As the bass 
and midrange 
transducers 
pump their 
response into the 
two reflector dishes, the sound wave is 

propelled around the sphere, which 
houses the transducers, thus creating a 

cleaner, more accurate and highly 
dispersed sound. 

MORE WITH LESS 

Truly, your ears get more with less. Functionalism and 
utility are unique benefits of the soundsphere. Economy of 
space and amplifier power used to attain desired levels of 
distortion -free sound are examples. Weight and size are 
always significant, especially if you're on the road. 

You'll really appreciate the amount of level wiih two 
soundspheres, instead of three or four conventional boxes and 
large heavy horns for your P.A.. The soundsphere is a full range 
loudspeaker enclosure for use with musical instruments 

and voice, as well as other P.A. 
applications such as club, disco, 

concert stage, and more. eei Highlighting the soundsphere's 
economic and functional design, 

less amplifier power is 

necessary to produce 

nicedesired levels for PA., 
musical instruments and 

home entertairment. Each 
component works less and realizes 

more. Superior dispersion allows 
for less level resulting it a clean full 
sound, without distortion, reducing 
listener fatigue. 

FORM FOLLOWS 
FUNCTION 
Nothing forces customers 

away from a club or disco faster 
than loud, distorted music. With 
the soundsphere, headaches and 
irritability are eliminated. Those 
vital psycho -acoustic beiefits are 
the continued economic application 
of the "sphere". The so_indsphere 
can deliver 360° of dispersion in 
low and mid -range and well over 
200° in high end. 

Don't just take our word for 
it. Les McCann has been using our 
enclosure almost since its beginning. 
The word is out. Stop I stening to 
"square" music. Remember, sound is 

round, you'll feel the difference. 
Feel for yourself. Drop us a line or 
just ask your nearest professional 
instrument dealer or fine audio 
supplier about the revolutionary 

soundsphere 
The perfect marriage between sound and architecture... 

the trend for the next century. 
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of these centers and two affiliated 
offices. 

Melodiya stopped making 78 
r.p.m. disks in the early 1970s and 
now produces 331/2 r.p.m. records 
in three sizes, 12 -in., 10 -in., and 7 - 

in. It also produces a large quantity 
of flexible disks containing two to 
four songs. The flexis are also used 

in "sound" magazine "Krugozor," 
being inserted along with the Usual 
pages. 

Stereo production was initiated 
in 1961 at Melodiya. Until the 
1970s, only classical music was re- 
leased in stereo and then in only 
moderate quantities. In 1970, 
Melodiya made an attempt to 
launch a "compatible" line of prod- 
ucts. Mass production of stereo 
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players began in Russia in the mid - 

1970s and this resulted in the fast 
development of stereo software. 
Now stereo records constitute more 
than 33% of the whole. 

The first prerecorded cassettes 
were made by Melodiya in 1971 and 
by now output has reached some 5- 
7 million prerecorded units a year. 
The cassette popularity is growing 
but it is still not a rival to the gramo- 
phone record. First models of auto - 
tape stereo recently introduced on 
the national market here are great 
adjuncts to the cassette's potential 
and it is hoped that tape -in -car will 
soon be the accepted kind of enter- 
tainment for Russian drivers. 

Records are fast becoming a 

"must" in every Russian household 
and there is a continuous need for 
music in this country. 

It gives great pleasure to see old 
78 r.p.m. disks fondly preserved by 
record collectors who are proud to 
own such historic relics. The disks 
bear unique labels. One is of that 
dog listening to that gramophone, 
conjuring up an aura of nostalgia 
linked irrevocably with "those were 
the days." 

VADIM YURCHENKOV 

EUROPEAN CELEBRATION 
European celebrations for the re- 

mainder of the centenary 
year, as organized under the aus- 
pices of IFPI (the International Fed- 
eration of Producers of Phono- 
grams and Videograms), include: 

June 1-23, the Festival of Hol- 
land, in Holland; June 18, "Zweites 
Deutches Fernsehen," in Germany, 
a 60 -minute evening birthday -party 
program, gala, feature/documen- 
tation. 

July4-9, Ninth International Con- 
gress on Acoustics, in Madrid. 

Aug. 21-27, IMZ Congress in 
Salzburg; Aug. 22, Salzburg pre - 
meire of the IFPI/NMC documen- 

tary film on the history of recorded 
sound; Aug. 26, Berlin Inter- 
national Radio Exhibition with spe- 
cial feature "100 Jahre Tontrager." 

Sept. 2-9, International Assn. of 
Sound Archivists annual congress, 
Mainz; Sept. 28, IMC, Czechoslovak 
World Music Week, Prague; Sept. 
30 -Oct. 4, Internationale Funkaus- 
stellung, Berlin; Sept. 26 -Oct. 4, Ex- 
hibition at WIPO Headquarters, 
Geneva. 

Oct. 1, birthday anniversary of 

Charles Cros, Paris, and retrospec- 
tive Cros -Edison exhibition at 
SACEM, in collaboration with the 
Smithsonian Institute, Paris; and 
publication of catalog, "The 
Record," also in Paris; Oct. 2-5, 
IMC, Fourth International Con- 
cert-"Showcase of Young Artists," 
Bratislava; Oct. 17-18, Classical 
music concert, "Homage To The 
Recording Orchestras," Royal Al- 
bert Hall, London; undated: 
"Grammy Awards" (provisional 
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title), in London; and celebration to 
mark opening of new WIPO head- 
quarters in Geneva. 

December, all month, historical 
exhibition (EMI) at the Science Mu- 
seum in London. 

FINLAND 
The Finnish group of IFPI, the In- 

ternational Federation of Pro- 
ducers of Phonograms and Video- 
grams, which includes nine leading 
companies, is planning a salute to 
the record industry in the centen 
nial/year with the release of two his- 
torical sampler albums, one featur- 
ing Finnish pop music and another 
stressing Finnish serious music. 

In addition, a booklet on the his- 
tory of phonograph records with 
emphasis on local development is 
being published in May. 

In recent years there have been 
several local re-releases of historical 
material, the oldest dating from 
1902-1910. Companies active in 
the nostalgia market have been 

g, Finnlevy, with the Savel series; , Scandia-Musiikki with Lea Piltti, Au- 
likki Rautawaara, "Labor Songs"; 
EMI Finland, with "Historical 
Recordings I and II"; and PSO, with 
A. Aimo and George Malmsten ma- 
terial. 

Oy Yleisradio is giving its full sup - 
A -.4 port to the event. A special weekly 

radio show called "The Century of 
The Phonograph Record" has been 
going on already this year. The 
series traces the most important 
trends and happenings at home 

' and abroad. Interviews and musical 
sample s an original s idea 

series, stud the 
lows Radio Den- 

'S mark. 
Under consideration is a 30 or 

60 -minute television program on 
he history of the phonograph 

record in Scandinavia and this 
ould be a full collaboration be- 

ween the entire Scandinavian mu - 
c industry. 

DIAL -A -CONCERT FROM 
THE RECORD ARCHIVES 

ound recording libraries and ar- 
chives have spent a number of 

years struggling for acceptance. 
-:í Now that they have at last attained 

it, their future seems not only as- 
sured but may well be a part of one 
of the most exciting technological 
revolutions of the immediate fu- 
ture. 

As Danny Hatcher, director of the 
Country Music Foundation Library 

nd Media Center, points out, 
"Sound archives dealing with popu- 
ar music are finally receiving seri- 
ous attention from scholars, the 
commercial music industry, and or- 
ganizations like the Music Library 
Assn. after being neglected for 
many years. This, coupled with the 
application of modern computer 
techniques for cataloging sound 
material, will place sound archives 
n the forefront during this era of 
sound and visual media informa- 
tion dominance." 

Amplifying Hatcher's last state- 
ment is David Hall, .director of the 
Rodgers and Hammerstein Ar- 
chives of Recorded Sound, whose 
visionary view of the future of 
sound recording includes a system 
by which all music, both current 
and archival, will be available at the 
touch of a computer-linked tele- 
phone (probably to be recorded on 
cassette or similar taping system), 
:he charge simply billed to the 
dome telephone. Says Dr. Hall: "By 
he year 2000 anybody will be able 
:o hear any recorded musical per- 
'ormance simply by dialing his tele - 
)hone; both sound and picture will 
)e transmitted from a central corn- 
)uter by optical cable. In fact," he 
Kids with emphasis, "the tech- 
iology exists for this right now. The 
)nly thing holding us back are the 
rested interests of the present 
cince this would mean the end of 
he current broadcasting and 
ecording industries as we know 
hem." 

In Dr. Hall's visionary future the 
role of sound archives themselves 
"will simply be that of storage 
banks for this central computer 
and cable system." 

If Dr. Hall's predictions are accu- 
rate, then, the giant strides taken in 
the field of sound recording ar- 
chives so far are small indeed com- 
pared to the enormous ground it 
may well cover in the next century. 
Or even, if Dr. Hall's timetable is ac- 

curate, within the next quarter cen- 
tury. DOUGLAS B. GREEN 

Country Music Foundation 

THE LONG CLIMB TO 
THE TOP 

For the past five years, many in 
and out of the industry have 

been impatiently awaiting pop mu- 
sic's Next Big Thing to explode on 
the contemporary scene. 

Elvis Presley first hit the charts in 

February 1956 with "Heartbreak 
Hotel," and nobody matched his 
accomplishment or popularity until 
the Beatles went to No. 1 eight 
years later with "I Want- To Hold 
Your Hand." But, despite some in- 
credible record successes in recent 
years by Elton John, Peter Framp- 
ton, Stevie Wonder and the Eagles, 
no one is claiming that a new phe- 
nomenon is upon us. The wait con- 
tinues. 

Putting aside for the moment the 
probable fact that a watched pot 
never boils, it may be that the in- 
dustry has become too cynical for a 

new superstar to take hold; too re- 
luctant to certify an artist's ascen- 
sion even when the sales are there 
(as in the case of Elton John). Or it 
can accept too quickly an artist's 
rise, threatening a backlash 
amongst some members of the 

(Continued on page RS -112) 

JVC's new line has an 
unfair advantage over 
other lines. 
Our engineers. 
Most lines of audio components 
are look-alikes, with features to 
match. Thanks to JVC's inno- 
vative engineers, our new line 
stands out both visually and 
technologically. And it's the 
reason our advertising is tell- 
ing millions of audio pros- 
pects that "JVC builds in 
what the others leave out." 

For example, unlike the "me too" 
receivers on the market, only JVC 
builds into its top three new receivers 
its exclusive five -zone tone control - 
SEA graphic equalizer system, plus an 
SEA recording switch. No other make 
of receiver has it. 

Consider cassette decks. If you 
take away every innovation JVC devel- 
oped for its new models, they'd be like 
all the rest. But with exclusive features 
like Super ANRS noise 
reduction, the Sen -Alloy 
head, 5 LED peak level 

indicators and the new 
Recording Equalizer, JVC has 
established new horizons in 

cassette deck technology. 
JVC's new turntables, 

separates and speaker systems 
all reflect the same type of ad- 

vanced thinking. This is one of 
the major reasons it's becom- 
ing an increasing challenge 

for dealers to sell run-of-the- 
mill components against JVC's 

product lineup. 
Call our toll -free number 800- 

221-7502. We'll give you other reasons 
why you should make the big switch to 
JVC ... the profitable alternative. 

JVC America Company, Division 
of US JVC Corp., 58-75 
Queens Midtown Express- 
way, Maspeth, N.Y. 11378 

(212) 476-8300. Canada: 

JVC 
We build in what the others 

leave out. 

JVC Electronics of Canada, 
Ltd., Scarborough, Ont. 
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JUNE 
SOUNDMIXERS...the 
SUPERSTUDIO... Famous 
music biz building, great 
location ...12,000 sq. ft. 
three 24 trk. rms, + one 16 
trk. rm. 3 count 'em 3 
identical rem ix rms. SMPTE 
coding, Dolby, DBX, MCI 
500 Series Consoles... 
TERRIFIC VIEW (big screen 
color film & videotape 
projection). TOP 
ENGINEERS (many 
surprises). Lots of wood, 
plants, carpets and FREE 
coffee... Excel terms... 
many extras too numerous 
to mention. 

(sLmMEs) 
"For those who hear the difference:' 

Harry Hirsch, Prop. 
1619 Broadway 581-4471 

Storing Solid Gold For the Future 
Nobody makes a great deal of 

noise about it, but many of the 
great reissue packages that have 
hit the record store shelves over the 
past decade have been made pos- 
sible because of the hundreds of 
thousands of historical recordings 
which have been collected and pre- 
served in near -mint condition by 
collectors and library -academic in- 
stitutions over the past four dec- 
ades and more, with the result that 
when Columbia has wanted to put 
out a Gospel Sound album, or RCA 
the Heifetz Collection, or "The 
Complete Rachmaninoff," they 
have had some place to turn for ma- 
terial that no longer existed in their 
own vaults either as metal parts or 
usable pressings. 

In the instance of these particu- 
lar packages, crucial sides were cul- 
led from the holdings of the Rodg- 
ers and Hammerstein Archives of 
Recorded Sound at the Performing 
Arts Research Center of the New 
York Public Library's Lincoln Center 
facilities. Not only did R&H have the 
material in usable shape, but it also 

By DAVID HALL 

was able, through its preservation 
laboratory setup, to provide Colum- 
bia and RCA with studio quality 
master tapes. This is only one of 
many services now provided to the 
industry, not only by R&H, but by a 

dozen or more institutional sound 
recordings archives .throughout the 
country. 

Five of these archives possess a 

sufficient range of holdings and 
services to be called in today's con- 
text general sound archives of ma- 
jor stature. The Recorded Sound 
Section of the Library of Congress 
(established in 1963 as a partial 
outgrowth of the Archive of Ameri- 
can Folk Song) is by far the largest, 
its collection is almost double that 
of the 350,000 items held by the 
New York Public Library's R&H Ar- 
chives, which came into being in 
1963. 

The Stanford Univ. Archive of Re- 

corded Sound was set up as early as 
1958, but at this writing is limited in 
its service capacity because of 
budget stringencies-a problem all 
too familiar among the institutional 

SETTING NEW RECORDS - 

Aragon 
Vertical Extruder 
Compounder-Preplasticizer 
THE MACHINE ORIGINALLY 
DESIGNED SPECIFICALLY FOR 
THE RECORD INDUSTRY 
The Aragon Vertical Extruder delivers uniformly 
heated, exactly weighted, perfectly compounded 
material from any blend in a plastic preform 
suitable for pressing into a record disc. Using dry 
blend, pellet or regrind, The Aragon Vertical 
Extruder-Compounder-Preplasticizer saves 
costs in subsequent pressing operations these 
6 important ways: 

1. Pressing output increased over Pellet Warmer 
or other methods. 

2. Cost of material using vinyl dry blend brings 
considerable savings per pound vs. pellet or 
biscuit material. 

3. Flash and rejects can be reused for first - 
quality material. Production reject rate 
is reduced. 

4. Stamper life increased plus elimination of 
damage due to contaminants. 

5. Inspection procedures substantially reduced. 
6. Molding quality as well as overall quality of the 

recording is improved. 

Add the further advantages of simpler operation, 
greater output, less required floor space and 
lower maintenance ... and you can see why the 
high quality, rugged Aragon Vertical Extruder has 
gained wide acceptance in the record industry. 
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fraternity. Yale Univ.'s Historical 
Sound Recordings Program has 
been going since 1961 and stands 
presently as the best cataloged of 
the six major archives. Its ori- 
entation is primarily classical as 
against the all -encompassing pur - 
vue of the Library of Congress and 
R&H. 

The Audio Archives of Syracuse 
Univ. (established 1963) operates 
for the present, like Stanford, on a 

limited service basis. Cylinders and 
vertical -cut records are the spe- 
cialty of the house here and there is 
close cooperation with the Edison 
National Historical Site in Orange, 
N.J.-itself a special focal point of 
interest and activity in this centen- 
nial year of Edison's epochal inven- 
tion. 

The Collectors Came First and 
Are Still With It 

Like most great research libraries 
in this country, including the Li- 
brary of Congress and the New York 
Public Library, the major institu- 
tional sound archives in large meas- 
ure came into being because a pri- 
vate collector or group of collectors 
were seeking a permanent home 
for the treasures they had carefully 
amassed over several decades or 
more, this movement being encour- 
aged to no small extent by tax laws 
governing gifts to libraries and edu- 
cational institutions. Among the 
"big five," the Library of Congress 
is in rather a special position, inas- 
much as it is an organ of the federal 
government and a copyright des- 
pository. But speaking for the 
Rodgers and Hammerstein Ar- 
chives at the New York Public Libr- 
ary, I can say that close to 80% of its 
holdings have come and still con- 
tinue to come by way of donations 
from private collectors, donations 
which have ranged from enormous 
libraries of operatic and jazz mate- 
rial to seemingly modest gifts that 
have happened in one instance to 
include Irving Berlin's unique 
"What Am I Gonna Do" recording 
for the 1911 Friars Club Frolic. Di- 
rect financial assistance from the 
individuals and foundations have 
played a major role in the develop- 
ment of both holdings and services, 
as the Rodgers and Hammerstein 
name, for one, will attest. 

And let it be said loudly and 
clearly at this point that the record- 
ing industry itself has played a most 
generous role, in the instance of 
R&H, at least, in providing both im- 
petus and substance to its collec- 
tion. As with the Victor Talking Ma- 
chine Co. gift to the Library of 
Congress in 1925, so Columbia in 
1935 made a major gift to the New 
York Public Library which in effect 
was the seed from which the 
present archival collection grew. 
Continuing corporate donations of 
current product from most of the 
major labels, and from a very sub- 
stantial number of the independent 
and specialty labels account for 
some 3,000 of the more than 
20,000 items donated to R&H from 
year to year. 

Nevertheless, it is the private col- 
lectors and hobbyists who in effect 
prepare the soil from which the ma- 
jor sound archives develop, be they 
general or highly specialized. In- 
deed, most of the important dis- 
cographic research and publication 
in jazz and most other fields is still 
the work of dedicated individuals, 
most of them cultivated amateurs 
in the true meaning of the word. 
Only in recent years have the ar- 
chives been originating their own 
work. 

What Makes a Sound Archive? 
There's a decided difference, in 

my view at least, between a record 
collection, a record library, a sound 
repository and a sound recordings 
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archive. The essential standards for 
a sound recordings archive can best 
be spelled out in a series of ques- 
tions: 

1. Is the collection comprehen- 
sive-in terms either of broad cov- 
erage for the whole field of record- 
ings, or in terms of intensive and 
deep coverage of a special area: 
jazz, classical, country, spoken, ver- 
tical -cut records, radio daytime se- 
rials, etc.? 

2. Is there catalog access to the 
collection? Without a catalog provid- 
ing minimum basic access by way 
of performer, composer, title, geo- 
graphical region, label-number-ei- 
ther singly and/or in combination, 
the largest and most carefully as- 
sembled collection is of use only to 
its original owner. 

3. Is the collection and its cata- 
log open to the public? "Public" in 
this instance means those qualified 
by interest and/or experience to 
make fruitful use of the collection 
and its catalog. Public use in this 
context would indicate that the col- 
lection holdings are available for 
properly controlled on -premises lis- 
tening. Audio duplication, whether 
by the archive, or by way of plug-in 
cassette on the part of the user, is a 

knotty matter to be taken up sub- 
sequently. 

4. Are there facilities for assur- 
ing preservation of the collection 
holdings, in terms of both tempera- 
ture -humidity controlled storage fa- 
cilities and in terms of transfer of 
unique and fragile disk/cylinder 
recordings to on -premises public 
service tapes? 

5. Does the collection maintain a 

comprehensive reference library of 
books, discographies, periodicals, 
company catalogs, sleeve/album 
notes, etc.? 

6. Does the collection issue or 
sponsor publications contributing 
to sum total of knowledge in the 
field? Does it collaborate with other 
archives and/or private collectors 
in the pooling of knowledge and 
techniques in the area of archival 
sound recordings collecting and 
service? 

It stands as a trenchant com- 
mentary on the sparse funding and 
manpower available that not even 
the "big five" archives can lay claim 
to fulfilling wholly every one of the 
requirements implied here. R&H 
and the Library of Congress, fol- 
lowed by Yale, are tops in public 
service and preservation facilities. 
When it comes to publications, it is 
the specialist archives to which we 
must turn: the Rutgers Univ. Insti- 
tute of Jazz Studies with its Journal 
of Jazz Studies, the Country Music 
Foundation Library and Media Cen- 
ter with the Journal of Country Mu- 
sic, the John Edwards Memorial 
Foundation of UCLA, whose JEMF 
Quarterly is singularly informative 
on the rural white music of the U.S., 
to which should be added also the 
Trimester Report of the Archives of 
Traditional Music at Indiana Univ., 
concerned with regional and ethnic 
music throughout the world. To this 
roster of representative specialist 
archives should be added the Ar- 
chive of New Orleans Jazz at Tulane 
Univ., the New Orleans Jazz Mu- 
seum and Archives, the Inter- 
national Piano Archives based in 
New York, the G. Robert Vincent 
Voice Library at Michigan State 
Univ., East Lansing, the School of 



Communications Phonoarchive at 
the Univ. of Washington (started by 
the way, with a grant from the CBS 
Foundation), and, of course, the 
most glamorous newcomer to the 
field, CBS's Museum of Broad- 
casting in New York, which inaugu- 
rated its services barely a year ago. 
Unique in the area of documentary 
resources, and of inestimable value 
for broadcasters working up spe- 
cials dealing with the nation's past 
is the National Archives in Wash- 
ington. 

The roster set forth here is a rep- 
resentative rather than a compre- 
hensive run-down, and takes no ac- 
count of the oral history recording 
explosion, but it does offer some 
idea of the scope of sound record- 
ings archive activity dealing prima- 
rily in the past of the recording in- 
dustry, American -and worldwide- 
and not just with the recordings 
themselves, but all relevant printed 
material-trade and professional 
journals, consumer publications, 
books, discographies, company 
catalogs, album sleeve and pro- 
gram notes and the like. 

Getting It All Together-ARSC 
The great European sound 

recordings archives, such as those 
in Berlin and Vienna trace their be- 
ginnings to the early years of this 
century, while the enormous radio 
archives, such as that of the BBC, 
were flourishing operations in the 
1930s; but it was only in the 1960s 
that anything similar developed in 
the U.S. With the advent of tape 
and the premium cost of space, it 
appears that most of the reposi- 
tories of the major radio networks 
and producer -advertising agencies 
were dispersed, and for the past 
decade and more, private collectors 
and private archives have been at- 
tempting to reconstitute this mate- 
rial from a myriad of sources rang- 
ing from junk shops to half- 
forgotten caches in storage ware- 
houses. The institutions are just be- 
ginning to become part of this par- 
ticular act. 

Among the American commercial 
record companies, it appears that 
Columbia alone has made a major 
effort to recover its own past by way 
of a company sound archive, with 
the late A.F.R. Lawrence as the first 
curator. 

A chief agent in bringing together 
private collectors, institutional 
sound archives people, and inter- 
ested people from the recording in 
dustry has been the Assn. for Re- 
corded Sound Collections (ARSC), 
itself an offspring (1966) of the 
sound archives surge of the 1960s. 
With its 11th annual conference at 
the Edison National Historical site 
and a journal in its ninth year of 
.publication, ARSC has sought to 
serve primarily as an instrument for 
the exchange of information about 
who has what and where, as be- 
tween private collectors, institu- 
tions and industry people. With 
some 300 individual members and 
more than 150 institutional mem- 
bers, ARSC has displayed a rather 
astounding vitality for a group 
whose work must be carried out on 
.a purely voluntary basis-until such 
time as seed money becomes avail- 
able to make possible the scaling of 
its efforts to the actual magnitude 
of the task at hand. The first major 
effort of ARSC came early -on with 
publication in 1967 by the New 
York Public Library of its "Prelimi- 
nary Directory of Sound Recordings 
Collections in the United States and 
Canada." The 1,700 or so entries 
may amaze some as to the interests 
of record collectors and archives 
throughout this hemisphere. My 
guess is that the 1967 directory ac- 
counts for perhaps half of the total 
of serious collectors of disk and 
tape throughout the northern hem- 
isphere and that an updated publi- 
cation might turn up a total today of 
as many as 15,000! 

The most ambitious ARSC proj- 

ect currently in the works may, if 
funding becomes available, pave 
the way toward a unified catalog of 
all institutional sound archive hold- 
ings throughout the U.S. and Can- 
ada. A grant to ARSC from the Na- 
tional Endowment For the 
Humanities has provided funding 
for representatives of the "big five" 
institutional sound Archives (Li- 
brary of Congress, New York Public 
Library, Stanford Univ., Syracuse 
Univ., and Yale Univ.)-with the ad- 

dition of the Univ. of Toronto-to 
undertake planning of a computer - 
produced union catalog, beginning 
with commercially issued pre -LP 
recordings of classical and spoken - 
word -disks and cylinders held in 
common by the six participating ar- 
chives. The planning project, how- 
ever, will take account of all possi- 
bilities, including jazz, country, 
r&b-this to the extent that a 

framework will be worked out to in- 
clude all types of recorded sound 

material. The ultimate aim is to 
create an international, standard- 
ized, computer -produced union 
catalog from worldwide sources. 
This planning project alone will ex- 
tend through early 1978, and it will 
remain to be seen after that point 
whether a financing package can be 
assembled to implement the proj- 
ect as planned. 

Fortunately, it appears that the 
concept of an international data - 
processed catalog, covering record- 

ings of the past, as well as current 
product, is an idea whose time has 
come; for parallel pilot projects are 
in the works for a variety of non- 
classical music areas. 

Network Technology-For 
Information and Program Material 

Given what already is in being in 

the areas of international finance 
and inventory control, it seems to 
be only a matter of time and money 
before the combination of data 

(Continued on page RS -115) 

Our 
concept: 
The tape is a 
component of the 
system. No cassette 
deck, amplifier or speaker 
will perform to its maximum 
capabilities unless the tape that's 
used is of equal or better quality. 

The rapid growth of the premium 
cassette market confirms what we're saying: 
your customers want and demand high perfor- 
mance tape for their component hi-fi systems. 

They want a tape in a precision -made shell 
that's tough and reliable, a tape carriage system 
that won't jam or cause friction, and a tape formu- 
lation that delivers the lowest noise, highest out- 
put and widest frequency response that tape tech- 
nology can provide. 

Our message to your customers will be 
simply this: Buy the machine for your machine. 
The TDK Machine. 

We'll be building the "Machine For Your 
Machine" concept with extensive national and 
local advertising support. An expanded tape clinic 

program. 
A traveling 
college hi-fi show. 
A complete package of in-store sales and promo- 
tional aids. And eight knowledgeable field mar- 
keting representatives to coordinate our efforts 
with you. Plus more to come. 

TDK's "Machine For Your Machine": 
a campaign geared to oil your profit machine. 

TDK Electronics Corp., 755 Eastgate Boulevard, Garden City, New York 11530. 
In Canada, contact Superior Electronics Industries, Ltd. 

for your machine. 

N 

o 
co 



p The Charts In Evolution: A Chronicle 
It's just about 65 years since Bill- 

board published its first chart, a list 
of the top 10 sheet music best sell - 

By PAUL GREIN 

ers. Now Billboard has surveys for 
pop, soul country, radio and rack 
singles and albums; jazz, classical, 
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PROMOTE IT WHILE IT'S HOT! 

WHY WAIT? - WE CAN DO IT NOW! 
SAY"THANKS A MILLION"' TO THOSE WHO MADE IT HAPPEN. 

WITH "GOLD" 
or "PLATINUM"* 

RECORD PLAQUES 

Tell us what you want to say, 

provide the labels and we do 

the rest. 

$40 per single plaque 
$60 per album plaque 

(Plus applicable taxes 
and shipping) 

RUSH ORDERS OUR SPECIALTY 

Quantity Discount on 20 or More Plaques 
NOTE: Manufacturer of this product is in no way connected with any industry association. 
The product itself is not intended to imply specific unit sale. 

*We provide a real record processed to simulate gold or platinum. 

For further information or to order, mail this coupon to: 
DEJAY PRODUCTS, 859 N. Hollywood Way, Burbank, CA 90505 

Phones: (213) 845-0744 (213) 849-5347 

Name Title 

Company 

Address 

City State Zip 

Please supply Gold/Platinum, Plaques. Specify: Album 
(number) Single 

Enclosed are: Labels (2 for each record ordered) Gold 
Wording for dedication plate Platinum 

8 -Track insert Walnut Plaque Cl 

Check with order Frame Plaque 
(Shipped freight collect) 

RUSH ORDERS: Processed when accompanied by check or upon credit 
approval. 
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Latin and gospel LPs; MOR singles; 
and action on the disco; inter- 
national and boxoffice fronts. It 
was simpler then. 

July, 1913: The inception of 
"Last Week's Ten Best Sellers 
Among The Popular Songs," a list 
of sheet music best sellers; consid- 
ered the first chart based on re- 
ports from trade sources. 

August, 1913: "Songs Heard In 
Vaudeville Last Week" unveiled; 
chart covers performances in New 
York, Chicago and later San Fran- 
cisco theatres. 

January, 1922: "Metropolitan 
Mirth -Melody -Music" bows; this 
lists songs performed in burlesque 
wheels and stock companies. 

February, 1922: "Songs By 
American Composers" first ap- 
pears; chart details songs per- 
formed in classical and semi -classi- 
cal recitals in New York City. 

In 1928: "Popular Numbers Fea- 
tured By Famous Singers And Lead- 
ers" originated; chart mixes radio 
performances and in -person pres- 
entations. 

January, 1936: "Ten Best Rec- 
ords For Week Ending" makes its 
debut; this lists the 10 top -selling 
records of each of the most active 
record companies (as reported by 
the companies themselves!) 

March, 1936: "Sheet Music Lead- 
ers" appears; reports are by lead- 
ing jobbers and retailers. 

March 27, 1937: "Songs With 
The Most Radio Plugs" debuts; 
data is supplied by an outside com- 
pany called Accurate Reporting 
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Service, covering networks and in- 
dependents. 

Oct. 1, 1938: A review feature 
called "The Week's Best Records" 
is retitled "The Billboard Record 
Buying Guide;" supplementing the 
reviewer's opinion with such factors 
as airplay and sheet music sales. 
This ultimately becomes the first 
trade survey of record popularity. 

July 20, 1940: The first full -page 
record survey appears as "The Bill- 
board Music Popularity Chart;" lists 
cover jukebox play, retail sales, 
sheet music sales and radio play. 
The "Best Selling Singles" fea- 
ture -the forerunner of today's pop 
chart -lists 10 items. First No. 1: 
"I'll Never Smile Again," Tommy 
Dorsey, Victor. 

March 15, 1945: "Best -Selling 
Popular Record Albums" debuts as 
a top five listing. First No. 1: "The 
King Cole Trio," Capitol. 

March 24, 1945: "Honor Roll Of 
Hits" begins an 18 -year run as a 

chart of song popularity as opposed 
to record popularity. It continues 
through Nov. 11, 1963, and the end 
of the practice of covering hits; ex- 
panding from a top 10 listing to a 

top 30 chart in the process. First 
No. 1: "Ac-Cent-Tchu-Ate The Posi- 
tive." Last No. 1: "Sugar Shack." 

May 15, 1948: Inception of 
"Best -Selling Folk Records" chart. 
First No. 1: "Anytime," Eddy Ar- 
nold, RCA Victor. 

May 22, 1948: Inception of 
"Best -Selling Race Records" chart, 
replacing the "Harlem Hit Parade," 
which had run since March 1943. 
First No. 1: "Tomorrow Night," 
Lonnie Johnson, King. 

June 17, 1949: "Race" heading 
changed to "Best -Selling Rhythm & 
Blues Records and "Folk" heading 
becomes "Best -Selling Country & 
Western Records." Both are top 15 
listings. 

July 22, 1950: Pop album chart 
separates into 33-8 and 45 r.p.m. 
lists. The surveys are rejoined on 
January 23, 1954. 

Nov. 2, 1955: Inception of the 
"Top 100," "a combined tabula- 
tion of dealer, disk jockey and juke- 
box" activity designed "to give 
trade exposure to newer records 
just beginning to show action in the 
field." First No. 1: "Love Is A Many- 
Splendored Thing," Four Aces, 
Decca. 

June 20, 1956: "C&W" replaces 
"Country & Western" heading. This 
in turn changes to "Hot Country 
Singles" on Nov. 3, 1963. 

May 31, 1959: Pop albums chart 
divides into mono and stereo classi- 
fications. On Jan. 4, 1960 each is 
further divided into action (new re- 
leases) and essential inventory 
(catalog) lists. On Jan. 15, 1961 
mono and stereo action charts con- 
tinue, and about 200 essential in- 
ventory albums are listed by cate- 
gory but aren't positioned. 

April 9, 1961: This experi- 
mentation ends, and charts list 150 
mono and 50 stereo albums. 

July 17, 1961: Inception of the 
MOR chart as a 20 -position list vari- 
ously dubbed "easy listening," 
"middle -road singles" and "pop - 
standard singles" before ultimate 
designation on June 5, 1965 as Top 
40 easy listening" chart. First No. 1: 
"The Boll Weevil Song," Brook 
Benton, Mercury. 

Sept. 3, 1961: Publisher and li- 
censee information added to all Hot 
100 listings. 

August 17, 1963: Mono and 
stereo LP lists merge into one 150 - 
item pop album chart. It expands to 
175 positions on April 1, 1967 and 
to 200 positions on May 13, 1967. 

January 11, 1964: Inception of 
country LP chart. First No. 1: "Ring 
Of Fire: The Best Of Johnny Cash," 
Columbia. 

January 30, 1965: R&B singles 
charts, absent since Nov. 23, 1963, 
resume. First No. 1: "My Girl," 
Temptations, Gordy. Also, the R&B 
album chart makes its debut ap- 
pearance. First No. 1: "Where Did 
Our Love Go," Supremes, Motown. 

March 13, 1966: Producer credits 
added to all Hot 100 items. 

Jan. 4, 1969: Weekly jazz and 
classical album charts bow. First 
No. 1 jazz LP: "Fool On The Hill," 
Sergio Mendes & Brasil '66, A&M. 
First No. 1 classical LP: "Mozart: 
Concertos 14 & 21 (Elvira Madi- 
gan), Anda/Camarata Accademica 
Of The Salzburg Mozarteum, Anda, 
DGG. 

Aug. 23, 1969: "Rhythm & 
Blues" heading changed to "Soul." 

Feb. 19, 1972: A separate tape 
survey is absorbed into the LP 
chart, now dubbed "Top LPs and 
Tape." 

Feb. 17, 1973: Latin album sur- 
vey begins as a tgp 20 listing from 
New York retail outlets. First No. 1: 

"El Juicio," Willie Colon, Fania. 

March 31, 1973: Sheet music 
supplier coding added to all Hot 
100 items. 

June 9, 1973: Songwriter credits 
added to all Hot 100 items. 

Jan. 5, 1974: Gospel album chart 
debuts as a monthly list. First No. 1: 
"Lord Don't Move The Mountain," 
Inez Andrews, Songbird. 

Oct. 26, 1974: Disco Action fea- 
ture begins as a one -column report 
from New York discos and record 
shops. First No. 1: "Never Can Say 
Goodbye," Gloria Gaynor, MGM. 

Nov. 24, 1974: Radio singles ac- 
tion feature bows, listing prime 
movers, top add-ons and regional 
breakouts. 

Feb. 15, 1975: Rack singles and 
album lists originate. First No. l's: 
"Please Mr. Postman," Carpenters, 
A&M and "Elton John's Greatest 
Hits," MCA. 

Aug. 16, 1975: Album radio ac- 
tion feature debuts, listing top na- 
tional add-ons, top requests/air- 
play and national breakouts. This 
replaces FM Action, a weekly fea- 
ture since Feb. 12, 1972. 

Oct. 18, 1975: Hotline bows as an 
advance charts and analysis service 
separate from the regular issue. La- 
bel share and prime mover data 
added December 13. 

March 20, 1976: Top Boxoffice 
chart added in Talent section, list- 
ing top -grossing dates at arenas 
and auditoriums. 

Sept. 18, 1976: Disco Action re- 
port expands to one full page, list- 
ing a national Top 40 and top 15s 
from 16 different markets. The first 
national disco survey, a top 30 list- 
ing, actually bows Aug. 26. First No. 
1: "You Should Be Dancing," Bee 
Gees, RSO. 

The research for this survey 
was aided immeasurably by Joel 
Whitburn's series of books chron- 
icling Billboard's pop, soul, coun- 
try and easy listening charts, and 
by Joe Csida and June Bundy 
Csida's historical review of the 
charts, first printed in Billboard's 
Music/Records 200 special is- 
sue, July 4, 1976. The Csidas are 
writing a book on the history of 
entertainment in America. 
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jockey as an entity above and be- 
yond the radio station itself (today, 
the station is a total entity and the 
disk jockey is usually just a small 
cog in a huge complex structure) 
was the payola scandals that 
erupted in 1959 after a Storz con- 
vention in Miami. The resultant 
headlines and investigation se- 
verely dimmed the disk jockey's im- 
age for years, though only a few 
were found guilty. 

There were attempts, of course, 
to take the disk jockey program- 
ming concept into network radio, 
but they failed-including an abor- 
tive attempt in the early 1970s with 
Don Imus and Robert W. Morgan by 
NBC. In May 1955, CBS and NBC 
were battling for the services of the 
big name disk jockeys. CBS presi- 
dent Arthur Hull Hayes personally 
negotiated a contract with Bill 
Randle and the network also gained 
Howard Miller of Chicago fame for a 

three-year deal calling for 
$600,000. NBC, having lost those 
two gents, was reportedly seeking 
the network services of Alan Freed. 
Both networks had been quietly in- 
corporating record shows on their 
programming rosters-"Disk 
Derby," "Jukebox Jury," "Biogra- 
phy In Sound," "Monitor." But by 
November 1955, the networks had 
cooled off somewhat to the jockey 
idea on network. Freddie Robbins' 
"Disk Derby" was dropped, though 
he still continued a 3:30-4 p.m. 
daily show over CBS for a while 
longer. Peter Potter's "Jukebox 
Jury" hung on, as did Mitch Miller's 
Sunday night show. Martin Block's 
show on ABC, Howard Miller's 
show-these were all to go. And 
1955 also saw the dropping from 
NBC of several records -with -live - 
music shows, including stanzas by 
Frank Sinatra, Dinah Shore and 
Dave Garroway. 

The disk jockey on network was 
not to be. 

But meanwhile, format radio con- 
tinued to grow. Country music radio 
grew up out of the sticks and be- 
came "modern." Ethnic radio grew 
into r&b radio, then into soul radio. 

But the 1960s saw another major 
development in radio with the ad- 
vent of Bill Drake, a Georgia boy 
whose real name was Phil Yar- 
bough. Drake, teamed with Gene 
Chenault, gained a task as pro- 
gramming consultant of an obscure 
radio station called KHJ in Los An- 
geles. With Ron Jacobs at the helm 
as program director and a staff of 
disk jockeys that included Charlie 
Tuna, Robert W. Morgan and Don 
Steele, the station soon became the 
No. 1 music station in the city and 
Drake gained other RKO General 
stations under his wing, including 
WRKO in Boston and KFRC in San 
Francisco. As his stations rose to 
market dominance, his program- 
ming concepts were copied. Later, 
Buzz Bennett added a few touches. 
Then a young radio programmer 
named Lee Abrams got seriously 
into research and achieved consid- 
erable success. Jack McCoy began 
to harness the computer into radio 
programming and Moffat Commu- 
Sications in Canada took that one 
tep further to assist the disk 

jockey. Several firms by 1976 and 
1977 had computer -assisted con- 
:tepts; for instance, the computer 
?ecame a mainstay for automated 
-adio stations. And in the 1970s 
about a fifth of the radio stations 
adapted automation in one form or 
another. 

Holliday's master's thesis de- 
)icted the growth of the computer 
and automation in radio through 
he 1980s when upwards of half of 
he radio stations in the nation 
Jsed automation equipment, usu- 
ally in combination with live air per - 

Then, of course, the videodisk al- 
tered things even more, beginning 
in the 1980s. The development of 
radiovision actually happened first 
on cable tv. As some CATV oper- 
ators found they had a few chan- 
nels left over, they began to broad- 
cast music. There were some feeble 
attempts at real radio operations at 
first; these didn't work out. Then, 

some bright CATV operator (and 
there were several who later 
claimed they were first) began pro- 
gramming the new videodisk that 
had finally been put on the market 
by MCA and others. He had a disk 
jockey announce the VD just as if it 
was a record and borrowed some 
1960 concepts of Bob Whitley, 
who'd tried to 'program a UHF tv 
station in Atlanta with music sev- 
eral hours a day. The idea had 
caught on like a brushfire blown by 

a high wind with the 18-24 de- 
mographics. Eventually, a couple of 
VHF tv stations had decided to com- 
pete (the result was that several tv 
series such as "I Love Lucy," al- 
ready more than, 30 years old, were 
finally retired from tv and VD pro- 
gramming grew and grew). Ap- 
proval by the FCC for 4 -channel 
sound and tridimensional video 
paved the way for radiovision. 

And, as Johnny Holliday, the de- 
scendent spiritually of countless 

Johnny Hollidays over the years, 7i7 

left the radiovision studios and 
climbed into his computer-oper 
ated Mini -Ford and triggered the 
coordinates for his apartment site, 
he sat back and watched the latest 
Osmond warble on the car screen 
as he fingered his Fender trimatic 
pushbutton guitar, he began to 
daydream about that Boston radio - 

vision job he knew he was going to 
get. How could he lose? 

First installation of MCI's new JH -50 Series automation system in the United States is at Criteria Recording Studios. Looking on as owner Mack Emerman 
explains a feature are (L to R) Dennis Bryon (Bee Gees); Karl Richardson (Bee Gees co -producer); Maurice Gibb and Blue Weaver (Bee Gees); Mack; Tom 
Dowd (Atlantic Records, producer of Lynyrd Skynyrd); Ronnie Van Zandt (Lynyrd Skynyrd); Barry Gibb (Bee Gees) and Albhy Galuten (Bee Gees co -producer). 

Helping Hands: the automation system that works. 
It may be some time before all the advantages 
of MCI's computerized mixing are fully realized. 
But Ron and Howard Albert of Fat Albert Produc- 
tions are discovering new things about the sys- 
tem every day. "Its capabilities are almost un- 
limited;'says Ron."You can do anything. 
Remix as many times as you want, make 
each one different, and keep all of them. 
Lay in a new track a month later-with- 
out a click or pop or a speck of dif- 
ference:' 

"You have total recall of every 
fadersetting from starttofinïish;'adds Ron 

Howard. "And a `Plasma Display' visually shows 
you thechangesyo 'vemadewithoutthefaders 
moving. We think the system is one of the most 
important breakthroughs in the history of 

recording:' 
The easy -to -use, low-cost Helping Hands 
automation system is installed easily on 

all MCI consoles, and is also avail) 
able for use with other consoles 
through minor modifications. Ask 
your local MCI dealer today about 
adding this remarkable capabilil to 

your present equipment. 

\u\ii\\ 
4007 N.E. 6th Avenue, Fort Lauderdale, Florida 33308 (3105) 566-2853 Telex 51-4362 
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public (as may have happened with 
Bruce Springsteen). 

It is the case of Elton John that is 
the most illuminating. From 

"Honky Chateau" in July 1972 to 
"Rock Of The Westies" in Novem- 
ber 1975, Elton amassed seven 
consecutive No. 1 albums. In addi- 
tion, every single he released in this 
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time span, save one, went top 10; 
five made No. 1. 

And yet, even at the peak of his 
career in January 1976, when 
asked by a "Playboy" interviewer if 
he were pop's new king, Elton re- 
plied: "No, no I am not trying to do 
it. Nobody knows what it's going to 
be, or even if it will ever come along 
.. I'd like someone to come along, 

steaming from out of left field, and 
make a fortune, make it big. It 
would give the industry a shot in the 
arm. It's a bit predictable at the mo- 
ment, with the same big names still 
churning out the records, but I 

think the time is right for somebody 
new." 

What it takes to be a superstar, at 
least in the Presley/Beatles sense, 
is the ability to create a cultural ex- 
plosion as well as a musical one; to 
affect the way people think and act 
in their daily lives. 

Certain sociological factors may 
help explain why no one has come 
along since 1964 to do this. Presley 
broke in 1956, in the midst of the 
complacent Eisenhower years; the 
Beatles exploded in 1964, in the de- 
pressed wake of the Kennedy as- 
sassination. It may be that a pop ex- 
plosion can only follow a period 
marked by a pervasive sense of 
melancholy, and most of the past 
13 years have been active and even 
turbulent. 

The arrival of the Next Big 
Thing-assuming that isn't an ob- 
solete concept to begin with-will 
doubtless spur equipment and 
record sales and thus benefit the in- 
dustry generally. 

Until then, the industry has 45 
top -of -the -line name acts sharing 
the No. 1 superstar slot more or 
less equally. At least that's how 
many acts have achieved a plati- 
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num album since RIAA began cer- 
tifying million -selling LPs in Febru- 
ary 1976. 

The seven figure album -sellers 
are Aerosmith, AWB, Bad Com- 
pany, Bee Gees, George Benson, 
Boston, Brass Construction, Broth- 
ers Johnson, Jackson Browne, Cap- 
tain & Tennille, Chicago, John Den- 
ver, Neil Diamond, Doobie Bros., 
Bob Dylan, Eagles, Earth, Wind & 
Fire, ELO, Fleetwood Mac, Peter 
Frampton, Heart, Jefferson Star - 
ship, Elton John, Kansas, Kiss, Led 
Zeppelin, Lynyrd Skynyrd, Barry 
Manilow, Steve Miller Band, "The 
Outlaws," Parliament, Pink Floyd, 
Lou Rawls, Linda Ronstadt, Rufus, 
Bob Seger, Boz Scaggs, Al Stewart, 
Rod Stewart, Rolling Stones, Bar- 
bra Streisand & Kris Kristofferson, 
War, Wild Cherry and Wings. 

That's only 44 platinum album 
acts. The 45th? The Beatles. 

ff 

One measure of the increased at- 
tention and respect paid to 

songwriters came in June 1973, 
when Billboard began listing writer 
credits on all records making the 
Hot 100, in compliance with a 

request from the American Guild of 
Authors and Composers. 

Another is the way that the origi- 
nal version of a song is almost al- 
ways regarded as the definitive ver- 
sion. No matter how shimmering 
and well -designed a cover version 
may be, it can be and often is dis- 
missed with the instantly -under- 
stood remark, "it's not as good as 
the original." The way the song- 
writer performed a song to begin 
with usually claims the sympathies 
of the listener, because the reason- 
ing goes, he wrote it and he, better 
than anyone, knows how it should 
be sung. 

Still another measure of the in- 
dustry's current emphasis on 
writers is the way they are fre- 
quently following their hits for other 
acts with chart records of their own. 
Already this year such gold single 
songwriters as Kenny Nolan, Parker 
McGee and Alan O'Day have made 
their debuts as artists on the Hot 
100. Recently, Peter McCann was 
able to make the singles survey on 
his own the same week his "Right 
Time Of The Night" went top 10 for 
Jennifer Warnes. 

It can be argued that more song- 
writers are recording because as 
more acts come up that are writing 
their own material, there are fewer 
places for the writer to take his 
songs. Of course this is cyclical, and 
those artists (especially MOR inter- 
preters) that do rely on outside ma- 
terial must either look doubly hard 
for the songs that are available, re- 
sort to covering current hits or sing- 
ing standards, or start writing an 
occasional song if they can. (Helen 
Reddy, for instance, co -wrote five of 
the songs on her upcoming album, 
compared with an average of one 
on each of her previous LPs.) 

The idea that more writers should 
be given a chance to record is be- 
hind Pacific Records, a new Atlantic - 
distributed label that is currently on 
the Hot 100 with its first release, 
Alan O'Day's "Undercover Angel." 
It was formed by Ed Silvers, presi- 
dent of Warner Bros. Music, and 
Mel Bly, executive vice president, 
and is described in a brief press re- 
lease as a label handcrafted with 
the sole purpose of furthering the 
careers of those writers signed with 
WB Music who also perform. 

Silver explains, "Songs which 
otherwise would have been chan- 
neled to major recording artists, 
such as 'Angie Baby' for Helen 
Reddy or 'Rock'N'Roll Heaven' for 
the Righteous Bros.-both Alan 
O'Day compositions-we will now 
be able to exploit on Pacific Records 
via the original songwriters." 

No more is yet known about this 
potentially trendsetting inter - 
corporate venture than the fact 

"I WRITE THE SONGS .. 

that the label will not only utilize the 
copyrights already available to it 
through the music company, but 
also make concerted efforts to 
bring over established writer -artists 
for eventual signing to Pacific. 

Bly does allow that Pacific will be 
characterized by increased pub- 
lisher participation in creative mat- 
ters. "We'll all screen material and 
a song must totally satisfy Ed and 
me as publishers. We'll add a third 
leg to the decision -making pro- 
cess," he expains, noting that often 
artists choose material themselves, 
and sometimes in conjunction with 
their producer, but rarely with the 
added participation of a publisher. 

Bly notes that one trend in pub- 
lishing today is to sign self-con- 
tained, self -generating writer -art- 
ists early. "The ideal situation is 
when you're involved when a writer - 
artists is just beginning; if you can 
anticipate a Gary Wright, an Eagles, 
a Boz Scaggs. After the fact it's a 

different scorecard, requiring a dif- 
ferent investment. 

"We also try to anticipate ses- 
sions that are about to take place, 
so we have to maintain communi- 
cation with people at every level of 
recording. We want to know who's 
recording, who's changing produc- 
ers and when, so we can tailor 
songs specifically for that artist. We 
also have a demo studio and strive 
to get our demos to sound like each 
artist. With Ringo Starr's 'You're 
16,' we made a demo that sounded 
just like him, with the same shuffle 
rhythm." The effort earned a No. 1 

chart slot in 1974. 

WITH A LITTLE HELP 
FROM OSCAR 

While the Grammies, the Ameri- 
can Music Awards and the 

Rockies are keyed more specifically 
to the recording industry, the Os- 
cars are probably the award that 
can be counted on to generate the 
most record sales activity. 

Maureen McGovern's "The Morn- 
ing After" and Keith Carradine's 
"I'm Easy" became big hits only af- 
ter winning Academy Awards for 
best song, while Marvin Hamlisch's 
score to "The Sting" went to No. 1 

only after its Oscar win. In much the 
same way, in the four weeks after 
"Rocky" was named this year's 
best picture, the film's original 
soundtrack shot from number 120 
without a star into the top 10. 

The potential this holds for con- 
temporary record acts is enormous, 
since more and more younger pop/ 
rock songwriters are being nomi- 
nated, in addition to the long- 
standing veteran composers. 

This is happening, according to 
an Academy spokesman, as film 
studios discontinue the practice of 
having music directors under con- 
tract. "It used to be that musicians 
would be held under a contract 
basis, but now they're hired inde- 
pendently. A number of years ago 
only full-time film scorers were 
given the opportunity to do a film; 
now it's opening up to more 
people." 

Thus such proven hit songwriters 
as Burt Bacharach & Hal Davis, Nor- 
man Gimbel & Charles Fox and Mi- 
chael Masser & Gerry Goffin have 
received scoring assignments in the 
past several years and have drawn 
Oscar nominations for their work. 

Also, the popularity of jazz scores 
has brought nominations to Quincy 
Jones, John Williams and Lalo 
Schifrin. 

The black film wave of the 1970s 
brought an Oscar in 1971 to Isaac 
Hayes' jazz -soul -pop crossover 
"Theme From 'Shaft'," though 
subsequent black film scores by 
Marvin Gaye ("Trouble Man"), Joe 
Simon ("Cleopatra Jones") and 
Curtis Mayfield ("Superfly," 
"Claudine," "Let's Do It Again," 
"Sparkle," "Car Wash") weren't 
even nominated. 

The rise of the rock opera form 



brought a nomination to Andrew 
Lloyd Webber in 1973, for "Jesus 
Christ: Superstar" and to Peter 
Townshend in 1975 for "Tommy." 

The popularity of filmed rock con- 
certs was underscored in 1970 Os- 
cars to "Woodstock" and the Beat- 
les' "Let It Be." (Paul McCartney 
was again nominated three years 
later for "Live And Let Die.") 

And Paul Williams has been 
'served by the rise in new -current 
musicals such as the_Barbra Strei- 
sand -Kris Kristofferson rock ver- 
sion of "A Star Is Born" and the off- 
beat, zany, youth -oriented "Phan- 
tom Of The Paradise" and Bugsy 
Malone." He was nominated for all 
three films, winning the best song 
prize this year for "Evergreen." 

With the popularity of all these 
film forms on the rise, more and 
more composers who have made 
their name in contemporary pop, 
rock, jazz and soul are likely to win 
Academy Awards, which can only 
serve to further legitimize popular 
music to those outside the field. 

F,A DEGREE FOR THE 
IELD OF MUSIC 

he development of college de- 
gree programs in the music 

i,htusiness is relatively new, with few 
iK.such programs dating back more 
'' than five or six years. Bradley Col- 
- lege in Peoria, III. and the Univ. of 
' Miami are widely credited with 
;;being the first to offer music busi- 

. degrees, but more recently a 

umber of schools have joined the 
ield. It is now possible for a student 
o graduate with a business of mu- 

'sic degree in management, record- 
ng and engineering technology, 

r, merchandising, and even, at Clare- 
more Jr. College in Oklahoma, 
pountry music artists or country 

usic business. 
There is, in fact, an organization 

recognized by the Office of Educa- 
tion of the U.S. Department of 
-lealth, Education and Welfare that 
accredits these schools. It's the Na- 
tional Assn. of Schools of Music, 
ñeadquartered in Reston, Va., 
Nhich was founded in 1924, and 
now has 455 accredited member 
.chools. (Accrediting is contingent 

n a self -survey and an on -sight in- 
pection, subject to review every 10 
ears.) 
According to the executive direc- 

or of NASM, Samuel Hope, of these 
55 schools only four have accred - 

ed undergraduate degree orb - 
rams in in business of music sub- 

'' cts: the Univ. of Miami (BM, music 
erchandising), Bradley Univ. in 

teoria, III. (BS, music business), 
niv. of Evansville (Ind.) (BS, music 
anagement) and Univ. of Green 
ay (Wis.) (BM and BS, music man- 

agement) and Univ. of Green Bay 
is.) (BM and BS, music busi- 

ess). 
Hope notes, though, that about 

even to 10 additional NASM 
chools are now putting students 
hrough music business degree pro - 
rams that haven't yet been offi- 

:ially accredited; that at least 35 
lASM member schools have some 
ourses in music business but don't 
iffer degrees and that other 
chools that don't belong to NASM 
also have music business pro - 
Trams. 

Hope feels that it's a question of 
joint of view whether this prolifer- 
tion of music business majors is a 

ood thing. "Should colleges have a 

egreé program for every type of 
)b or develop basic skills helpful in 
Il jobs? 
"Each of these fields-publish- 

ig, recording, concert manage - 
lent and promotion-is highly spe- 
ialized. Colleges and universities 
re at such a general level, they can 
)cus in on one or two or maybe 
free of these fields, but can't really 
o more than that. So one of the 
arvices we provide is to tell the stu- 
ent which schools have special- 

izations in the field he's interested 
in. 

The biggest potential danger with. 
this rise in music business degrees, 
according to Hope, would be flood- 
ing the job market with people with 
highly specialized skills. "In the 
case of recording technology," he 
explains. 

Hope stresses that NASM is the 
only organization empowered by 
HEW to develop standards and 
guidelines for the purpose of ac- 
crediting music schools and pro- 
grams on the college level. Other or- 
ganizations make appraisals and 
recommendations, but they don't 
have any accrediting function or 
power. 

One of these organizations is the 
NARAS Institute for Creative Devel- 
opment and Training, which was 

founded in 1973. James Progris, 
the Institute's executive director, 
operates out of the Univ. of Miami, 
one of only two schools that have 
requested and been granted the 
body's recommmendation (the 
other being the College for the 
Recording Arts in San Francisco). 

Progris feels that the conserva- 
tive nature of colleges explains why 
it has taken them so long to insti- 
tute music business programs. 
"Music departments think tradi- 
tionally; that one should become a 

concert pianist, play in a symphony, 
become an opera singer or a band 
director. It took this many years for 
certain individuals in the academic 
world to realize that the music busi- 
ness is a $2.5 billion industry and 
that they weren't teaching students 
anything about it. The academic 

world tends to move slowly; it takes 
time for them to catch up." 

Now that music business pro- 
grams are becoming more com- 
mon, the old argument that this is 
one industry better learned on the 
job than in school may finally be put 
to rest. William Dawson, director of 
the Assn. of College, University and 
Community Arts Administrators, 
explains: "In this field there is a 

growing need for people with pro- 
fessional skills, and those that have 
them will have a certain edge in get- 
ting jobs. It's a luxury many of us 
weren't allowed; we learned by 
doing and by making mistakes. Of 
course many will still be able to 
come up the other way, if they're 
willing to train themselves and take 
short courses-if they're willing to 
update themselves." 

While you were looking 
for out of print 

records, you should 
have been looking 

for us. 

DISCONTINUED 

RECORDS 
444 South 

Victory Boulevard 
Burbank, California 91502 

(213) 846-9192 
849-4791 

Since 1946, 

helping the phonograph record and tape industry 

around the world 

make consistently better products, 

faster and more economically. 

AUDIOMATIC CORPORATION 
AUDIO MATRIX, INC. 
Milton B. Gelfand, President 
New York Paris 
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SUTTON RECORD COMPANY 

WEST COAST OFFICE: 
12827 Rangoon St. 
Pacoima, Calif. 213-768-4000 

Get The Best In Rock, R&B, Disco, 
and C&W On Cutouts, Over -runs, 
and Special Products. 
If You Are A Dealer, Rack Jobber, One Stop, 
Exporter or Importer and Are Looking for 
Additional Profits, We Have the Lowest 
Prices and Greatest Selections. Call or Write 
Now for Our Free Up -to-Date Catalog. 

SUTTON DISTRIBUTORS, INC. 

960 East Hazelwood Ave. 
Rahway, N.J. 07065 
201-382-7770 
212-267-6662 
TWX 710 996-5850 SUTTON RWAY 

Our Record Making Reputation 
Is Getting Around 
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CM - 
RECORDS 

A DIVISION OF 

KEYSOR-CENTURY 
CORPORATION 

WE MAKE GREAT RECORDS .... AND HAVE BEEN FOR OVER 25 YEARS 
From mastering, metal plating and pressing (on pure KEYSOR virgin vinyl) to 
complete printing, fabrication, automated packaging & shipping fulfillment, 

CENTURY RECORDS DOES IT ALL UNDER ONE ROOF. 
Trust your total record manufacturing needs to CENTURY RECORDS ... 

for 100% reliability in sound quality and service. 

26000 Springbrook Rd. Saugus, CA 91350 (213) 365-3991 /(805) 259-2360 
6363 Sunset Blvd. Suite 718 Hollywood, CA 90028 (213) 465-6282 
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4. KULU SE MAMA -John Coltrane -Im- 
pulse AS9106 

5. IMMORTAL CHARLIE PARKER -Charlie 
Parker -Savoy 12001 

POP 
1. ABBEY ROAD -Beatles -Apple S0383 
2. BLACK AND BLUE -Rolling Stones - 

Rolling Stones COC79104 
3. GOOD VIBRATIONS -Beach Boys - 

Capitol ST 442 
4. AXIS -Bold As Love-Jimi Hendrix -Re- 

prise S6281 
5. FANIA ALL STARS/LIVE AT THE CHEE- 

TAH-Fania 00415-416 
6. HIGHWAY 61 REVISITED -Bob Dylan - 

Columbia KCS 9189 

Nighthawk: Jazz 
critic for Montreal 
Gazette for past 
three years; third 
year as Montreal 
hostess for "Jazz - 
Radio Canada." 

JAZZ 
1. CHANGES I & CHANGES II -Chas. Min- 

gus -Atlantic 
2. PHENIX-Cannonball Adderley-Fan- 

ta sy 
3. TATUM DUETS -Art Tatum, Buddy De 

Franco -Pablo 
4. CARNIVAL -Randy Weston -Arista 
5. QUIET NIGHTS -Paul Bley-lmprov. 

Artists Inc. 
ETHNIC 

1. ANTHOLOGY OF MUSIC OF BLACK AF- 
RICA -various artists -Everest 

2. MISSA LUBA -Troubadours Du Roi Bau- 
douin -Phillips 

3. ANTHOLOGY OF AFRICAN MUSIC -Ba 
Benzele Pigmies -Baren Reiter 

4. THE SOUL OF THE MBIRA-Shona 
People of Rhodesia -Nonesuch 

5. ESCALAY THE WATER WHEEL-Hamza 
Al Din -Nonesuch 

Lillies Ohlsson: Edi- 
tor of Scandinavia's 
Country Music 
Magazine, founded 
1968. 

COUNTRY 
1. THE RAMBLIN MAN-Waylon Jen- 

nings -RCA 
2. BITTER TEARS -Johnny Cash -Colum- 

bia 
3. GUNFIGHTER BALLADS -Marty Rob- 

bins -Columbia 
4. THE HILLBILLY SINGER -Skeeter 

Davis -RCA 
5. SOUTHERN CANNONBALL -Hank 

Snow -RCA 
BLUEGRASS 

1. LIVE AT THE CELLAR DOOR -Seldom 
Scene -Rebel 

2. FOLK CONCERT -Stanley Brothers - 
King 

3. ON THE ROAD -Country Gentlemen - 
Folkways 

4. PROGRESSIVE BLUEGRASS, VOL. 1 - 
Roger Sprung -Folkways 

5. DOBRO-Mike Auldridge-Takoma 

Knud Orsted: Spe- 
cialist in pop music 
in Denmark for 18 
years; staff of Ekstra 
Bladet (daily news- 
paper in Copen- 
hagen); own news- 
paper, Ny Musik. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles- Pa rlophone 
2. THEIR SATANIC MAJESTIES 

REQUEST -Rolling Stones -Decca 
3. WINGS OVER AMERICA -Wings -Capi- 

tol 
4. DA CAPO -Love -Electra 
5. BRIDGE OVER TROUBLED WATER -Si- 

mon & Garfunkel -CBS 

Nikos Papoutso- 
poulos: Greek mu- 
sic editor and 
record reviewer for 
Ehos-Hi Fi; contrib- 
utor to Acropolis 
and Stereophonia. 

CLASSICAL 
. BRAHMS: HAYDN VARIATIONS- 

Furtwangler, Berliner Philharmoni- 
ker-DGG 

2. SYMPHONY NOS. 1,4,6 -Beethoven - 
Toscanini, BBC Symphony-Dacapo 

3. DON GIOVANI -Mozart -Klemperer, 
Das Neve Philharmonia Orchester, et 
al. -EMI 

4. FANTAISIE (OP. 159) -Schubert -Hei- 
fetz -RCA 

5. TSCHAIKOWSKY-KARAJAN -Berliner 
Philharmoniker, Von Karajan-DGG 

John Petridis: 
Greek reviewer and 
editor for Epikera; 
music editor for 
Telerama maga- 
zine; deejay, 
presenting "Pop 
Club" for Greek ra- 
dio. 

POP 
1. SGT. PEPPER'S LONELY HEARTS CLUB 

BAND -Beatles -Capitol 
2. PEOPLE -Barbra Streisand -Columbia 
3. TOMMY -the Who -Track 
4. WEST SIDE STORY -Original sound- 

track -Columbia 
5. HEARTBREAK HOTEL -Elvis Presley - 

RCA 
SOUL/R&B 

1. FULFILLINGNESS FIRST FINALE - 
Stevie Wonder -Motown 

2. YOU SEND ME -Sam Cooke -Keen 
3. SWEET LITTLE SIXTEEN -Chuck 

Berry -Chess 
4. SITTIN' ON THE DOCK OF THE BAY - 

Otis Redding -Volt 
5. LONELY TEARDROPS -Jackie Wilson - 

Brunswick 

Sue Regan: Classical editor of Music Week 
in London; regular contributor to the 
Gramophone; formerly with EMI. 

CLASSICAL 
1. PIANO ROLLS: GOLDEN AGE OF THE PI- 

ANO VIRTUOSI -Josef Lhevinne- 
Argo 

2. DON CARLO-Verdi-Giolini-EMI 
3. EXCERPTS FROM THE TROJANS -Ber- 

lioz -Janet Baker -EMI 
4. PIANO MUSIC-Debussy-Michel- 

angeli-DGG 
5. VIOLIN CONCERTO -Elgar -Heifetz - 

RCA 

Dario Salvatori: Jazz and rock critic for vari- 
ous Italian music magazines; critic for II 

Messaggero, Rome's largest daily. 
POP 

1. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles -Capitol 

2. BLONDE ON BLONDE -Bob Dylan -Co- 
lumbia 

3. SOFT MACHINE 3 -Soft Machine -CBS 
4. A LEGENDARY PERFORMANCE -Elvis 

Presley -RCA 
5. ARE YOU EXPERIENCED? -J imi Hendrix 

Experience-Polydor 

Ilpo Saunio: Musi- 
cologist, writer, pro- 
ducer; critic for 
Kansas Uutiset 
(newspaper); radio 
and television pro- 
grams on jazz and 
ethnomusicology. 

JAZZ 
1. WEST END BLUES -Louis Armstrong 

and Hot Five 
2. KO KO-Duke Ellington -RCA Victor 
3. NIGHT IN TUNISIA -Charlie Parker - 

Dial 
4. ROUND MIDNIGHT -Miles Davis -Pres- 

tige 
5. MY FAVORITE THINGS -John Col- 

trane -Atlantic 
POP 

1. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles- Parlophone 

2. UNCLE MEAT -Frank Zappa -Reprise 
3. PICTURES AT AN EXHIBITION MUS- 

SORGSKY-Emerson, Lake and 
Palmer -Island 

4. THE TIMES THEY ARE A-CHANGIN'- 
Bob Dylan -CBS 

5. SWITCHED -ON BACH -Walter Carlos - 
CBS 

Masashi Shibata: 
Japan's KobeShim- 
bun. 

CLASSICAL 
1. REQUIEM -Mozart -Boston Symphony 

Orchestra, E. Leinsdorf-Victor SX- 
2008 

2. A CHRISTMAS CANTATA -Honegger - 
L'orchestre De la Suisse, Ronsard -An- 
sermet -London SLC-1261 

(Continued on page RS -116) 
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processing and networking be- 
comes extended to include most 
other types of information 
amenable to catalog -entry treat- 
ment. Operations are well under- 
way here and abroad in many sub- 
ject areas handled by libraries. 

The next step is to apply the tech- 
nology to the program material it- 
self by way of cable networks em- 
ploying optical fiber. This points the 
way toward substantial elimination 
of the "piracy" made possible by 
the combination of today's systems 
of broadcasting in combination 
with the self-contained portable ra- 
dio -cassette record -playback ma- 
chine, wherein every man can be in 
effect his own recording studio. 
With cable in the saddle and fed to 
every institution and home, and du- 
plication via "memory cell" recep- 
tacle charged, so -to -speak, to one's 
telephone bill, the problem of polic- 
ing audio duplication becomes 
vastly simplified. 

I see the ultimate function of the 
present institutional sound ar- 
chives as that of assembling a data - 

cum -program bank to serve this 
cable system of the future. 

Meanwhile, those with vested 
rights in recorded performance and 
in its program content are not just 
going to sit back and wait for the 
advent by the year 2001 for this 
combined data -processed informa- 
tion and cable distribution tech- 
nology. There is now a clear point of 
conflict between those in the 
recording industry who control the 
rights to recorded performance and 
program material and those who 
want quick and convenient access 
to same for dissemination, be it for 
profitable entertainment purposes 
or for altruistic educational pur- 
poses. The new copyright law has 
made a beginning in drawing the 
lines between fair use and infringe- 
ment as applied to visual/print ma- 
terial; but pending a report from 
the commission charged to deal 
with the matter, audio material in 
its recorded -performance aspect 
remains in a kind of limbo. The 
practical consequence of this for in- 
stitutional sound archives appears 
to preclude any form of free ex- 
change of single -copy tape dupli- 
cations between such bona fide es- 
tablishments of unique and/or out - 
of -print recorded materials-thus 
forcing the scholar -professional 
resident on the West Coast to come 
East in order to audition a recording 
whose content is essential to com- 
pletion of research in hand. 

More importantly, this situation 
placed upon the archive holding 
such unique material the sole bur- 
den of its preservation, instead of 
allowing tape duplicates of the 
same material to be shared among 
four or five major archives. Whether 
the material in question be a 

unique Jean de Reszke operatic 
area recording or an equally unique 
King Oliver unpublished test press- 
ing, the same principle applies- 
and can be extended presumably to 
include non -commercially pro- 
duced materials as well, such as ra- 
dio broadcasts, field recordings and 
the like. 

ARSC has deliberated for many 
years among its own members re- 
garding a fair resolution of this di- 
lemma. Does the solution lay with 
some form of blanket licensing as 
suggested by Herman Finkelstein 
some years ago, or must one seek 
separate permission for each 
single -copy duplication that goes 
beyond the premises of one's own 
institutional archive? Mind you-I 
am not speaking of single -copy du- 
plication for individual users, which 
at the New York Public Library's 
R&H Archives we do only after spe- 
cific written authorization from 

those who control the rights to the 
recorded material. There must be a 

simpler way out, and I would hope 
that the recording industry-from 
producers to unions-can work this 
out either by recommended legisla- 
tion or by licensing arrangement, a 

means that will allow free exchange 
between bona fide institutional ar- 
chives of single -copy tape dupli- 
cations of unique and/or long out - 
of -print holdings. 

"Sound Preservers" is perhaps 
the right handle to apply to the seri- 
ous private collectors (not hoarders 
and speculators) and institutional 
sound recordings archive people 
who make up the membership of 
ARSC and who man-with minimal 
numbers and funding-the collec- 
tions whose names have been set 
forth here. Some of us have been 

career curators and librarians for 
most of our lives; some of us have 
pursued an all -absorbing hobby in a 

most serious way, financing it 
through making a living in advertis- 
ing, business, or even running a 

record shop; and some of us have 
come into record archive work after 
"serving time" 20 years or more in 
the record business. All of us are 
convinced to a man that there is 

more to a recorded performance 
than its spot on the charts over the 
immediate months, or maybe years 
following first release. And in 'fact 
the flourishing market in reissues 
both from major labels and from 
the merest two bit specialist label 
appears to prove the point. Quite 
possibly the nostalgia "chic" of a 

few years ago is moving on a broad 
consumer -listener scale to some- 

thing more substantial-com- 
parable in its own way to the 
groundswell arising from the phe- 
nomenon of Alex Haley's "Roots." 

It could be that the sound ar- 
chives movement is at last swim- 
ming with the tide rather than 
against it. For both the individual 
archives of which I have spoken and 
for the ARSC, I would ask that the 
recording industry give most seri- 
ous thought to backing up their ar- 
chivist efforts with every possible 
form of cooperation-by grants 
where feasible, tax-free gifts -in - 
kind where possible, and in any and 
all events by devising ways and 
means to allow unhampered and 
free interchange of single -copy au- 
dio duplications between estab- 
lished institutional sound record- 
ings archives. 
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FARAH FAWCETT-MAJORS! 

Now that I've got your attention, a 2 HOUR aircheck 
of New York radio, PLUS Larry Lujack's hardcover book 

"Superjock" (worth $6.95) are yours FREE, if you 

subscribe to "Dave Spector Comedy." Aircheck has total of 

EIGHTEEN stations, incl. 99X, WNBC, WABC, etc. (OR 

instead request new C-90 of funny as hell Fred Winston, 

WYFR and Lujack on WLS) On top of that, my sheet is the 

best and cheapest. Make your listeners think you actually 
finished high school. Unlike other services that charge 
2 or 3 times as much for just recycled, corny one liners, I 

don't like to rip off fellow jocks. 100% new, SOPHISTI- 

CATED material, with lotsa regular features. 12 monthly 
issues only $25! Subscribe and this is sent within 24 hrs.: 

1. Your first issue 2. "Superjock" 3. N.Y. or Chicago 

aircheck. Specify one only. 4. Free back issues 5. a WLS 

Top 40 Survey & others (6. a tuna fish sandwich). All for 
$25! Order right now and I'll add another 3 months on the 
house. Free sample with jock letters. Very personalized 
service. No one can top me. 

Dave Spector Comedy 

48th Floor 

John Hancock Center 

175 E. Delaware 

Chicago, IL 60611 

1877 On December 24th, Thomas A. Edison applies for a 
patent on the phonograph. 

1927 Georg Neumann founds his renowned company and 
builds the world's first commercially produced con- 
denser microphone. 

1947 NEUMANN introduces the U 47 Condenser Microphone 
and changes the world's taste is sound. 

1949 NEUMANN introduces the first condenser microphone 
with remote directional pattern control. 

1957 GOTHAM AUDIO CORPORATION founded and unveils 
the world's first Stereo Disk Transfer System with pitch / 
depth automation, all by NEUMANN. 

1960 GOTHAM introduces NEUMANN U 67 Studio Micro- 
phone. The successor, U 87, is still the microphone 
standard of the world. 

1966 Gotham installs NEUMANIN VMS 66, the world's first 
all solid-state servo -controlled disk cutting lathe. 

1974 The world's first Videodisk is marketed by Telefunken - 
Decca (TeD), cut on a specially developed NEUMANN 
Videodisk Cutting System. The audio disk takes an- 
other giant step with the introduction of the revolution- 
ary NEUMANN SAL 74/SX 74 Disk Cutting System. 

The Past Is Prologue 

For the past 20 years GOTHAM has been an 
indispensable part of the professional audio field. 
We are proud to carry the banner of uncompro- 
mising quality and have steadfastly resisted the 
temptation to lower our standards. 

The incomparable NEUMANN equipment we 
carry is joined by the products of EMT, TELE- 
FUNKEN, BEYER, K + H, LYREC, WOELKE, 
NTP and EUROPAFILM. Our 64 trips to Europe 
in these last twenty years attest to our involve- 
ment at the source and the influence we bring 
to bear on equipment design on behalf of our 
clients. The demand for the NEUMANN disk 
cutting systems in the United States and 
Canada attests to our success in providing - 

the record industry with the tools to meet the 
challenge of present day recording. 

The thousands of NEUMANN microphones and 
EMT Reverb Units found in studios throughout the 
world have had more influence on the sound of 
contemporary recording than any other equipment. 

1931: NEUMANN's 
first wax cutter 

1952: NEUMANN's mag- 
netic mono cutter 

This is GOTHAM's tradition. It bodes well for the future. 
Products on the horizon will revolutionize the world of sound 
anew. The TELEFUNKEN "Te/com c4" noise reduction 
system combined with their precision multi -track tape equipment 
will make 32 -track on 2" tape a reality this year and will vastly 
improve satellite and terrestrial circuit transmission quality through- 
out the world. 

100 Years of sound in the groove; 50 Years of NEUMANN; 20 Years 
of GOTHAM: What a banner anniversary year! But it's a fact: the first 
hundred years are the hardest. 

Edison's 1877 Patent Drawing 

1927: NEUMANN's - 

first "bottle" 

1910: the computer con- 
trolled VMS Stereo Lathe 

1957: The world's first stereo 
cutterhead the ZS 90-45 

1947: The one 1977 Ask anyone" 
and only U 47 

1974: Cutting System 
for the TeD Videodisk 

1974 The latest Stereo 
cutterhead SX 74 

AUDIO CORPORATION 
741 Washington Street, N.Y., NY 10014 

(212) 741-7411 
1710 N. LaBrea Ave., Hollywood, CA 90046 

(213) 874-4444 
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YW1R 
250 West 57th Street, 
New York, New York 10019 (212) 581-9676 

RECORDS 
a division of Amerama Inc. 

SIOUND 
EXPORTSAIL 
to dealers and distributors world-wide at 
LOWEST EVER PRICES ALL U.K. PRODUCT -FAST 

lawson records 
supplies private collectors and public institutions world-wide 
with all recordings produced in the U.K. and many from over- 
seas, unconditionally guaranteed, carefully researched, with 
courtesy, efficiency and at attractive progressive discounts. 

287 Kenton Lane, Harrow, Middlesex, HAS 8RR, England. 

Tel. 01-907 8721 (or 0403 752373 for Derek Lawson personally). 

Telex 25122 (PTSTVL attn DLR). Cables Delarec, London. 
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Frans Steensma: 
Freelance rock jour- 
nalist for various 
Dutch music maga- 
zines; formerly edi- 
tor -in -chief of "The 
Roaring Sixties," a 

Dutch fan maga- 
zine. 

POP 
1. MOTT-Mott the Hoople-CBS 
2. IN THE COURT OF THE CRIMSON 

KING -King Crimson -Island 
3. CALIFORNIA BLOODLINES -John Stew- 

art -Capitol 
4. THE ROARING SILENCE -Manfred 

Mann's Earth Band -Bronze 
5. JESSE WINCHESTER -Jesse Winches- 

ter-Bearsville 

Derrick Stewart - 
Baxter: British mu- 
sic critic; author of 
"Ma Rainey & The 
Classic Blues Sing- 
ers"; broadcasts 
frequently. 

JAZZ 
1. BABY WON'T YOU PLEASE COME 

HOME-McKinney's Cotton Pickers - 
RCA 

2. THE QUEEN'S SUITE -Duke Ellington 
Orchestra -Pablo 

3. BODY & SOUL -Coleman Hawkins - 
Bluebird 

4. WEST END BLUES -Louis Armstrong- 
Okeh 

5. PARKER'S MOOD -Charlie Parker's All 
Stars -Savoy 

BLUES 
1. YOU'VE BEEN A GOOD OLE WAGON - 

Bessie Smith -Columbia 
2. CROSSROAD BLUES -Robert John- 

son-Vocalion 
3. RED CROSS STORE BLUES -Huddle 

Leadbetter-Bluebird 
4. THE LITTLE RED CABOOSE -Henry 

"Ragtime Texas" Thomas-Herwin 
5. FUNNY FEATHERS -Victoria Spivey - 

Victor 

Yasuji Suita: Staff of Japan's The Sankei. 
POP 

1. LOTUS-Santana-CBS/Sony SOPZ7-8- 
9 

2. CHICAGO AT CARNEGIE HALL-Chi- 
cago-CBS/Sony SOPb55051-4 

3. DEEP PURPLE LIVE IN JAPAN -Deep 
Purple -Warner Bros. P50667W 

4. ELVIS IN HAWAII -Elvis Presley -RCA 
SRA9392-93 

5. SGT. PEPPER'S LONELY HEARTS CLUB 
BAND -Beatles -Capitol EAS 80558 

Michiko Suzuki: 
contributor to The 
Asahi, TheMainichi, 
The Record Gei- 
jutsu, Weekly FM. 

POP 
1. WEST SIDE STORY -Broadway original 

cast -CBS 
2. LOVE IS THE THING -Nat "King" 

Cole -Capitol 
3. BLACK COFFEE -Peggy Lee -Decca 

(MCA) 
4. PARSLEY, SAGE, ROSEMARY & 

THYME -Simon & Garfunkel -CBS 
5. IMAGINE -John Lennon -Apple 

SOUL/R&B 
1, SONGS IN THE KEY OF LIFE -Stevie 

Wonder -Motown 
2. WHAT'S GOIN' ON -Marvin Gaye -Mo- 

town 
3. AMAZING GRACE-Aretha Franklin -At- 

lantic 
4. IMAGINATION -Gladys Knight & the 

Pips-Buddah 
5. SPIRIT -Earth, Wind & Fire -CBS 

Stan Titzl: Editor in 
chief, Melodie 
(Czech); publicist, 
critic, producer and 
organizer of jazz 
and jazz/pop 
events. 

JAZZ 
1. SINGIN' THE BLUES -Frank Trumbauer 

Orchestra -CBS 
2. MOVE -Miles Davis -Capitol 
3. BLUE LOU-Erroll Garner -Modern Hol- 

lywood 
4. APPLE HONEY -Woody Herman Or- 

chestra -Columbia 
5. NOBODY KNOWS YOU -Bessie Smith - 

Columbia 

Peter P. Varnai: 
Critic fornewspaper 
Magyar Hirlap; two 
regular programs of 
record criticism on 
Hungarian radio; 
editor of Editio Mu- 
sica, the State Pub- 
lishing House of 
music in Hungary. 

CLASSICAL 
. OTELLO-Verdi-Fusati, Granforte, Car- 

bone, Sabajno-H.M.V. 
2. FIDELIO-Beethoven-Swanholm, Kip- 

nis, etc. 
3. DON GIOVANNI -Bruno Walter Glynde- 

bourne-H.M.V. 
4. COSI FAN TUTTE -Fritz Busch Bohm - 

Ace of Diamonds 
5. RING -Wagner -Von Karajan-D.G.G. 

Seiji Wada: Japan, 
staffer of Audio and 
The Dempa News- 
paper. 

COUNTRY 
1. AN AMERICAN LEGEND -Tex Ritter - 

Capitol SKC 11241 
2. BEAN BLOSSOM -Bill Monroe -MCA 

MCA2-8002 
3. THIS IS MY STORY -Hank Snow -RCA 

LSP-3478 
4. LIVE AT FOLSOM PRISON -Johnny 

Cash -Columbia CS9639 
5. THE LAND OF MANY CHURCHES - 

Merle Haggard -Capitol SWBO 803 

Waldemar Wall- 
enius: (Finland) 
Founder and editor 
of Blues News, 
1968-69; founder 
and editor of MUSA 
magazine, 1972- 
74; founder and 
current editor of 
Soundi magazine. 

POP 
1. WE'RE ONLY IN IT FOR THE MONEY - 

Mothers Of Invention -Verve 
2. SHINE ON BRIGHTLY-Procol Harum- 

Regal Zonophone 
3. STRANGE AFFAIR -Help Yourself - 

United Artists 
4. HIGHWAY 61 REVISITED -Bob Dylan - 

CBS 
5. MAXIMUM DARKNESS -Man -United 

Artists 
SOUL 

1. EXTENSION OF A MAN -Donny Hath- 
away -Atlantic 

2. TROUBLE MAN -Marvin Gaye-Tamla 
(Motowm) 

3. NOTHING TAKES THE PLACE OF YOU - 
Toussaint McCall-Ronn 

4. CALIFORNIA ALBUM -Bobby Bland - 
ABC 

5. IF LOVING YOU IS WRONG -Luther 
Ingram -Koko 

Fabrizio Zampa: 
Jazz, rock and pop 
music critic for Il 
Messagero (Rome); 
show business cor- 
respondent for II 
Messaggero and 
Italian Television 
network. 

JAZZ 
1. THE BESSIE SMITH STORY, VOL. 

I,II,III,IV-Bessie Smith -Columbia 
2. THE GREAT CONCERT OF CHARLES 

MINGUS-Mingus, Dolphy, Jordan - 
America 

3. SATCHMO: A MUSICAL AUTOBIO- 
GRAPHY -Louis Armstrong -Brunsw- 
ick 

4. BIRTH OF THE COOL -Miles Davis 
Group -Capitol 

5. BLACK, BROWN AND BEIGE -Duke El- 
lington -Victor 
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PAY YOUR MDNeM 

ANDTAW YOUR CHANCES 

hat's pretty much the way it is 

ith some business publication 

advertising-not even the pub- 

isher really knows for sure what 

e is selling. 

Vlost times unknown, un- 

tamed, unmeasured, and un- 

:iudited circulation audiences 

Ire wisely unwanted-the odds 

ust don't favor the advertiser's 

iollar. 

Ne believe you should have the 

acts before you buy. That's why 

ve have our circulation inde- 

`)endently audited and reported 

egularly. The actual figures are 

eported according to 

ndustry-approved standards, 

ased on the audit bureau's 

ield inspections. 

boue board circulation facts 

ake you a winner. 

illboard 

BEST THING NEXT 
TO A PUBLISHER'S 
NAME 

Credits 
Editor, Earl Paige, Special Issues Editor. Consultants, 

Richard K. Spottswood, Library of Congress researcher; 
Norman Cohen, John Edwards Memorial Foundation 
(UCLA). Photo research: Stephen Traiman, Tape/Audio/ 
Video Editor (Edison National Historic Site, Dept. of Inte- 
rior, National Park Service); Gerald E. Parsons Jr., Eth- 
nographic Research Service; John Mullin, consultant 3M 
Co.; Joseph Roizen, Telegen (representing the John Orr 
collection); Shirley O'Hara Krims, Warner Bros. Archives. 
William Popsie S. Randolph; Mickey Kapp, MCA; Joe Perry; 
Mike Hennessey, European Editorial Director and London 
staff; Mrs. Lesh Burt, Assistant Archivist, Edison National 
Historic Site; Jerry Leichtling, Chief Photographer, RCA 
Records; Martine McCarthy, Manager, CBS Records Ar- 
chives. Photo coordination and copy editing, Dave Dexter, 
Tom Cech, Susan Peterson. Art director, J. Daniel Chap- 
man; Associate Art Director, Kim Bucknam; Associate Art- 
ists, Steve Brown, Emiko Hirano, Dina Chapman. Produc- 
tion, John F. Halloran, Tom Quilligan, Ron Frank. 

Next Century: Staff Writers: Eliot Tegel, Managing Edi- 
tor; Stephen Traiman (see above); Claude Hall, Radio -Tele- 
vision Programming Editor; Gerry Wood, Nashville Bureau 
Chief (also story on catalog growth); Nat Freedland, Re- 
view and Talent Editor; Alan Penchansky, Chicago Bureau 
Chief. Independent writers: Ron Tepper (articles on plant 
capacity, world growth, demographics, cable tv shopping, 
mastering techniques, disposable income and listener re- 
search); Douglas Green, Country Music Foundation (also 
museums); David Hall, Rodgers and Hammerstein Ar- 
chives; Rex Isom, former RCA technical expert; Ken Win- 
slow; S. K. Khanna, RCA; Paul Grein (articles on colleges, 
Oscar effects, awards, producers, preservation and super- 
stars); Tom Cech (article on copyright); Peter Jones, U.K. 
News Editor, Spain, European Celebration; Daniele Caroli, 
Italy; Wolfgang Spahr, Germany; Lief Schulman, Sweden; 
Vadim D. Yurchenkov, U.S.S.R.; Kari Helopaltio, Finland. 

Photo Credits Key 
Library of Congress (LOC); Edi- 

son National Historic Site (Edi- 
son); William Randolph (Popsie); 
Recording Industry Assn. of Amer- 
ica (RIAA); Joe Perry (Perry); Paul 
Oliver, Story of the Blues (Oliver). 
All others given individual credits 
by name. Page numbers are indi- 
cated after each photo. 

Abounding Sin logo (LOC) 28 
Acuff, Roy 46 
Aten Brothers (JEMF) 30 
Aten, Steve 41 
Alpert, Herb 46 
Anderson, Marion (CBS) 36 
Andrews Sisters (Perry) 30 
Anka, Paul 70 
Anthony, Ray (Popsie) 44 
Armed Forces 

v-Disk(Niederhelm) 35 
Armstrong, Louis(Popsie) 44 
Arnold, Eddy 64 
Atkins, Chet 70 
Austin, Gene (Popsie) 44 
Autry, Gene 32 
Baez, Joan 52 
Bailey, Mildred (Cohen) 32 
Band, The 63 
Basie, Count (Popsie) 42 
Beach Boys 46 
Beatles 52 
Belafonte, Harry (Popsie) 42 
Bennett, Tony 41 
Benson, George 72 
Benton, Brook (Popsie) 50 
Berigan, Bunny (Popsie) 30 
Berlin, Irving (Popsie) 38 
Berliner at work (Berliner collection) 10 
Berliner Gramophone 

(Berliner collection) 10 
Berliner mike (Berliner collection) 8 
Berliner portrait (Berliner collection) . 6 
Berliner Shop (CBS) 12 
Bernstein, Leonard (CBS) 74 
Berry, Chuck (Popsie) 46 
Blackwell, Scrapper (Oliver) 32 
Block, Martin (Popsie) 64 
Bombing scene, London (EMI) 34 
Bowie, David 66 
Broonzy, Big Bit (Oliver) 32 
Browne, Jackson 74 
Brown, James (Popsie) 40 
Brown, Les (Popsie) 36 
Brunswick Cabinet (Orr) 22 
Bumgarner, Samantha (LOC) 25 
Callas, Marie 76 
Calloway, Cab (Popsie) 32 
Campbell, Glen 76 
Cantor, Eddie 35 
Capehart changer (Mullin collection) 30 
Carle, Fran kie (Popsie) 44 
Carpenters (Popsie) 63 
Carr, LeRoy 32 
Carson, Johnny 64 
Carter Family (Peer collection) 26 
Cash, Johnny 70 
Chaliapian, Fyodor 22 
Chaplin, Charlie (LOC) 26 
Charles, Ray with Raelettes (Popsie) 46 
Checker, Chubby 50 
Chicago 72 
Choice of presidents ad (LOC) 16 
Clark, Dick 40 
Cliburn, Van 74 
Cline, Patsy 76 
Clooney Sisters (Popsie) 40 
Cole, Natalie 70 
Cole, Nat King 41 
Collins, Al "Jazzbo" (Popsie) 64 
Colona, Jerry (Popsie) 44 
Columbia Double Sided Ad (LOC) 16 
Columbia plant (CBS) 40 
Como, Perry (Popsie) 40 
Consolidated ad (LOC) 16 
Cooke, Sam 76 
Coon Series (Cohen) 22 
Cooper, Alice 72 
Cornelius, Don 74 
Coue ad (LOC) 28 
Courtney, Alan 64 
Cramer, Ed, CESAC 72 
Cream 52 
Crewe, Bob 63 
Cros, Charles (LOC) 6 
Crosby, Bing (Perry) 35 
Crosby, Bob, Band (Popsie) 30 
Crouch, Andre 66 
Cugat, Xavier(Perry) 35 
Dancing on the Rhine (Polydor Intl.) 6,7 
Dalhart, Vernon (JEMF) 26 
Darin, Bobby (Popsie) 63 
Davis, Eva (LOC) 25 
Davis, Blind Gary (Oliver) 42 
Davis, Clive 72 
Davis, Jimmy (Perry) 38 
Davis, Miles 76 
Davis, Sammy (Popsie) 42 
Day, Doris (Dave Dexter collection) 34 
Denver, John (Popsie) 72 
Desmond, Johnny (Popsie) 44 
DeSylva, B.G. "Buddy" (Capitol) 36 
Disco scene (Dan Chapman) 66 
Domino, Fats 42 
Dorsey, Tommy (Popsie) 30 
Dylan, Bob 46 

Eagles 74 Odeon 1904 disk machine (LOC) 14 
Earth, Wind & Fire 74 Okeh logo (LOC) 26 
Eckstine, Billy (Popsie) 41 Oklahoma musical scene 38 
Edison and Assistants (Edison) 10 Opera Greats on RCA (RCA) 14 
Edison and Anna Case (Edison) 26 Optonica cassettes 70 
Edison and Choates (Edison) 20 Orbison, Roy 50 
Edison and second wife (Edison) 20 Original Jass Band 22 
Edison and wife(Edison) 26 Ormandy, Eugene 76 
Edison demonstrates tinfoil (Edison) 8 Orthophonie Victrola (Mutin) 28 
Edison diamond disk (Edison) 25 Osmonds 74 
Edison improved version (Edison) 10 Owens, Buck 52 
Edison improved 1906 (Edison) 16 Paderewski (LOC) 20 
Edison original phonograph 8 Palmieri, Eddie 74 
Edison Triumph (EMI) 14 Panatrope (Perry) 25 
Eldridge, Roy (Popsie) 41 Parker, Charlie (Popsie) 34 
Electrical Recording Session (RIAA) 26 Parton, Dolly 70 
Ellington, Duke (Popsie) 44 Pastor, Tony (Popsie) 44 
Ertegun, Ahmet(Popsie) 70 Pattie coq Actuelle (Orr) 22 
Everly Brothers 42 Paul, Les 70 
Faith, Percy (Popsie) 44 Pearl, Minnie 46 
Fender, Freddy 70 Peer, Ralph (Peer) 26 
Fiddlin' Sam (LOC) 28 Perry, Joe (Perry) 35 
Fiedler, Arthur (RCA) 38 Peter, Paul and Mary 46 
Finkelstein, Herman 72 Petrillo, James 35 
Finley, Larry 46 Phonograph Sheet Music Cover (LOC) 8 
Fisher, Eddie (Popsie) 41 Polish Band (LOC) 26 
Fisk University Singers (JEMF) 26 Poole, Charlie (JEMF) 26 
Fitzgerald, Ella (Popsie) 42 Potter, Peter 64 
Fleetwood Mac 72 Poulsen machine (LOC) 12 
Ford, Tennessee Ernie 70 Presley, Elvis (Popsie) 41 
Four Tops 63 Pride, Charley 72 
Frampton, Peter 4 Price, Leontyne(Popsie) 74 
Franklin, Aretha (Popsie) 50 Prima, Louis (Popsie) 35 
Freed, Alan (Popsie) 64 Publishing store 14 
Garland, Judy (Mickey Kapp) 38 RCA Cartridge factory (RCA) 46 
Gaye, Marvin 74 RCA tape machine (RCA) 50 
Gillespie, Dizzie 4 Rangertone machine (Orr) 35 
Giulini, Carlos 42 Rainey, Ma (Oliver) 28 
Goldmark, Dr. Peter C. (CBS) 38 Ray, Johnny (Popsie) 41 
Goodman, Benny(Popsie) 38 Redding, Otis 50 
Gordy, Berry 50 Reddy, Helen 72 
Gorme, Eydie (Popsie) 42 Reeves, Jim 52 
Gortikov, Stan 72 Reiner, Fritz (CBS) 35 
Graham, Bill (Popsie) 70 Reisman, Lou (LOC) 30 
Gramophone headquarters . 14 Revere Wollensak machine 50 
Gramophone 1914 Plant (EMI) 22 Righteous Brothers 46 
Gramophone Plant (EMI) 12 Ritter, Tex 70 
Green, AI 72 Robertson, Eck (JEMF) 28 
Guthrie, Woody 38 R obey, George (EMI) 22 
Guber, Sidney, SESAC 72 Rodgers, Jimmie (Peer Southern) 26 
Haley, Bill and the Comets (Popsie) 40 Rodgers, Richard (Popsie) 30 
Hammerstein, Oscar 30 Rolling Stones 63 
Hammond, John (Popsie) 74 Ronettes (Popsie) 52 
Hampton, Lionel (Popsie) 34 Ronstadt, Linda 74 
Handy, W.C. (Popsie) 41 Ross, Diana 50 
Harding, Warren (LOC) 24 Rubinstein, Artur 44 
Hayes Middlesex factory 1907 (EMI) 22 Russian distributor (EMI) 22 
Heifitz, Jascha (RCA) 44 Sarnoff, David 42 
Heilicher, Amos 72 Satherley, Art 70 
Henderson, Skitch (Popsie) 44 Schwartz, James 72 
Hendrix, Jimi 63 Seeger, Pete 46 
Herman, Woody (Popsie) 38 Shaw, Artie (Popsie) 32 
His Master's Voice painting (LOC) 16 Shellac shortage (EMI) 34 
Holiday, Billie (Popsie) 42 Shearing, George (Popsie) 64 
Holly, Buddy 76 Sholes, Steve 44 
Hope, Bob (Popsie) 36 Shore, Dinah (Dexter) 36 
Hopkins, Al (JEMF) 24 Simon &Garfunkel 76 
House calls cart (Edison) 16 Six daughters listening (RIAA) 12 

Ink Spots (Popsie) 32 Sinatra, Frank 30 
Jackson Five (Popsie) 70 Smith, Bessie (CBS) 26 
Jackson, Mahalia (Popsie) 50 Smith, Joe 72 
Jarvis, Al 64 Smith, Mamie (Oliver) 24 
Jefferson, Blind Lemon (LOC) 28 Snow, Hank 41 
John, Elton 66 Songwriters Hall of Fame (Popsie) 52 
Jolson, AI "Jazz Singer" (Warner Bros.) 24 Sousa Band (LOC) 12 
Jones, Spike 35 Spector, Phil (Popsie) 52 
Jones, Tom 70 Sprague, Carl T. (JEMF) 24 
Joplin, Janis 63 Staple Singers 74 
Jordan, Louis (Popsie) 40 Starr, Kay (Popsie) 41 
Kaiser Wilhelm cartoon (German Museum) 20 Stravinsky (Popsie) 44 
Kapp, Dave (Kapp) 38 Stone, Sly 70 
Kapp Stores (Mickey Kapp) 28 Stroh, violin (RIAA) 12 
Kenton, Stan (Popsie) 41 Streisand, Barbra 72 
King, B.B. 52 Szell, George (CBS) 35 
Kingston Trio 4 Ta -Ra -Ra Sheet Music (LOC) 14 
Kusisto, Oscar 74 Tampa Red (Oliver) 32 
Kyser, Kay 35 Tarr, Irwin and Oscar 74 
Laine, Frankie 41 Taupin, Bernie 66 
Lampshade phonograph (Orr) 26 Temptations 50 
Lawrence, Steve 42 Toscanini, Arturo (RCA) 38 
Leadbel ly 38 Touret, Jennie(Popsie) 44 
Led Zeppelin 76 Tucker, Sophie 32 
Lee, Peggy 41 Urlus Vocalist (LOC) 14 
Lewis, Sir Edward 63 Utah wire recorder (Mullin) 35 
Lewis, Ted ad (LOC) 28 Valentino (LOC) 25 
Lieberson, Goddard (CBS) 35 Vallee, Rudy 30 
Light Crust Band (JEMF) 28 Vaughan, Sarah 4 
Li Puma, Tommy 72 Vee, Bobby 52 
Lombardo Brothers (Perry) 32 Ventures 46 
Lunceford, Jimmie 64 Victor internal horn, 1906 (Orr) 20 
Lundvall, Bruce 66 Victor 1915 Model 4 Machine (Mutin) 22 
Lytel, Jimmy (Popsie) 44 Vinton, Bobby 52 
Macon, Dave 30 Vitaphone WB (Warner Bros.) 28 
Magnavox Belvedere 36 Walker, Frank 4 
Magnavox Telemegafon 26 Wallerstein, Edward (CBS) 35 
Magnetophone(Orr) 37 Waller, Fats (Popsie) 30 
Maitland, Mike 66 Wallichs, Glen E. (Capitol) 36 
Mantovani 63 Warner Bros. 1931 studio (Warner Bros.) 32 
Mathis, Johnny (United Photo) 50 Warner's New Studio 70 
Melchior, Lauritz (CBS) 4 Warwick, Dionne 46 
Mercer, Johnny (Capitol) 36 Waters, Ethel (LOC) 26 
Merry Macs (Mickey Kapp) 38 Weavers (Popsie) 42 
Merman, Ethel (RCA) 38 Welk, Lawrence (Popsie) 44 
Miller, Glenn (RCA) 36 Wells, Kitty 42 
Miller, Mitch (Popsie) 41 Wexler, Jerry (Popsie) 50 
Mills Brothers (Perry) 32 Whiteman, Paul (LOC) 30 
Monroe Brothers (JEMF) 32 Whitter, Henry (JEMF) 28 
Monroe, Vaughn (Popsie) 38 Who, The 76 
Montana, Patsy (J EM E) 30 Williams, Andy 70 
Mooney, Art (Popsie) 44 Williams, Bert(LOC) . . 25 
Multiphone 1906 (LOC) 4 Williams, Hank 4 
Nathan, Sydney (Zella Nathan) 63 Williams, Paul 66 
Nelson, Ozzie and (Popsie) 30 Wills, Bob 32 
Nelson, Rick 52 Wonder, Stevie 66 
1909 Edison Standard (Orr) 16 Wurlitzer 1500 jukebox 4 

With 
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page 
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The Pol}lraram C=oup, 
with its headquarters in 
Baarn (Holland) and 
Hamburg (Germany), 
is active v/orldwide in 
rscordinc, manufacturing''' 
nd distripution :t records; 
nd tp 

have SUCceS iiy 
srsiti irlto pt blishing; 
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theist 
The history of PeGram i_ synonymous with the history of recorded sound. 

The phonographic world, d scovered by Thomas Alva Edison and 
Charles giros, received a decisive thrust thanks to Emile Berliner's invention 
of the gramophone and the gramophone record - the birth of a new medium 
that set new patterns for the world of culture, communication and entertainment. 

Deutsche Grammophon/Polydor was the world's first record company to 

develop Berliner's revolutionary invention which laid the foundation for the 
music industry of today. 

Since the very first reoorcings with Chaliapin, Caruso, Nikisch, Walter, 
Furtwängler, Karajan anc the first complete recording of Beethoven's Fifth 

with the Berlin Philharmonic Orchestra, Deutsche Grammophon has been the 
home laoel for the world's`ï:nest artists and orchestras. 

Conscious of the enormous technical and economic advantages of the 
magnetic tape, Deutsche Grammophon Gesellschaft was the first company to 
record cirectly onto tape. 

Polydar and Phenogram were to take the important initiatives that led to the 
breakthrough of the record s sister, the musicassette, as a recognized 
high -quality sound -carrier. 

Mercury; Phonogram was the first US record company to sponsor the 
promotion tour for an art's__ and to develop contacts with radio stations through 
exclus vely assigned promotion men. 

PolyGram companies proi:ide services vital for the success of their artists by 

balancing national needs with world-wide marketing and distribution concepts. 
Quality has remained thefndamental criterion for artists, producers and 
engineers of Phonogram and Polydor. Here recording science is devoted to 
artistic ends. 

PolyGram continues beini first, as market leader and, most important, being 
the ideal partner for fine and popular artists. 

polyGram 
first in music 
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Country Girl Songwriter 
Stage Door Tightrope 

One Lonely Room 

Deram DES 18073 

Justin Hayward..'.' Songwriter':.. The voice of 
The Moody Blues...Includes the single 
"Country Girl" 

THE 
GREAT 

PAVART1I 
DONIZETTI: L'ELISIR D'AMORE MARIA STUARDA 

LA FILLE DU REGIMENT LUCIA DI LAMMERMOOR 
VERDI: REQUIEM RIGOLETTO MACBETH 

UN BALLO IN MASCHERA PUCCINI: TURANDOT 
ROSSINI: STABAT MATER 

London ffrr OS 26510 

The Great Pavarotti'... Americas No. 1 Clas- 
sical Label (Billboard).. Impeccable imported 
records and tapes 

Ailt-tee ̀ 

Dark Eyes . The Party's Over 
The Happy Wanderer 
Till The End Of Time 

YEARS 
,07pOTr' 

RECORDS & TAPES 

Natural Avenue Summer Breeze 
Children Of Rock `N' Roll 

Say You Love Me 

London PS 683 

John Lodge... His first solo album includes 
the single "Natural Avenue 

London PS 680 

ZZ Top...The fifth success from "That little or 
band from Texas" 

featuring Kim Si remands 
Train To Nowhere 

I'm Tired 
Hellbound Train 

Ó 
37< 

JOHN MILES 
STRANGER IN THE CITY 
Slow Down Manhattan Skyline 

Stranger In The City 
Remember Yesterday 

London PS 682 

John Miles... Britain's Most Popular New Artist 
.. includes his hit disco single "Slow Down"... 

(Arranged and produced by Rupert Holmes) 

London PS 685 

Hodges, James & Smith...The most beautiful 
vocal conglomerate in today's music scene. 
Just voted "Most f omising New R&B Vocal 
Group of the Year'.'.. 

mommIMMI 

London PS 917 

The latest LP from the World's Greatest Mood 
Music Conductor 

London LC 50000 
The London Collector Series. ..Quite simply, 
the best of the best. (Specially priced) 

Phase 4 Stereo SPW 10001 
Phase 4 International ..'.'Entebbe':. Bringing 
you the music of the world in the brilliance of 
Phase 4 Stereo. (13 initial releases.) 

© URI, 1977 


